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1.0 INTRODUCTION

Pursuant to Article 1 15 of the -Ireaty for the Establishment of the East African

Community (EAC), Partner States undertook to develop a collective and coordinated

approach to the promotion and marketing of quality tourism into and within the

Community To this end, the Partner States undertook to coordinate the policies in the

tourism industry and to establish a framework of co-operation in the sector that will

ensure equitable distribution of benefits. Partner States agreed to establish a common

code of conduct for private and public tour and travel operators, standardize hotel

classifications and harmonise the professional standards of agents in the tourism and

travel industry within the Community. Also, Partner States undertook to develop a

regional strategy for tourism promotion whereby individual efforts are reinforced by

regional actions.

ln efforts to implement Article 115 of the Treaty, the EAC has managed to undertake the

following:

a. Development and implementation of classification criteria for tourism

accommodation establishment and restaurants;

b. Joint tourism promotion in international trade fairs: World Travel [r/arket (WTM)

and lnternational Tourism Berlin (lTB);

c. Single tourist visa and use of National lDs as travel documents (Republics of

Kenya, Rwanda and Uganda);

d. Strategy to combat poaching and illegal trade and trafficking of wildlife products;

e Preparation of the Draft Regional Tor-rrism [t/arketing Strategy; and

f . Development of Tourism and Wildlife fVlanagement Protocol. The Protocol is still

under negotiation by the Partner States. 
,

The Draft Tourism lVarketing Strategy, 2019 states that the tourism sector in the EAC

region has been growing over the years, although at varying.rates in each of the Partner

States. EAC Tourism arrivals have increased from 3.5 million in 2006 to 5.7 million in
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2017. However, this is still substanttally low given that it represents only 8.6% of the

Africa l\4arket share and 0.3% of the global market share. Tourism contributed to the

GDP of EAC Partner states by an average of B.B% in 2017. The percentage contribution

was higher than the average in Rwanda (12.7), Kenya (9 7) and Tanzanra (9 0)

Tourism contrrbutes an average of 18.Bo/o to EAC total exports, although the percentage

contribution was higher than the average in Rwanda (30.5%) and Tanzania (26%). ln

terms of employment, tourism contributes an average of 7.8% to total employment in

the EAC translating to 3.25 million jobs (1.27 million direct and 1 98 million indirect)

Tourism is one of the six pillars of the EAC Vision 2050 wlrich projects that the number

of jobs drrectly and indirectly will rncrease from 1.7 million in 2008 estrmates to 2.3

mrllron by 2025.

Table 1: Economic significance of tourism in EAC (GDP & Export Earnings)

Partner State

Burundi

Total contribution to GDP

("/")

Total contribution [o Export

Earnings (%)

15

18.1

305

5.1

Kenya 9.7

Rwanda

South Sudan

127

Data not available

Tanzania

Uganda

Average for five

Partner States

9.0 Z-O.U

73 179

B.B 18 B

EAC Secretarrat presentation to the Committee on ATNR (23'd Scptember, 2019)
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Table 2: Econornic significance of tourism in EAC (Employment)

Direct

Employment

lndirect

Employment

49,000

707,500

Total

90,500

1 ,137,000

Total %

contribution to

employment

4.4

9.0

132,000 201,500 333,500 11.1

Data not available

446,000 8.2

229,000 63

1,278,000 The average for

5 Partner

States is 7.8

EAC Secretariat: presentation to the Committee on ATNR (23'd September, 2019)

The Draft Tourism lVarketing Strategy explain further that despite the steady growth of

the tourism sector in EAC and Partner States over the years, the sector has not fully

realised it full potential. Thrs is attributed to a number of challenges which include:

limited product diversification; a weak regional policy and institutional framework,

unfavourable business environment; insecurity; poor infrastructure; inadequacies in the

-^-r-^r:^- ^^.J ^-^-^r:^^ ^t ^^l:^^^l l^.,^1. ^^l l:-:+^l ^^^--J:^^+:^^ ^ril tdll\cUt t9 clt tu Ptut llur,tut I IJtrjgtclll il ilES cu. ilcil,rut tcil tEVEt, clt ru lil r iltEu urJUtuil tclr,tur r r-I

Partner States marketing efforts at the EAC level. Therefore, in order for the EAC to

harness its tourism potential, the region and Partner States have to implement key

strategic actions to enhance their competitiveness and position the EAC region as the

preferred sustainable tourist destination in Africa.

5

Partner State

Burundi 41,500

Kenya 429,500

South Sudan

Rwanda

Tanzania

Uganda

Total 1,981,000

646,500

376,500

1,092,500

3,259,000

605,500
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2.0 BACKGROUND INFORMATION

One of the responsibilities of the Committee on Agrrculture, Tourism and Natural

Resources (ATNR) is to undertake oversight activities on the implementation of

programs and projects in the tourism and wildlife sectors.

Tourism is one of the key sectors for the economic development of the East African

Community. Partner States are endowed with many tourist attractions including

beautiful beaches, national parks, rich flora and fauna, historical sites, and cultural

activities which, if developed, will increase the number of tourists and tourist activities

and increase its contribution to the economic development of the Community.

It is against that background that the Committee on ATNII undertook oversight activity

to assess the development and challenges facrng tourism sector in the Community. The

report of this activity enables the East African Legislative Assembly to debate on

tourism sector and make appropriate recommendations to the Council of tMinisters.

Partner States and to other stakeholders.

3.0 OBJECTIVE

The objecttve of this activity was to assess the development and challenges facing

tourism sector in the East African Community and the level of cooperation among the

Partner States.

4.0 METHODOLOGY

The Committee conducted interactive meetings in the Partner States with government

olficrals and key stakeholders in the sector. ln order to cover all six Partner States in the

four days allocated, the Commrttee was divided into three teams, each team covering

two Partner States. Government officials made presentations on the development and

challenges facing the sector in their respective Partner States. Stakeholders were given

opportunity to discuss issues relating to the tourism sector in their Partner States and in

the Comrnunity
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5.0 REPORTS FROM PARTNER STATES

5.1 THE REPUBLIC OF BURUNDI

i. Overview of Tourism Sector in Burundi

According to the presentation made during this activity, tourism is relatively a small

sector in Burundi accounting for only 3% of the country's GDP and 2.0% of total

employment. The number of tourist and revenue trends increased slightly from 2004,

when 133,000 tourists visited Burundi, generating USD 1.8 million and peaked in 2006

with 214,000 visitors, generating USD 1.6 million, before dropping in 2007. Tourism

therefore r;gmains a small and undeveloped economic sector in Burundi.

Tourist attractions in the Republic of Burundi include 126 tourist sites of which 57o/o are

tangible cultural heritage and 32oh are natural heritage. The weather is favorable for

tourists throughout the year. The Burundi culture is rich, (Burundi drums). Burundi is

also famous for its cuisine (lVukeke) which represents African culinary culture. Areas to

be developed for tourism in Burundi include:

a. lnfrastructural development in all provinces;

b. Classification of hotel and categorization of accommodation in Burundi;

c. Lake Tanganyika Coastal development project (on-going project);

d. Rehabilitation of tourist attractions:

i. King's Palace in Muramvya Province;

ii. Hot spring of [\4ugara in Rumonge Province;

iii. lndependence square in Bujumbura;

iv. l/lausoleum of Prince Louis Rwagasore (Hero of Burundi independence);

v. Source of Nile river and Pyramid in Bururi Province;

vi. Gishora drums Sanctuary in Gitega Province;

vii. National fVluseum of Gitega;

viii. N4onument des matures de la democratie ;

ix. Public garden;

x. [/lonument of Burundi Unity;

xi. Buhonga catholic church;

xii. lVluyaga catholic church, , , , ,
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xill

xiv

XV

Karera waterfalls;

Ndadaye lVechior lnternational Airport, and

Camping Lodge in Ruvubu National Park (on-going construction), Kibira

National Park, Rusizi National Park, Kigwena natural reserve, and Vyanda

National protected area.

Other tourrst etcttvities developed in the Republic of Burundi include festivals and events

organized in the region for example the lVagical Kenya travel expo and motorcycle

rallres, organization of domestic package to promote dornestic and inbound tourism, and

training activities organized by National Tourist Office to empower direct employees in

the sector.

