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I. KEY ENTITY INFORMATION AND MANAGEMENT

a) Background Information
Brand Kenya Board is a State Corporation established in March 2008 under the State Corporations Act,
CAP 446 through a Legal Notice known as the Brand Kenya Board Order, No. 38 of 2008.

b) Principal Activities
The Boatd’s principal activity is to ensute an integrated national brand is created, harnessed and sustained
in the long-term through;
i)  Coordinating initiatives for marketing the country in order to maximize their efficiency; and
ii) Creating and maintaining the Kenya Brand and distinguish Kenyan Products, Services and
Concepts.
Specifically, the functions of Brand Kenya Board are to;
i) Establish a brand for Kenya which positions the country optimally in terms of investments, tourism
and international relations;
if) Unite Kenyans and provide them with positive information about the country in order to promote
patriotism and national pride;
iii) Establish an integrated approach within Government and the private sector towards the
international marketing of Kenya;
iv) Build national support for the brand within Kenya with the cooperation of the government, non-
governmental organizations and the private sector;
v) Promote local products and services to encourage economic transformation;
vi) Encourage commitment to quality and innovation among the businesses and people;
vii) Assist the different towns and cities in the country to improve their image; and

viii) Undertake measures aimed at improving the international image of Kenya.

c¢) Key Management

The Board’s day-to-day management is under the following key organs:
e Board of Directors;
e Chief Executive Officer; and

e Management.
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d) Fiduciary Management
The key management personnel who held office during the financial year ended 30® June 2019 and who
had direct fiduciary responsibility were:

No. Designation Name
1. Ag. Chief Executive Officer Ms. Floice Mukabana
2. Manager, Branding & Marketing Ms. Hilda Ogada
3. Manager, Internal Audit Ms. Margaret Waihenya
4. Manager, Media & Publicity Ms. Maureen Mambo
5. Manager, HR & Administration Ms. Damaris Ngugi
6. Ag. Manager, Finance & Accounts Mr. Benjamin Mutula
7. Manager, ICT Mt. Samwel Rutto
8. Manager, Supply Chain Management Mt. Domnick Ariro

e) Fiduciary Oversight Arrangements

The Board of Directors has established four Committees which have specific tetms of reference to guide

their operations. The Committees which meet on a quartetly basis are as follows:

Marketing and Communications Committee
The Marketing and Communications Committee’s responsibility is to provide strategic direction in
implementation of the mandate of Brand Kenya Board. This covers country branding, marketing and

strategic communication.

Human Resources and Administration Committee
The Human Resources and Administration Committee has an oversight responsibility over all human

resource matters including recruitment of right caliber of staff as well as administrative issues.

Finance and Tender Oversight Committee
The Finance and Tender Oversight Committee undertakes an oversight role over finance and procurement

matters in the Board.
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Audit Committee

The Audit Committee assists the Board of Directors in furtherance of its oversight role in:
e Ensuring the integrity of the Board’s financial statements, including the review of accounting
policies and practices adopted in preparation of financial information;
e Strengthening risk management and the internal control environment;
e Fostering compliance with legal and regulatory requirements, ethical guidelines and good corporate
governance;

e Strengthening the internal audit function.

f) Headquarters
P.O. Box 40500 - 00100
4™ Floor, NHIF Building
Ragati Road, Upper Hill
Nairobi, Kenya

g) Contacts
Telephone:(254) 20 2715236/7
E-mail: info@brandkenya.go ke

Website: www.brandkenva.go.ke

h) Bankers
Kenya Commercial Bank
Capital Hill Branch
NHIF Building
P.O. Box 46360 - 00100
Nairobi, Kenya
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i) Independent Auditors
Auditor - General
Office of the Auditor General
Anniversary Towers, University Way
P.O. Box 30084 - 00100
Nairobi, Kenya

j) Principal Legal Adviser
The Attorney General
State Law Office
Harambee Avenue
P.O. Box 40112 - 00200
City Square
Nairobi, Kenya
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. THE BOARD OF DIRECTORS

Mt. Linus Gitahi
Chairman

D.O.B. 12/08/1962

Mr. Gitahi holds an MBA-USIU, Bachelor of Commerce
(Accounting)-UoN, and a Diploma i Business
Management-KIM. He is currently the Executive Chairman
of Tropikal Brands Ltd, Chairman-Oxygen Marketing
Communications, Trustee-USIU, Board Member-Simba
Corporation and Allianz Insurance(K) Ltd.

He previously worked for GlaxoSmithKline rising from
Brand Management trainee in 1989 to serving in various
capacities such as Group-Marketing Director East Africa
1994 -1998, Marketing Director- Africa-London 1998-
2000, Commercial Director Near Fast —Cyprus 2001-2001
and General Manager Fast Africa and Indian Ocean islands
—Nairobi 2001- 2003. He has also served in West Africa as
CEO in public company quoted in the Lagos stock
exchange from 2003 -2006 and Nation Media Group CEO
2006-2015.

He Holds various awards such as Fellow- KIM and MBS
(GoK) for starting and supporting Baraka Foundation,
which educates bright kids from poor backgrounds.

(Term lapsed after merger of Brand Kenya Board and
Export Promotion Council to form Kenya Export
Promotion and Branding Agency on 9" August 2019)

Mt. Michael Mandu
Alt. to PS, State Department for
Trade.

D.0.B. 09/10/1968

Mr. Mandu is an Assistant Director at the State Department
for Trade in charge of trade and investment relations
between Kenya and Europe and the Commonwealth and a
lead negotiator on bilateral trade issues. He possesses strong
managerial, leadership, negotiations skills and strategic
planning.

He has over 25 years’ experience in international trade,
investment and economics and has previously worked at the
Kenya High Commission in London. He is currently
pursuing a Mastet’s Degree majoring in International Trade.
He is married, with five children.

(Appointed alternate director on 6" March 2019)
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Mt. Muia Mulei
Alt. to PS, Ministry of Tourism

D.O.B. 14/04/1969

Mr. Mulei Muia is a career civil servant having worked in
public service in various capacities since the year 2,000. He
is currently the Deputy Director/Head of Public
Communications at the Ministry of Tourism & Wildlife. He
has previously held similar positions in the Transition
Authority, Ministry of Health, Ministry of Environment,
Water and Natural Resources, State Law Office and
Ministry of Lands.

He holds a Bachelor of Arts (Communications) degree
from Daystar University majoring in public relations and
minoring in business administration.

Mr. Maina Kigaga
Alt. to PS, The National Treasury

D.O.B. 11/11/1962

Mr. Maina Kigaga holds a Bachelor of Arts degree in
Sociology & Arabic and a post graduate diploma in
communications. He 1s currently the Senior Assistant
Director of Public Communications at the National
Treasury and has served in various capacities in the past
such as Deputy Director in charge of Communications,
Office of the First Lady and Assistant Director for Public
Communications at the National Treasury.

Ms. Eunice Muthamia

Alt. to PS, Ministry of Information,

Communication and Technology

D.O.B. 19/12/1961

Eunice Muthamia i1s a career civil servant and a Public
Communications & Relations Practitioner with over
twenty years’ experience In strategic communications
management in the Government of Kenya.

She holds a Masters in Corporate Reputation Management
from University of Central Lancashire, UK and a Bachelor
of Arts in Journalism and Mass Media (PR option) from Mt.
Kenya University.

She 1s currently the Acting Director of the Department of
Public Communications in the Ministry of Information,

Communications and Technology.

(Appointed Alternate Director on 7" January 2019)
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