



































































































































IX. CORPORATE SUSTAINABILITY STATEMENT
Sustainable marketing key in tourism agenda
The concept of Sustainability; meeting today’s needs without jeopardizing the ability of future
generations to cater for their needs, has been around for over three decades and is a key word in

global trends.

The triple bottom|line therefore has to address three areas namely; people, planet and profits.
The tourism sector in Kenya has not been left behind in embracing the triple bottom line

principles for its survival.

KTB, within the review period joined hands with players in private sector in a number of
campaigns and initiatives towards sustainable tourism business.

Conflict and competition for scarce resources for livestock and wildlife has been a major issue
reported over the years in some of the conservancies and national Reserves in the country.

The skirmishes between communities and land owners as well as conservancy management in
Laikipia witnessed in 2017 for example, threatened the tourism gem abundant in the region.

KTB was part of a crisis team that participated in creation of awareness on the importance of
peaceful co-existence between the communities and conservancies in the region for the survival

of the tourism business.

Series of meetings with stakeholders, constant communication dispatches for global
consumptions were some of the activities KTB initiated to reassure visitors on the continuity of

tourism business in the region.

Overcrowding of visitors in a destination does more harm than good; resources get depleted,
comfort for wildlife is generally infringed upon.

KTB made and continues to make a deliberate effort on a ‘visitor dispersal model’. This is a
sustained awareness creation to encourage visitors to explore other attractions away from the

overcrowded places.

Maasai Mara, for example has continued to receive a lot of visitors especially during the
wildebeest migration season. KTB in line with its strategy to diversify product offerings and
experiences has continued to market the less-known destinations and parks away from Mara.

The collection of plastic bags along the beaches in the Kenyan coast in line with plastic ban has
not only enhanced cleanliness but also improved the beach product and water sport activities.

The plastic ban has reported a major success on protection of marine life.

KTB partnered with NEMA and other private players in collection of plastic bags and sensitization

on having a clean shoreline to sustain the beach and water sport activities.
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X.

REPORT OF THE DIRECTORS

The Board of the Directors submits their report together with the audited financial statements for
the year ended June 30, 2018 which show the state of the KTB'’s affairs.

Principal activities
The principal activity of the Tourism Board is marketing Kenya as a tourist destination.

Quality Policy
Kenya Tourism Board is committed to supporting and serving the tourist industry through
marketing Kenya’s unique physical and non-physical attractions with diligence, dedication and

professionalism for the benefit of all stakeholders.

In pursuit of this commitment, quality objectives that have been established and communicated
to all employees are being implemented and monitored. KTB is in the transition stage from ISO
9001:2008 to ISO 9001:2015.

KTB Employees
KTB employees exhibit the highest levels of integrity and professionalism. In meeting the service

needs of our customers, our employees “get it right the first time, every time”.

Customer Focus
We are a customer driven organization that views every customer contact as an opportunity to
add value and enhance our relationship. We listen to our customers, learn and understand their

needs thereby enabling us to anticipate and pro-actively offer attractive solutions.

We continuously strive to offer the best services for our customers.

Communication
We offer open, honest and constructive communication throughout the organization by
supporting healthy debate and personal participation on issues affecting our business. We

communicate with our customers in a fresh and informative way.
Service

We optimize the use of relevant technology to deliver attractive customer solutions, increase

efficiency and minimize cost base.
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We offer reliable service delivery channels that provide a comfortable, secure and user-friendly
environment for both customers and employees alike.

We constantly seek ways to improve the delivery of service to our customers.

Results
The results of the Tourism Board for the year ended June 30, 2018 are set out on page 1-22.

Directors
The present members of the Board of Directors are shown on page XV.

Auditors
The Auditor General is responsible for the statutory audit of the entity in accordance with the

provisions of Public Audit Act, 2015.

The Office of the Auditor- General carried out the audit of the Kenya Tourism Board for the year
ended 30" June 2018.

By Order of the Board

Allan Njoroge \
COMPANY SECRETARY
DATE: 21" September 2018
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