Table 3: Number of tourists in the Republic of Burundi in 2018

Burundi Kenya Uganda Rwanda RSS URT Others

?_33,496 5,320 5,312 24,864 196 29,951 1 16,799

Presentation by the Government of Burundr to the Committee during this activity

Burundi promotes domestic tourism trough organization of rallies, annual communal

events which take place in all districts, trips organized by different tour operators and

local Christmas market exhibitions which sell arts and crafts.

ii. Strategies to Develop the Tourism Sector in Burundi

The following are the strategies to develop tourism sector in the Republic of Burundi:

a. Adoption of the National Strategy for Sustainable Tourism Development, 2011

and its action plan for 10 years;

b The use of Burundi National Development Plan, 2018'2027,

c. Iourism sector is regulated by a Presidential Decree No. 1001197 of srt' July

2012 on the Regulation of Tourism in Burundi wl'rich provides direction in the

rnanaqentent of the tourism sector in Burundi;

d. Partir;ipation in differc'rrt exhibitions organized in the East Africa region;
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e. lmprovement of service provided in hotels through classification of hotel in

accordance with EAC standards;

f . Rehabilitation of tourist and historical sites;

g. lmprovement of Burundi Port situated at the Lake Tanganyika;

h. Park restocking project at Ruvubu National Park; and

i. Burundi has five high schools with hospitality and tourism courses, where 1,660

students (31% men and 69% women) were enrolled. lt also has two universities

with 380 students (43% men and 57oh of women) enrolled in tourisnr related

COUTSES

iii. Challenges Facing the Tourism Sector in the Republic of Burundi

The following are some of the challenges facing tourism sector in Burundi:

a. Burundi has large and varied tourism attractions but they are not well developed;

b. lnadequacy of high-quality hotels coupled with unskilled human resource;

c. Classification of hotel in accordance to the EAC standard is not well

implemented;

d. Burundi is yet to join the EAC Single Tourist Visa;

e. Air transport to Burundi is very expensive compared to other countries in the

region;

f . Poor facilities and infrastructure for cross border movement to Burundi;

g Burundi is one hour behind some of the EAC Partner States and the border posts

are open for fewer hours. This affects the travel schedule in the region;

h. Lack of training institutions in the tourism sector;

i The VAT paid in tourism sector is high; and '".,'; ''

j. Lack oI national tourisrrr pronrotiorr events.

5.2 THE REPUBLIC OF KENYA

i. Development of the Tourism Sector in Kenya

The Kenyan strategic areas for tourism development focus on developing tourisnr

resources, tourism markets, production strategy, infrastructure strategy which include

9
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safety, investment promotron strategy, marketing strategic direction, and human

resource development strategy.

The Government of Kenya developed infrastructure to support the tourism sector such

as Jomo Kenyatta lnternational Airport, Standard Gauge Railway, Kenyatta lnternational

Convention Centre, Circuit Priority Roads, Mombasa Waterfronts, Bomas of Kenya,

Kaya Forest for Cultural Conservation, National Parks and Reserves.

The Republic of Kenya is promoting tourism through a number of strategies and

actrvities wlrich include:

a Development of tourism policies that support expansion of the tourism sector,

b. Tourism Fund to support tourism industry in Kenya;

c, Provision of Charter lncentives to enhance travel,

d. lmprovement of tourism infrastructure;

e, Availability of training institutions;

f. Setting of Tourism Police Units;

g Airports and Airstrips; and

h. Development of cultural tourism.

Kenya is diversifying its tourism industry offer by redefinrng the safarr to include walks,

adventure activities, volunteering, culture, history, culrnary experience, business travel

and city tourism.

Kenya is rich with tourist attractions including abundant wildlife like the great migration

in the lVlaasai lVlara and Serengetr, costal treasures and cuisines in Mombasa and

IVlalindi, Great Rift Valley, mountain ranges and [l'lount Kenya. National parks rn Kenya

include lt/laasai [Vlara, Amboseli, Tsavo, Lake Nakuru (flamrngos), Hell's Gate and Ol

Pejeta Conservation. Other areas of interest are tMalindi and lVombasa tourist

attractions (Fort Jesus and Marine Parks), safaris and hot air balloons.
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Contribution of the Tourism Sector to the Economic Development

The major tourist activities in Kenya include holiday travel (68%), business travel (18o/")

and transit (14%). Tourism sector registered improved performance in 2018 mainly

attributed to growth of aviation, investors' confidence, withdrawal of travel advisories,

visits by foreign dignitaries and revitalized marketing efforts.

The sector earnings increased by 31.3% to Ksh. 157.4 billion in 2018. The number of

international arrivals reached 2.027 million tourists in 2018. Travel and Tourism in Kenya

grew faster than the regional average and significantly above other economies in Sub-

Saharan Africa:

a. Combined with domestic spending, Travel & Tourism supported 8.8% of the

nation's GDP in 2018',

b. Travel &TourismisresponsibleforB.3% of all Kenya'semployment(1.1 nrillion

jobs);

c. GDP contribution is projected to grow by 5S% in 2019; and

d. lnternational tourists spent over Ksh. 157 billion accounting for over 1Soh of

total export earnings

iii. Training lnstitutions in Kenya

The Kenya Utalii College (KUC) is a leading African hospitality and tourism training

institute. lt has trained over 60,000 graduates from around the world who continue to

serve in the local and international hospitality and tourism industry. KUC is distinguished

for provlding world class training for both the local and international hospitality and

tourism industry. Current, the college has students from Uganda, Rwanda and Zambia.

Kenya has other training institutes that offer courses relating to the tourism seclor

However, there is no standardized curriculum for all institutes; therefore, there is a need

for the government to develop minimum standards and curriculum for all institutions.

iv. Challenges Facing the Tourism Sector in Kenya

a. Globalization which is leading to the creation of uniform standards and protocols;
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b. Tourrsm is one of the most taxed sectors;

c. Tourism and travel marketing can sometimes be deemed by visitors as

inadequate, false, or exaggerated;

d. Tourism infrastructure in many locations are outdated and underdeveloped;

e. Lack of cooperation among tour operators; and

f . lnsecurrty and destination crimes.

v. Promotion of EAC as a Single Tourist Destination

ln promoting EAC as a single tourist destination, the EAC should focus its efforts in the

following:

a. Common criteria for classification of tourist accommodation and restaurants;

b. Regronal strategy to combat poaching and illegal trade and trafficking of wildlife

and wildlife products;

c. Collectively promoting and marketing the Community as a single region;

d. Preferential entry fees and accommodation tariffs for East African Citizens within

the regron,

e lmplementation of the Common Nlarket Protocol and removal of non-tariff barriers

to trade, and

f . Development of the EAC international e-passport.

vi.

a

b

C

d

e

Discussion and Comments by Stakeholders

Iourism facrlities and establishments are burdened with multiple licensinq,

multiple taxes and multiple levies,

Training and capacity building are paramount to the development of tourism

sector in the Community;

Traditional sites (hrstonc and cultural) need to be developed and promoted for

the development of domestic and reglonal tourtsm;

The EAC should put together strategies for conservation and promotton of the

shared resources;

The role of women in the tourism sector need to be enhanced and strerrgthened

to enable women to participate tn the entire value chain,

12



't. Kenya classified 212 holel and accommodation facilities. Classification of hotel

and accommodation facilities will be mandatory to all facilities from 2020 as per

the new law,

g. Tour operators from Kenya are not allowed to enter in the National parks of

f anzania. Permission may be granted at a cost of US$ 200. The Committee was
informed of the existence of a lt/emorandum of Understanding between the two

Partner States which needs to be reviewed,

h. The current criteria for the hotel classification need to be reviewed to address the

shortcomings, unfairness and to take into consideration the emerging trend in the

tourism sector;

i. Kenya and Tanzania have a number of shared tourist resources, however, there

are no harmonized standards and practices;

j. Stakeholders from the tour guide noted that tour guides and tour drivers are not

given priority in terms of training and capacity building;

k. There is need to have cross border training for tour operators in the region;

l. Partner States should establish Tourism Police Units;

m. Kenya under the Tourism Regulatory Authority is developing the Kenyan Security

Standards;

n. Environmental degradation is one of the threats to the development of the sector;

o. Kenya under the Tourism Regulatory Authority is <Jeveloping the Food Safety

Standards for Kenya; and

p Partner States should elirninate work permit fees in the tourism sector for

professionals from other Partner States.

5.3 THE REPUBLIC OF SOUTH SUDAN

General lnformation

The Republic of South Sudan is endowed with a unique and diverse tourist attraction

They include wildlife in their natural habitats, the massive wildlife,miglation at Boma and

Badigilo National Parks which is the second to the annual animal migration between the

Serengeti and lvlaasai JVara. The wildlife migration in South Sudan is within their eco-

system.
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The tourist attractions and activities in the Republic of South Sudan include the six

national parks and 14 game reserves. The geographical scenically is beautiful as well

as the land scape with the variety of flora and fauna, historical sites, archaeological

sites, the River Nile with its great rapid waterfalls, unique culture and colorful traditional

dances. Other attractions are the Cathedral of St. lMary built since 1905 in Wau, the

world's largest wetland known as Sudd and other wetlands and bird sites with species

only available in the Republic of South Sudan. Other activities include sport fishing, boat

cruising, water rafting, boats competition, golf course at Gordon hills at Nimule, forest

walk, mountain climbing, nature treks and game drives. The Republic of South Sudan is

rich in cultural heritage including strong kingdoms of Shilluk, Anyuak and Zandi. The

country is therefore regarded as one of the significant virgin tourist destination.

Table 4: Earnings from tourism in the Republic of South Sudan from 2014-2017

Year Earnings in US$ Increase

2014 800,000

2015 22,000,000 2,650%

2016 23,000,000 6.BZYo

2017 26,000,000 10.640h

tVlacrotrends with data from Word Bank: Available at ntries/SS

s Lr d a n /t g_!ll si.[_-s_1-a1r s_ti cs. Acce s sed on 3 Orh Se ptem ber, 2 0 1 9

il Achievements of the Tourism Sector in the Republic of South Sudan

a. The N/inistry of Wildlife Conservation and Tourism formulated the Tourism Poltcy

and the Wildlife Policy which were approved by the Council of lVinisters of the

Republic of South Sudan and foruuarded to the Ministry of Justice and

Constitutional Affairs in 2012 for finalization;

b. Tourism and Wildlife Bills were formulated and approved by the Council of

IVlinisters of the Republic of South Sudan. They were fonrrarded to the N/inistry of

Justice and Constitutional Affairs for legal input and finalization in 2012,

1.4



c. Conducted hotel classification in 2018',

d. Development of Tourism and Wildlife strategy;

e. Conducted Aerial surveys for the National Parks of Boma, Badigilo and Nimule

as well as Kidepo and Emotong Game Reserves. The survey was undertaken in

collaboration with the Wildlife Conservation Society (WCS);

f. ln collaboration with the Wetland lnternational Organization, the Republic of

South Sudan conducted census on water birds at the Wetland of Nimule National

Park,

g Conducted Avian lnfluenza surveillance mission at Bahr Gel and Bahr Naam in

Lake States;

h. Provision of training to professionals in the following areas.

. Certificates and diplomas on wildlife and tourism management by the support

of the Kenya Wildlife Services;

. Training courses to senior officers of Wildlife and Tourism by the support of

the Kenya Wildlife lnstitute;

. English language training to Arabic speaking professionals at the University of

Juba;

. University of Juba offers courses on wildlife management and environment.

. Training of game rangers for Nimule, Torit and Yambio areas; and

. The Hotel Owners Association provides on job training to hotel workers. The

Association is planning to start offering 3-6 months courses,

i. The Anti-Poaching Unit has been patrolling all protected areas;

j. Building lodge at Boma National Park;

k. Signed Agreement with the Uganda Wildlife Authority on transboundary wildlife

conservation;

l. Ongoing renovation of the Nimule Park Lodge; and

m. The Republic of South Sudan is party to Regional and lnternational Conservation

Treaties such as the Convention on lnternational Trade in Endangered Species

of Wild Fauna and Flora (CITES).
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iii. The Program to Devetop the Tourism Sector in The Republic of
South Sudan

The program to develop the tourism sector in the Republic of South Sudan rnclude

developing and promoting tourist attraction sites by construction of roads, water

catchment and drilling boreholes, airstrips, accommodation facilities and office facilities.

Other areas are:

a Training of game rangers and game wardens in wildlife managernent;

b. Conduct survey on wildlife rn South Sudan;

c. Deployment of 60% of wildlife forces in all protected areas,

d. Provide conducive environment for investmenl in tourism and hotel industry;

e. lMobilization of local and external resource for sustainable development and

management of tourism sector in the Republic of South Sudan,

f. Establishment of resource center for training and research; and

g Development of community eco-tourism projects for the purpose of enhancing

cultural tourism.

Challenges Facing the Tourism Sector in tlre Republic of South

Sudan

tv.

The Republic of South Sudan faces the followrng challenges

a. lnsecurity caused by political instability, poverty and unemployment;

b. lnadequacy of data and research;

c. Lack of relevant policies and laws to regulate the tourism sector;

d. Poor and rnefficient infrastructure including poor road network especially on the

tourism circuits, communicatron services, lack of electricity and water services;

e. lnadequate financial resource for the development of the tourism sector;

{. lnadequate skilled human resource;

g Lack of trainrng facilities,

h. Tourism sector is dominated by foreigners;

r. Rampant poaching caused by insecurity in the courntry and insuffrcient trained

personnel and equipment such as vehicles and communication;

16
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j. Lack of the awareness among the general public and decision rnakers;

k. Uncoordinated effort of different levels of government (Federal government,

State Government and Local Government), and

l. The Republic of South Sudan does not have a Tourism Board and other

reg ulatory a uthorities.

5.4 THE REPUBLIC OF RWANDA

i. General lnformation

Tourism industry is a strategic priority for the government of Rwanda. lt is fundamental

for the trafrsformation and modernization of the national economy. Tourism has been

the leading foreign exchange since 2007 and it is the primary source of foreign

contribution to the country. The tourist attractions in Rwanda include wildlife protected

areas such as Volcanoes National Park, Akagera National Park, Nyungwe National

Park, reserves and sanctuaries lakes, rivers and swamps. There are 14 species of

primates, 4,507 meters to top of the highest volcano - Mount Karisimbi. lt is the home

of the first and only one canopy walkway in East Africa. lt has over 4,000 hectares of

bamboo forest, more than 1,000 hills, 700 bird species and more than 1,500 animal

species. Other attractions are adventure, cultural heritage corridor, community-based

tourism and conservation.

Table 5: Contribution of tourism to the economic development of Rwanda

lndirect GDP Employment Tourism over export of

goods and services

10% 1B% 290k

F)r^randa F\arralnnmant llnard nracanlalinn marlo ln tlra l'-nmmillaa Arrrinn thic antirritrr
v.PIUJU|vull|':,llllvuvllv.t,

Rwanda Development Board manages tourism sector under the Department of Tourism

and Conversation. lt implements the Rwanda Tourism Policy, 2009, Tourism Vision

2024 and Sustainable Tourism Development Master Plan. Strategies to develop tourism

in Rwanda include the following:

a. Unlocking the country;

b. Quality infrastructure;

Direct GDP

3%

1.7
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c. Product diversification: new products include the Congo Nile Tail, water sports

and bird watching in and outside the natronal parks;

d. Rwanda film office established; and

e. Strategic partnership (visit Rwanda - Arsenal Football Club and Alibaba Group).

The Tourism Master Plan put emphasis on priority areas and producl drversifrcation.

Priority areas for tourism development known as Destination N/anagement Areas

(DMAs) were designated. These are Volcanoes, Akagera, Gisenyi, Muhazi, Kibuye and

Nyungwe DN/lA.

ii. Achievements of the Tourism Sector in the Republic of Rwanda

Over the past decade, Rwanda has achieved remarkable progress and development in

the tourism sector. Forexample, in 2018, Rwanda recerved 1,700,000 visitors of whom

397o were from EAC Partner States. lt collected revenue of USD 374 million which was

the highest amount of foreign exchange. ln the same year, the country was having

14,000 hotel rooms and 170 flights per week.

Table 6: Development of Tourism in Rwanda between 2010 and 2018

Area 2010 2018

Total arrivals 666,000 1,700,000

Parks visrts

Flrghts per week

45,400 94,000

B6 167

Hotel rooms 4,700 14,866

Rwanda Development Board presentatron made to the Commrttee durrng this actrvrty

The following are some of the achievements that have contributed to the growth of

Tourism sector

a. Adoption and implementation of tourism law on lrcencing tourism entities in order

to establish a common code of conduct for tour and travel operators, standardrse

hotel classificatrons and harmonise the professional slandards of agents in the

tourism and travel industry;

lrl



b. Adoption and implementation of national tourism policy to co-ordinate policies in

the tourism industry and establish a framework of co-operation in the sector that

ensures equitable distribution of benefits;

c. Adoption of single tourist Visa which has accelerated the growth of tourism sector

and the use of National lDs as travel documents;

d. lncreased tourism receipts in a sustainable manner and participation of privatc:

sector in drlving the tourism growth;

e. Conserve the biodiversity inside the protected areas for the benefit of future

generation;

f . Ongoing construction of new international airport, renovation and expansion of

the existing international and local airports and enhancement of road network

countrywide,

g The governmc.nt has invested significantly in the national carrier (Rwanda Air)

which is greatly expanding and boosting the tourism sector. Currently Kigali is

severed by international airllnes such as SN Brussels, KL[\/I, Qatar airways,

Turkish airline, Ethiopian airline, Kenya ain,rays and Fly Dubai;

h. The rise of Rwanda as a major lVleeting, lncentives, Conferences and Exhibitions

(tvllCE) destination hosting many African and global events such as World

F-conomic Forum on Africa, Forum for Agriculture Research in Africa, the Global

Africa lnvestment Summit, Africa Carbon Forum, African Union Summit,

Transform Africa Surnmit, CEO Forum among others; and

i. Establishment of 26 tourism and hospitality schools, 12 vacation training centres,

2 universities which offer bachelor degrees in tourism and hotel management

and 1 college for diploma in hospitality management.

iii. Challenges Facing the Tourism Sector in the Republic of Rwanda

The following are the challenges facing tourism sector in the Republic of Rwanda

a. Over-reliance on a single product. Over the years, there has been a dependency

on the gorilla product as a major source of tourism revenue and 90 percent of

tourism earnings are driven by gorilla tours;
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b. lnternational awareness and perception of Rwanda. There is need to prolect the

clear rmage of Rwanda as wildlife, eco-tourism, cultural and conference

destinatron;

c. Difficult in accessing land for tourism investments. Land is privately owned and

very scarce to be accessed by investors;

d. Low availability of finance and partnership for private sector investment;

e. Little rnvolvement of communities and lVlacro, Small and lVedium Enterprises

(MSN4Es);

f. Under-developed regulatory framework for the tourism sector;

g Air tariffs are still high. Despite increased regional connections to neighbouring

countries, Rwanda still has limited airlift from her main tourism source markets of

North America, Europe and Asia;

h. Low capacity and under-skilled human resource, and

i Conslraints caused by rnfrastructure problems.

5.5 REPUBLIC OF UGANDA

i. lntroduction

Uganda branded itself as "Gifted by Nature". lt has many tourist attractions including

wrldlife, nature, geography, culture, heritage, good weather all the year around, IMICE,

hospitable people and culinary art (Kampala food week, and Rolex Festival). Tourists

sites in Uganda include the source of the Nile, Mountains (Rwenzori, Elgon, lVugahinga,

and Kigulu Hill) the Equator, Bishop Hannington Srte, llot Springs, Handicrafl and

Souvenir Development, Marine Tourism and Sport Tourism. The nalional parks include:

l\lurchison Falls, Queen Elizabeth, Kidepo, Lake Mburo, IVlt. Rwenzori, lvlt. Elgon,

Semlrki Valley and Mugahinga national park for gorilla tracking. There is a number of

forest reserves with a variety of primate species. Other activities for tourtsm are golf

tourism, fashion tourism, filming tourism, night life in Kampala, Kampala sight-seeing,

faith-based lourism and educational tourism.
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ii. Contribution of the Tourism Sector to the Economic Development

Uganda witnessed a7.4oh increase in international tourist arrivals in2018, growing from

1,402,409in2017 lo 1,506,669 in 2018. Direct revenue from international tourism rose

from US$ 1453 billion in2017 to US$1 6 billion in 20'18. Tourists from international air

accounted for approximately 31% of the total international tourist arrivals to Uganda in

2018, growing by 10.2% compared to the previous year. African land markets (regional

and neighboring countries to Uganda) contributed 69% of Uganda's international

arrivals, and grew by 6.1oh in 2018. Over the past 10 years, the tourist arrivals into

Uganda have steadily increased from 850,000 arrivals in 2008 to over 1.505 million in

2018.

The earnings from tourism have been increasing steadily from USD 979 million in 2013

to USD 1 6 billion in 2018. ln 2018, tourism continued to be the leading foreign

exchange earner by generating USD 1.6 billion from 1,505,669 visitors. The category of

visitors with the highest expenditure is leisure visitors, who made up 20.1% of the total

visitors.

The total contribution of Tourism to GDP, including wider effects from investment, the

surpply chain and induced income impacts, was UGX 8,364.6 billion in 2018 (7.7% of

GDP). Tourism generated 667,600 jobs in 2018 (6.7% of total employment) and it is
estimated to grow to 971,900 jobs in 2029.

Table 7: Contribution of tourism sector in Uganda

Earnings GDP Employment % of total

empioyment

UGX 8,364.6 Billion 7.7% 667,600

Presentation by the Ministry of Tourism, Wildlife and Antiquities made during this activity

iii. Strategies to Develop the Tourism Sector in Uganda

The Uganda Tourism Board together with other stakeholders have put in place

strategies to develop tourism in the Republic of Uganda Key strategies include:

6.7
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a. Aggressive marketing of Uganda;

b. Developed relevant policy and laws to govern the tourism sector;

c. Diversifying tourism product range;

d. lmproving tourism and hospitality skills along the tourism value chain;

e. Provision of tax incentives to investors in the sector including purchase of tourist

motor vehicles,

f. Strengthening conservation of natural and cultural heritage; and

g Domestic tourism campaign e.g. Tulambule (let us go and tour).

iv. Challenges facing the Tourism Sector in Uganda

The challenges that affect the tourism seclor in Uganda include the following:

a. Limited promotion of Uganda's attractions during international conferences held rn

Uganda;

b. Weak capacity in terms of instructional infrastructure for training manpower and

the human resource;

c. Lack of harmonization of tourism statistics from various sources.

d. lnadequate funding especially lack of credit to local small-scale investors;

e. Poaching;

l. Climate change, deforestation and pollution of rivers;

g Poor infrastructure in some parts of the country;

h. Over taxatron by government authoritres;

t. Encroachment by communities into national parks. Examples in lVlounl Elgon and

Kapchorura;

j. Lack of high-end medical facilities in the region;

k. Negative talk on the country by service provrders especially taxi operators,

I Poor services provided by some tour operators, travel agents and accommodation

facilities,

m. The inability of the government to provide suffrcient funds for sector developnrent,

and

n. Fatlure of the communities to play a srqnifrcant role rn protecting natural and

cultural resources in Uganda.
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5.6 THE UNITED REPUBLIC OF TANZANIA

i. lntroduction

The United Republic of Tanzania is the largest country in East Africa with an area of

947,303 square kilometers. About 2\o/o of its land is set aside as protected areas which

include 19 National Parks, 23 Game Reserves, 42 Game Controlled Areas,4 Ramsar

Sites, 2 l\4arine Parks in Tanzania lVainland and 3 in Zanzibar, 'l Gorge, 33 wildlife

management areas, 17 Nature forest reserves. There are more than 125 archaeological

and historical sites , 1,440 kms of coastline, the Spice lslands of Zanzibar, Africa's

highest lVlountain, l\4ount Kilimanjaro and deep-sea resources. Some of the national

parks in Tanzania are Serengeti, Ngorongoro, Ruaha, lVlikurni, Gornbe and Arusha.

The UNESCO inscribed seven areas as World Herltage Sites

Ngorongoro Conservation Area, Mount Kilimanjaro, Selous

Serengeti National Park and the Zanzibar Stone Town.

Five of these are the

Game Reserve, the

The main tourist activities in Tanzania Mainland include wildlife which is the dominant

tourism product in Tanzania. Other activities are beach, cultural, business, mountain

climbing and conferences.

Zanzibar is famous for its outstanding history and culture, beaches and spices. Beach

tourism continued to be the main tourism activity in Zanzibar accounted'for 7B.4oh of

total visitors to Zanzlbar in 2018. Cultural Tourism is the second attractive activity

consistent with the declaration of Stone Town as UNESCO Wbrld Heritage site. The

spice tour is another important tourist product in Zanzibar.

The new tourism products developed by the United Republic of Tanzania include Geo

Park Tourism, Eco-Tourism, Festivals, and IMICE.

ii. Contribution of the Tourism Sector to the Economy

ln 2018, Tanzania received 1.5 million tourists and more than USD 2.4 billion. The

amount received comprised more lhan 25oh of the total eiports, 60% of receipts frorn
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services and 9% of total investment according to the World Travel and Tourism Council

ol 2018. The seclor currently supports over 467,000 direct jobs and 1,337,000 other

jobs through direct and indirect linkages, which rs equivalent to 12.2% of the total

employment. By 2028, it is anticipated that direct jobs will rise to 795,000, which will

constitute 4.0% of total employment. The value of tourism investment reached USD

746.5 billion which translates lo B.7o/o of total investmentin 2017.

Tablc B: Contribution of tourism scctor to economic developmcnt in 2018

lshare ofArrivals Revenue Direct

employment

lndirect

employment

Share of

export employment

1.5 mil USD 2.4 billion 25o/o 467,000 1,337,000 12.2%

Presentation by the lVlinistry of Natural Resources and -Iourism made during this activity

iii. Strategies to Develop the Tourism Sector

The National Tourism Policy guides the developmenl of tourism seclor in Tanzania. The

fourism tVlasterplan was developed in 1996 and reviewed in 2002 to provide strategic

roadmap for llre tourism development. The Tourism Act and its regulations were

enacted in 2008. To this end, the policy and related strategies played significant role in

enhancing tourism development in Tanzania. Other strategies include strengthening

pubiic-private diaiogue atrc.i estabiislrnierri of ilre Toutisnr Conlederattort oI Tartzania

(TCT). TCT is the Apex body representing the private seclor involved in travei and

tourism industry in Tanzania. Other strategies are.

a. Strengthening destination marketing eflorts (joint public and private sector);

b. Regular review of institutional and legislative framework for the lourism sector,

c. Strengthening the National College of Tourism to address the training needs of

the industry;

d. Diversilication of tourism products strategy.

Regional and lnternational Cooperatiotr in Tourism
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ra recognizes the impo(ance of bilateral and regional cooperation in the growth

sector. lt remains committed to supporting and abides with resolutions,

5 agreements and cooperation in the bilateral, regional and international levels
€s o tourism sector.
OJ

nzania tour operator established partnership with their counterparts in the

ion and are cordially doing businesses;

I is a member of the East African Tourism Platform (EATP) - a private sector

y for tourism in East Africa, working towards promoting the interest anci

participation of the private sector in the EAC integration process;

c. The Tanzania Tourism Board and other tourist boards in the region have cordial

working relations in the marketing of destination East Africa. Each tourism

marketing body participate in the tourism fairs organized by other member states

- l\4agical Kenya (Kenya), Pearl of Africa Tourism Expo (Uganda), and Swahlli

lnternational Tourism Expo (Tanzania);

d. Grading and classification of tourist facilities is being implemented based on EAC

Criteria; and

e. Joint marketing in the major tourism fairs (lTB and WTM). Partner States hold

EAC Day, EAC ambassadors meeting and use of EAC promotional materials.

v. Achievements of the Tourism Sector in Tanzania

a. Destination lVlarketing. The use of social media to monitor who has interest in

Tanzania. lt also assists in gathering information and data;

b. Rebranded Tanzania to "Tanzania Unforgettable";

c. Established a f anzania Safari Channel in conjunction with Tanzania
n---f, ^-^r:- ^ ^ ^-^^-^r:^-.DlUaUUdsr,ll lg \Jul purdUUr r,

d. The Tanzania National Carrier (Air Tanzania) which enables the access to key

markets; and

e. Establishment of tourist information hub by the Tanzania Tourism Board.

vi. Challenges Facing the Tourism Sector in Tanzania

Overdependence on foreign markets in particular Europe and North America;a
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b. lnadequate funding in tourism related activities,

c. lnadequate skilled work force and expertise in the tourisnr and hospitality secr,

d. lnadequate tourism infrastructure and facilities;

e. Overdependence on wildlife product;

f . Lack of diversity in terms of products and geographical coverage leading to slow

growth of the tourism sector;

g Negative advisories from some source markets and stiff competition from

relatively less cost travel destinations;

h. Non harmonization of policies and strategies;

i. Limtted participation in joint international tourism promotion, fairs and exhibitions,

j. Lack of common approach for implementation of regional agreements;

k. lnadequate research and development; and

L Under developed framework for e-commerce.

6.0 OBSERVATIONS OF THE COMMITTEE
'Iourism is one of the key economic sectors that contribule to the economic growth,

provision of employment and poverty eradication. During this activity, the Committee

observed the following:

1. All EAC Partner Stales are endowed with tourist attractions which need to bc.

developed for the Community to realized its full potential from the sector;

2. tVlajor challenges facing tourism sector across the region rnclude underfunding to

the sector, insecurity, poor infrastructure, inadequate trained human resource,

high cost of air transport, lack of research, data and statistics and non-

harmonized policies and laws;

3. The ef{orts of marketing EAC as a single tourist destination are hampered by a

number of obstacles including unharmonized taxes, fees and other charges and

non-participation of some Partner States rn the EAC Single Tourist Visa,

4. The system of sharing revenue from the EAC Single Tourist Vlsa is not yet

developed;

5. Partner States are developing other products aparl from beaches and safari,
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he contribution of domestic and regional tourism to the tourism sector is still

-7 The contribution of tourism to the development of other sectors like agriculture is

still low because some goods and services consumed by tourists are imported

from other countries outside the East African Community;

B. Tour guides and tour drivers are not provided with necessary training although

they play a significant role in the development of the sector;

9. There is no strong regional institution or regulating board which could regulate

and promote tourism in the region;

l0.Cooperation among Partner States is still a problem,

11.The Council of lMinister is taking too long to conclude the negotiation and

development of the EAC Protocol on Tourism and Wildlife ltllanagement;

l2.Parlner States are still discriminating citizens from other Partner States in

accessing tourist facilities and sites;

13. Non-Tariff Barriers still exists in the tourism sector;

14.The EAC Partner States do not have Food Safety Standards;

l5.Awareness and participation of citizens is low in some Partner States;

16.Tour operators face a number of challenges in entering other Partner States with

tourists:

17.Some of the Partner States do not have Tourism Board and other regulatory

authorities;

lB.There are discrepancies of data (data received from EAC Secretariat differs with

some data received from the Partner States during the undertaking of this

activity); and
.1 O Th^ r-;^L ^^..r ^{ r^r^-.r.^^^ -^^-:^^ ^L^-^^^ :^ .-lu. ine niEn cost or ietepnone i'oaming charges in some Partr"ici'Statcs affcct tllc

developmenl of tourism sector in the Community.

7.0 RECOMMENDATIONS

The Committee on Agriculture, Tourism and Natural Resources makes the following

recommendalions:

6
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1. The Council of Ministers to fast track the conclusion of the EAC Proto., 
on

Tourism and Wildlife [/lanagement;

2. The Council of [Vlinisters to implement the Resolution passed by the Assembly

urging the East African Community to establish the EAC Tourism and Wildlife

Coordinatton Agency;

3. The Republic of Kenya, United Republic of Tanzania and the Republic of Uganda

need to review/develop the Memorandum of Understanding on cross border

tourrsm operations;

4. The Council of Ministers and Pa(ner States to develop guidelines to ensure

smooth flow of tourists and tour operators across borders and within the

Community;

5 The Council of lVinisters to establish and strengthen the pool of EAC

Classifrcatron Assessors to ensure efficiency and effectiveness in classification of

tourism establishment;

6 The Republic of South Sudan to finalize the development of tourism and wildlife

polrcies, the enactment of relevant laws and establishment of the Tourism Board;

7 . The Republic of Burundi to enact specific law to regulate the tourism sector in

Burundi:

B. Partner States to harmonize their national laws on tourism and related sectors;

9. The Council of Minister to direct Partner States to stop discrimination of citizens

from other Parlner States in accessing tourist facilities and attractions;

10.The United Republic of Tanzania and the Republic of Kenya to jointly convene a

meeting of tour operators between the two Partner Slates to find amicable

solulion in regard to handling tourists across the borders of the two Partner

States;

11.The Council of lVinisters to drrect all Partner States to prroritize tourism sector

and allocate adequate resources to boost the seclor in the Community;

l2.Partner States lo create awareness among the crtizens on the importance and

contribution of the tourism sector in the economic developt-trent and creation of

enrploynrent;
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13.T|'re Council of lVlinisters to develop various required regional standards including

the EAC Security Standards, the EAC Food Safety Standards, the EAC Tour

Operators Standards and the EAC Harmonized Hotel Standards;

14.The Council of lVinisters to urge the Republic of Burundi, Republic of South

Sudan and the United Republic of Tanzania to join the EAC Single Tourist Visa;

15.The East African Community should establish a regional training institute f<-rr

human capital skills into different tourism sectors;

16.The Council of lMinisters to facilitate the joint tourism marketing of EAC as the

best tourist destination on the African continent;

lT.lncrease lntra-Regional and domestic tourism campaign for the Partner States to

explore their potential in terms of business exchange visits, agricultural

exhibitions, educational, cultural and religious expeditions within the region;

lB.Joint documentation and research in the different tourisi products available in the

region;

19. The Community should put together strategies for conservation and promotion of

the shared tourism resources and attractions; and

20.Create a well-coordinated and digitalized information exchange amongst the

tourism board hubs for the advancement of joint tourist visa mechanism of

attracting tourist in the region.

8.0 ANNEXES

Annexed to this report are copies of presentations from the Partner States on the

performance of the Tourism Sector.
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EAST AFRIGAN GOMMUNITY
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EAC Treaty -Cooperation in Tourism and Wildlife Management
Article 115 : The Partner States undertake to develop a collective and coordinated
approach to the promotion and marketing of quality tourism into and within the
Community

. co-ordinate policies in the tourism industry and establish a framework of
cooperation in the sector that will ensure equitable distribution of benefits

. establish a common code of conduct for private and public tour and travel
operators, standardize hotel classifications and harmonize the professional
standards of agents

. develop a regional strategy for tourism promotion whereby individual
are reinforced by regional action

Article 115: The Partner States undertake to develop a collective and coordinated
policy for the conservation and sustainable utilization of wildlife and other tourist
sites in the Community.

. Harmonize policies on wildlife conservation

. Exchange information

. co-ordinate efforts in controlling and monitoring encroachment and
poaching activities
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Economic Significance of Tourism in EAC (GDP & Export Earnings)
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EAC Vision 2050 and Tourism
/Tourism, trade and services comprise one of the six pillars of Vision 2050

/The Vision projects the number of jobs directly and indirectly supported

by the sector to increase from an estimated 1.7 million jobs in 2008-to

a6out 2.3 million jobs by in2025. This is expected to increase to 5.6

miltion jobs by the end of the Vision 2050 plan period.

lThe Vision Prioritizes joint interventions in tourism products that are

competitively priced, cost effective and have a high return on investment

/TheVision stresses the need for conservation of the natural and cultural

heritage, human settlements, the revitalization of historic sites and the

rehabilitation of cities.

/TheVision prioritizes joint aggressive promotion in key source markets

to increase visibility

Achievements and On-going Activities in the EAC Tourism and Wildlife

Sector
/Review of Classification Criteria for tourism accommodation establishments

and restaurants

/Participation in internationaltrade fairs - WTM and ITB since 2007/2008

/Participation in Regional Tourism Fairs

/Preferential rates for EAC Citizens to tourist attraction sites and for hotels

/Protocol on Tourism and Wildlife - approved by Sectoral Council on Tourism and

Wildlife Management -submitted to the Council. URT requested for time to

undertake internal approvals

/Strategy to combat poaching and illegal trade in wildlife and wildlife
management

/Single tourist visa -introduced by Republics of Kenya, Rwanda and Uganda.

/Development of a Regional Tourism Marketing Strategy
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Total Tourism Arrivals in EAC
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sTH EAG Development Strategy - Proposed Strategic lntervention s tor 2017 -2022

Enhance cooperation in tourism and
wildlife management

Develop and implement a collective
approach and strategy on promotion
and marketing of quality tourism

. Finalize protocol on tourism and wildlife
management

. Harmonize laws and policies

. Harmonize systems of tourism statistics

. Revise tourism marketing strategy

. ldentify, map and package transboundary and key
tourist attractions

. Rebrand promotional materials

. Enhanced Joint promotion at lnternationaltrade
fairs

. Joint promotion at regionaltrade fairs

. Full implementation of single tourist visa

. Revise classification criteria

Proposed Strategic lnterventions tor 2017 - 2022

Promote tourism investments
opportunities

. Develop tourism investment guidelines and
incentive package

. Organize RegionalTourism Fora

Build and strengthen capacity in
tourism and wildlife sectors

. Train new assessors

. ldentify and promote centres of excellence

. Harmonize curricula

. Upgrade value chains

Collective approach in wildlife
conservation and management

. lmplement the Regional Strategy to Combat
poaching and illegal trade and trafficking of wildlife
and wildlife products

€
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Main Challenges

/High cost of travel in the region

/Over-taxation in the tourism sector

/lnfrastructure - inadequate connectivity within the region and to tourist
attractions

/Funding - product development and marketing

/lnadequate human resource at the Secretariat

/lnadequate involvement of private sector in EAC

/Poaching and encroachment of wildlife habitats

Proposed Areas of Support by EALA

/Fast-tracking finalization of the Protocol on Tourism (URT and Council of
Ministers)

/Full implementation of Single Tourist Visa - advocacy and development
of necessary legal framework

/Advocacy on Regional Strategy to Combat Poaching and lllegal Trade
and Trafficking of Wildlife and Wildlife Products

/Development of Regional Tourism and Wildlife Laws

/ Resource Mobilization
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Thank You
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Touris t attractions and potentialities availzrble in
Burundi.

. 123 tourist sites already identif ied in 201,4

Nattual sites 56

2

60

2

3

Unit

123

Taugibl e culnual herita ge

Total

Intagible culttual lreritage

Htunau grotU)

Festivals aud evenls



Lolt/zoLs
t

Tourist attractions

Tourist attractions

White Nile source

Stort ol llre Bl{e Nil6

,:;' Slarl ot tlro While Nilo
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1.0/L/201.5

Areas cleveloped for the tourism activities in
the partner states

.,1 ,.1--,."'

Types of major activities in Partner States and
their contribution to the sector

I

I

Various exhibitions: made in Burundi,
Magical Kenya expot

Participation into international activities

,l
, j .,1

,,.i,,, , .. ,

': il;'i-^ t

.,,,,1,. 
,,,i, ,'

Sports activities: Ra lleys, soccer

Hote! Classification in process: 37 hotels I

classified
,r , i. "::..'.._
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lVl a croeconomics indi cators of intern ationa I tou rists

', : l- .r. -. .: -..!-.r.-

Capital lnvesti5semenl l r.1
l&l

[&l+mupwm,u,*r,rmmw

100 120 140 160

Brr:hress expendituro I 1 4

lereure erpen,lrrure hlict*iiiiti;iiiiL,i3;?.il

Dorreslic expendltur" 
i

virrto- urnon, 
[r1 l

Total Contnbutron to ernploynr"nl fd 4

Oi.!(l Conl.jllution to ernploy..ent i)2

s1017 %ol total r zdQz UsS 40 60

'Iotal Contribution to GDP

Oarect Coillr,bution l() GOP
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Burundi Map
ili

Legend
./ Rurubu llanonal l'a,k

I Glua dru,n $r(tunry
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Strategies to promote the BAC as a
single common destination

,iir,

- Stancls at itrtcrual.ioual
Ihirs,

- Inrplovcmcut of scrvicl-i;
providccl in hotcls thror-rgh
classilicatioir in
acoorclancc with LiAC
stz,rntlarcls

Has the partner country alreacly joined I When is
membership fixed?

. Accession of Burundi: not yet, however, we have a joinl" rlinisterial
order to facilitate the process signed by rninister of EAC alluirs and

the Minister of Finance
. Whcn will bccome thc membership'l EAC ministeritrl ntccl"ing to

decide what to do next for Burundi

1



1,O/L/2075

. The introduction of unique East African
tourist visa will permit tourists to move
freely in these five countries and new
packages will be created;

. Experience will be exchanging amoh'g:'"" :'-''

tourist companies;
. Creation of new tourist routes due to the

new demand;
. Job opportunities and reduction of

unemployment etc.
I

I

I

Rehabilitation of historical sites

zone development

Production of promotional videos,
flyers and digital platforms ,

1
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" five High School with the
course of Hospitality and
Tou rism where 1660 students
31% males and 69% females,

.2 universities with 380
students_43%omales a nd 57%
fe m a les.

t
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MINISTRY OF TOURISM AND WILDLIFE
STATE DEPARTMENT OF TOURISM

PERFORMANCE OF TOURISM
SECTOR rN THE REGION(EALA

MEETTNG) t 019 l20l g-LAICO

REGENCY

,, r,-',r rl ,r'.:..;.

INTRODUCTION
The Mandate of the Ministry of Tourism and Wildlife as

derived from the Executive Order No. I of June 2018 on' '

Organisation of the Government of the Republic of Kenya. '

" Tourism Policy and Standards , ;. 
" 

., ,r 
..

" Coordination, lmplementation and review of tourism
and wildlife legislation l

" Wildlife Conservation and Protection and management

" Management of National Parl<s, Reserves ]and Marine
Parl<s l

" Tourism lnvestment
u Tourism andWildlifeTraining and Research

1
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Ministry mandate cont.

" Tourism resource mobilisation

n Crisis management

" Tourism product development

" Tourism marlceting and prolnotion

' Wildlife Biodiversity Management and

Protection
. Collaboration with Wildlife Clubs of l(enya

" Management of Wildlife Dispersal Areas in

collaboration with Partners

Vision and Mission
Vision

" A vibrant and innovative
tourism industrY
supported bY sustainable
wildlife resources

Mission

. To facilitate good
. governance for

sustainable develoPment,
management and
marl<eting of tourisnr
and wildlife

)
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(c) Strategic Objectives

To promote product
development through
lnnovation and Change

-To market Kenya as a
tourism destination of
choice

-To develop infrastructure
that facilitates tourism

-To Enhance conservation
and management of wildlife
and biodiversity resources
for sustainable dev.

.t

\

ri

tj
t'

I
t'
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I

Strategic l\reas of Tou rism
Development

oliE{i!..!Tx8i[

3
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Areas Developed for Tourism

0KrA)
o Standard Gauge Railway
o Kenyatta lnternational

Convention Centre
n Circuit Priority Roads

" Mombasa Watet{ronts
n Bomas of Kerrya
o Kaya Forest for Cultural

Conservation
n National Parl<s and

Reserves

Activities
n Jomo Kenyatta

lnternational Airport

M ajor Tou rism Activities

Transit- I 4%

and Contribution
lilffiii']ifiii ii':

lloliday
travel- 687.

[Jusir ress

travel- lB%

4
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Tourism Arrivals
The tourism sector registered
improved performance in 2018
mainly attributed to:

" growth in aviation,

" investor confidence and
withdrawal of travel
advisories.

" visits by foreign dignitaries
" revitalized rnarketing effort.
Tourism earnings increased by
31.3 per cent to KSh 1S2.4
billion in 2018. The number of
international arrivals increased
by'14.0%to 2.O27 million in
2018.

2019 Regional marl<ets
performance

o Regional markets
performance in
comparison wath
first half year 2O1B
> Half Year (HY1)

2019- 921,090
> Half Year (HY1)

2018- 927,797

> Decline by:
5,707 tourists

> O.723yo decline

5
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Domestic Tourism in Kenya

Contribution to the
Sector

. l0ohEmployment.
' Government revenue

' Trickle down effect
through local
businesses.

-2018 Domestic
Bednights -3,974,243

-Kenyans to travel locallY
espebially during low
seasons.

Contribution ofTourism Sector
to Economic Growth

, Travel and Touristn in Kettya grew
faster than the rcgional average
and signlficantlY above -o-ther
economres in Sub-salraran Africa
(WTTC)
. Combined

with domestlc sPencling,
Travel & Tourlsm suPPortccl
B.Ao/" of tha natlon's
GDP in 2018.

. Travel & Tourlsm is
resPonsible lor 8.3% of
all 'KenYa's emPloYment (1 .1
million jobs).

J.:r .,.:. ,..-..: .:. to grow by 5.9% ln 2019.
. lnternational tourists .sPentover Kshs '',57 billion

accounting for over 15"h ol
total exPort eartllngs.

(;
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Strategies to Develop the
-tr[ourism Sector

ii
-Dev. of tourism policies that
support expansion of the
tourism sector.
-Charter incentives to
enhance travel.
-lmproving tourism
infrastructure.
-Engaging with the counties to
identify, dev.and package
cultural experiences.
-Strengthening stakeholder
engagement.
-Training and capacity
building.
-Dev. of business and
confere nce facilities.

\,, 
,,,

Strategies to Promote EAC as
a Single Tourism Destination
" Collectively promoting

and marlceting the
Community as a single
reSron.

" Common criteria for
classification of tourist
accommodation
establishments and
restaLlrants.

" Regional Strategy to
Combat Poaching and
lllegalTrade and
Trafficlcing of Wildlife
Wildlife Products.

7
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-Preferential entrY fees
and accommodation
tariffs for East African
Citizens within the
region.
-lmplernentation of
Common Market
Protocol and
significant removal of
non-tariff barriers to
trade.
-Dev. of the EAC
!nternational e-
passport.

Strategies cont.

Benefits of the EAC SingleVisa

" Widening and deepenirrg
co-operation anrong the
Partner States in the
political, economic and

social fields for their
mutual benefit.

. East African citizens may

freely travel from one
EAC state to another'

n Partner States such as

Kenya and Burundi have

started issuing the

PassPort.

IJ
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DIVERSI FICATION OF TOU RISM
PRODUCTS

" Kenya is making every
effort to diversify it's
tourism offer.

r,,1j ,{,

There is need to
transform the sector by
redefining the safari to
include walks, adventure
activities, volunteering,
culture, history, and
culinary experiences.

" There is also a growing
concern to promote
business travel as well
as city tourism.

Non-Tariff Barriers within the Partner
State and from other Partner States

, The existence of
non-tariff barriers
(NTBs) affects

tourists flows, and

reduces the benefits
to be gained from
the regional
integration process.

9



Challenges facing the Tourism

-Tourism and travel
marketing can sometimes
be deemed by visitors as
inadequate, falsc, or
exaggdrated. Marketing
entilies must work towards
developing innovative
marketing solutions to lure
the new croP of travelers
who are much informed.

Sector
-Globalization is leading
the creation of uniform
standards and protocols.

-Tourlsm is one of the most
taxed sectors.

1"Ol1l7_01() -,

-Tourism
infrastructure in
many locations is
outdated and
underdeveloPed.
-Cooperation of tour

" operators/shared
resources
-lnsecurity and
destination crimes.

Challenges Cont.

't0
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What should be done by the
communitylEALA

-EALA push for
implementation of
signed
agreeme nts/protocol s/st
rategies

-Training and capacity
building

-Enhanced development
and promotion of
shared attractions
-Branding of the region

Training lnstitutions and Dev. Human
Resources

-Kenya Utalll College (KUC) is
a leading Afdcan hospitality
and
tourism tralning institution.

-The College has trained over
60,000 graduates from around
the world who continue to
serve in the local and
international hospitality and
tourism industry.

-KUC is distinguished for
providing world class training
for both the local and
international hospitality and
tourism industry.

11
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Q Rwanda at a gtance

/v\ission 8: Vision

Wh at rn;rl<es llwan cla [i,etr a r-l<;r bl r-:

The [or.rr-isrl irrdr-rstry in liw;rnclir: a boorning ser..t<-rr

Key facts on Rwanda 
-[orrr-j:;rrr

Sec[or Devetopnterrts
'Iowa rds Vi:;ion 7-0?-4
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The tourtsm industny is a
strategic priority for the
Governnlent of Rwanda...

Q Centrat to the realization of the
country's Vision 2A7-4 and a major force
for the eradication of poverty

to Fundamentat for the transformation and
modernization of the nationat economy

O Rwanda's primary source of foreign
currency

Sourcor UNCI'AD, WTTC, Vlslon 2020 cxpatt lntorvlowe

Touris[r irr

...and pl,ays a major rote in
the country's economy

Total contribution of Tourisrn industry

10%

Contributiorr to
Rwarrdarr GDP

1B%

Contribution to
Rwandan emptoymcttt
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GDP

Dlrect
Contrlbullon

GDP
lndlrect

Contrlbutlon

Employment
90,000 ,lobs ln the toutlsm contrlbuflng to

. ' 18% oloff.farmJob, second after retall
'trade

Zgah B

ffi/
59Y,

BoP

tourlsm over export of
good and servlces

BoP

Tourlsm
servlce

GCF.:
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are'
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Key Facts
about Rwanda
+

lourrsm ts
Conservation
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W
. Unlock the
country

.Aggresqive and
proactive
marketing

. Products
Diyersification

. Quality
Infrastructure

.Tourism lawr
grading,
ticensing and
levy

# Nights
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Over the past decade, Rwanda has achieved re
prcgress and dm,,rel':rprnfint in the tourism secto

offi

rourtrnitn:"N

mar:kahte
J'.'..'.'

2018 achievement

;l ,700,000
total visitor arrivals

New tourist sites devetoped/in development since 2016

Atready up and running ...

2016 Amakoro Songa Lodge . '

2016 Five Volcanoes

2017 Singita Kwitonda Lodge Groundbreaklng'

2017 Gihaya lsland, Rusizi District resort

2018 One and Only Nyungwe House

2019 One and Onty Goritla Nest Lodge'and
.'!

9 Magashi by Witderness Safaris

Ltsg:z+,ooo,ooo
Revenues

;l 4,000
hotel rooms

'170
ftights per week

I

I

I

rl

I

i

i'i

iii

Source: RDB Tourlim 10
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L l4t/o
34o/o

2010 2018

Total Visitor arrivals '000 _-_)

Leisure arrivals
MICE arrivals

'000
'ooo

Parks visits '000

Park revenues US $ millions

# Flights per week

# Hotel rooms
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As stated in articte 115 of the EAC Treaty the fottowilrg
have been imptemented:

1. Co-ordinate poticies in the tourism industry and
undertake to estabtish a framework of co-operatiotr in [lrc'
sector that witI ensure equitabte clistri[:r-rtion of ber-refit.s. -

Nationa[ tourism poticy adopted and imptemented

2. Estabtish a comnron cclde of conduct for private atrd
pubLic tour and travel operators, standardise lroteI
ctassifications and harmonise tlre professional starrdards of
agents in the tourism and [ravel industry within the
Community. - Rwanda adopted a tourisrn law on licensing
tourism entities and grading of accommodatiort
estabtishments

3. Develop a regionaI strategy for tourism promotion
whereby individuat efforts are reinforced by regional action
- EAC Tourism marketing strategy in advpnqed stage. I
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Construction of new international Airport
ongoing

The Government has invested significantly in

the national carrier RwandAir which is greatly

Currently Kigali is served by international
airlines such as SN Brussels, KLM, Qatar
Airways, Turkish airl.ine, Ethiopian airline, Kenya

Airways, FlyDubai, etc opening the economy to
the outsi.de worlcl . ,.

Renovation and expansion of the existing

lnternational and local airports. Road network
countrywide has been enhanced. and iupport
tourism activities

Air

14
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Terlstrr ln Rwanda

Rwanda is increasingty open ft c*nrrect*d to the wortd,
supporting, continuous growth in tourists arrivats...

,: "
Iffi R*unda: open

X ,o the world
:.

#3 for visa
openness in Africa

a

:1t
,l

:-.I

,.
I

York

Llb.cvlltc

lstartbart

Abrlr8

,br
Johanncstrurg

J

I

th25 to Nairobi
3h50 to Johannesburg
6h40 to Doha

7h00 to Mumbai
10h05 to London

--"- Existing direct connections to Kigali

- 
Ptanned direct connections to Xigali

Sot r(e: Rvrandr Clvil Avlltion Authotlty, Expedia

.: ,.

1

Cape Town r

lrt
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Tourism master plan put emphasis on priority areas and product
diversification, Priority areas for tourism development known as Destination
Management Areas (DMAs) were designated. The products which both anchor
and integrate the development areas are corridors

VOL ,AKAGERA OMA
)+

)

I

Si"

16
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...as wetl as the rise of Kigati as a
l''r-l ;:i i t: r t\4[ C [: riersr""i n a.i:'i on...

Rwanda gaining traction as a MICE destination
Rwanda |CCAAfrica ranking (meetings based)

It13

#21

V
#3 lt3

#z

2017 201 8

It7

ii*,ri$
ir.;il',liii;i,

2013 7014 2015 . 2016

Source: lntelnational Congress and Convention Association repolt ;1018
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'An lnctease of 37 % in number of delegates from 20't7 to 201S.A103% lncrease from 2014 to 2018.

' A 31% increase in economlc contrlbulion 2017 to 20't8.A 85 % lncrease in revenues from Ad fo ZO1O.
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AlI tourisln enl,ities are required
to have a tourisrn ticc.trse to operate

White tour ol)erators, guides and travet agetr[s wi[[ rrot lre
subject to gracling, lxrtets and t:estaurartts witt be gratletl
every two years
A tist of licensecl atrd graded entities witt lle pubtislrctl
annualty on RDB's wel)site

Licensed entiLies are subject
to regutar and ad-lroc itrsl:ections

A 2% tourisnr devetol)nlc'nt tcvy witt [:e coltected fr<ltrt

consumers orr accorrrnrodation and restaul ant se rvic<:s

RDB witt set entrance (ecs to national parks,
p.t1! .q9p9.e.is,i91lqiLc:S .ryilt. t9!.[q!gp.f.t2r. ]hqg. teIyigRs. . . .

Atl Iicensed etrtities are tctluired to sttbtrtit repot ts ttr
RDB. Tour operator s, guides and [raveI agents sltatl
subnrit quarterly teports on:
Nunrber of clients/rlrotrtlt
Nationalities
Length of stay

vlslT
[tVV/lND/l. t')
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Expanded Air Access
/ RwandAir - expansion to 24 destinations with 7 additionat routes ptanned
/ RwandAir - +1 mittion carrying capacity per annum
/ RwandAir I Benin partnership - air transport Bub for West Africa
/ Six other airtines operating at KIA (Ethiopian, eatar, Turkish, KLM, Brussels,

Kenya)

Enabting Tourism Business Environment
/ lmproved visa regime for visitors - visa on arrival for all visitors
/ Licensing for tourism businesses

Conservation Mitestones
/ Fencing and reintroduction of lions / rhino in Akagera National park
/ Gishwati - Mukura Nationa[ Park gazetted in 2016
/ Decrease in poaching though increased patrots, equipment and training
/ Community revenue sharing contribution doubted to 10% in2017
r' Compensation for damages caused by witdtife - law imptemented
/ Transboundary cottaboration treaty - Greater Virunga signed

Product Devetopment Mitestones
/ Kivu Bett project - Transactional Advisor seMces appointed
/ Cultural Vittage, Kigati - phase one construction
/ Rwanda Fitm Office to be estabtished

20

I
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42 Sectors within 12 Districts surrounding tlrc
national parks benefited tourism revenues tlrror-rgh
647 projects worth 5,223,699,990 Rwf

ungwe

)t
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rourismrn-"N

...through--a strong set of incentives, dfl exciting
product offering and unique natural advantagei

GtobaI r,isa f ree res,inrr:... . supportive ..tcosVst.ern. . . ...exciting sites & activities

,tt.ai}loll

AAIAB

# R*e9.ti:

i\eltt*t'
s

.rl
Ethiopian-

SERENA IIoTELs

oo brussels
alrllnes@*-y,yy:r

Il,firi?!0)
KLTVI

RoVal Dutch Airllnes

Gtobat visa free regime
since January 2018

- visa on arrival for atl

Network of international standard
hotels and increasing air

connectivity

From naturaI sites (e.g. gori[a
visits) to cuttural and adventure

activities (e.g. cycting)
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...through a strong set of incentives, dfl exciting
product offering and unique natural advantages

GLobat visa free regime... . . .supportive ecosYsl.etl. . . exciting siLes tr ;:cLiviLit,r:;

['rorn naturat sites (e.9. gorilta
visits) to cutturaI and advetrltttc

activities (c.g. cyctiltg)

t\
,\\arrrcll.

OATAR

A n*:*.ii.:

fudnttr
@

,,,
Lulroplilil

srrr[NA lloltls

ffi o
I

o @xa'Yo1i'*nYs

ruRKrsH lll
AIRLINES-d

--l brr.r"l,
;i-: airllnes

"&.
KX-ru!

Rovarl tlutclr Alrlinri5

Gtobal visa free regime
since January 2018

- visa on arrivat for atl

Network of internationat stanclard
hotets and increasing air

connectivitY
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Tourism ln

Strategic priorit:ies for the
Government of Rwanda

@

@

,/l\

-\,l---"/

A
t!,

Grow investments in tourism
infrastructure, inctuding
devetopment of the Kivu Bett

Position Rwanda as a wortd-ctass
high-end ecotourism destination

Buitd the capacity of the private
sector to provfde first-rate tevets
of service detivery

t'

Acceterate growth of MICE tourism
revenues

i

]28
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Perfr'orffiramce of [he
Tr,mrur'f,sxm $ector im ugamcta

By
I(iiza Ha.rriet

Ministry of Tourismo' Wildlife, an,d
Antiquities

,li

.t t"

" Uganda is known as the pearl:of Aftical

Intrr-rc1nc:ti0n'

'our brand
identity

as a powerful
thr ' the 

"total

7
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ott -- lttti;a (}msi amal po t.tr:ur ti tt
available

Wildlife

Nature

Geography

Culture.

[Ieritage

Good weather all year round

MICE

Business and investment

I{ospitable people

Culinary aft e.g Kampala food week,Rolex festival etc.

eve $pn'memt (}nLx'n$inTI

activities
. Source of the Nile
. IGgulu Hill

" Mt.Rwenzori
. Equator
r Bishop hannington site in Jinja
. Hot'springs
. Handicr4ft And Souvenir Development

.. Marine tourism
,t,,, --,, , nl'j Sports [ourism,L]TB has signed partnership with

I'I

2
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.t,;,, Night life in
ll

pal+
o I(ampala Sight seeihg
, Faith based tourism
* Educational tourism'

" Marine tourism

'I'ytrlu:s of rn'nafon' toun"xsta es and

tlnu:il,'comtni trrunti,mm\v s tcl the sectou'

Gorilla 'freklcing

Chitnpanzee Trekl<ing

Game drives

Bird watching

Sport fishing

Mountain hiking

Write water rafting

,'t

3
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Cotrtrihultiom uf the Ss:c[,t],l'

. Uganda witnessed a 7,4% increase in international tourist arrivals itt
zo18,. growing fi'om t,4oz,4o9 in 2oL7 to r,5o6,669 in zor8. Dilcct
xevenue.from international tourism rose to US$r.6 billion iu ztLlS,
compdr-ed to.US$r.qg3 billion in zot7..

,' r Tour*ts'from international air accountecl'for approximatcly 3r% o[thc
total international.tourist arrivals to Uganda iu zo18, qrowing by ro.zu/o

compared to the previous year. Growth was recorded, front Durope
(+r3.B%), the Americas (+9.2%o), Asia (+ro.z%) and thc Middle East

G.g.Z%) in zor8.
. Afiican land mar*ets (rcgibnal and neighboriug countrics itt Uganda

ai:e by'road) makp up 69% of Uganrla's iuternational arrivals, aud grcw
byonly 6.t%inzor8.

n Over the past lo years, the tourist arrivals into Uganda ltavc stcadily
,increAsed from B5o,ooo arrivals in zoo$ to ovcr r.5o5 lrilliott arrivals
in zor8.

'['x'e md o f Tq] {.xl'i s t A:t'riva} $: tt,t} tl-J prtn uri sll ut

{.26A,O40

2(J1,J
1.;6O6,ti69

2lJlrj

20'll

1,30r2,AO2
zo16

tr;h

@
ii;,iHP.rfl*flijii

I
II .-.

,.4;',\:.
!'i'l ii.: ri.'.

--.. ---"'"Ii,;ilJr,'
2074
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T'aluri s xll n1a r" rui n"n prr.,*

. The earnings have been incrcasing steadily from USD 979 ruillion in
2013 to IJSD r.6 million in zor8.

. In 2018, Tourism continued to be the lcading {brcign cxchaugc cal'ncr
to the Ugandan economy by generating USD r.6 billion iroru thc
r,5o5,669 visitors compared to USD r.45 billibn in 2ol7: "I'his
represented about t7.9%" of the total foreigrr cxchauge calnirrgs foi
zor7.l'he category of visitors with the highest expenditurc is lcisurc
visitors, who made up zol%o of the total visitors.

i.
Com tributiqxl o{'l'or.u'is u l to (i[] tr' ;lr ld r: nr nlk rtr,ui ii r-:rr. I

o The total contribution of Tourism to GDP, including wider
effects fi'om investment, the supply chain and induced
income impacts, was UGX 8864.6 billion in zor8 (Z.l% of
GDP.

n 'fourism generated 667,6oo jobs in 2018 (6.2% of total
employment) and this is forecast to grow to 97r,9oo in
2e.29. This includes employnent by hotels, tlavcl agcnts,
airlines and other passenger transportation services
(excluding commuter services). ). It also includcs, forI . example, the activities of the restaurant ancl lcisure

, induqtries:directly supported by tolrrists. ':

6
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a

1.3

,5 rLumll iryl arv ei' f }Ecomou'mi c nrulnl acts

Tolal T&I GDP . t6X8]64 6BN 
{USD2,I8 6Ml'l) l0B Trud & iolrim GDp growth

667,6ro,s(oooi) 971,9 psspooir

tryctedinl0?,
{6 

7% of lotal employrnmt)

I

IT

it

7 ,7 %ouo,*rcoNo^,Y +ll,5z(0NTRJ0U[0N 0t ifir\Vtl &

TOUrusMIOGDP

CONIII]BUTION OI lIIAVtt &

TOURIsM TO tMPtOYMtXT

i'
I

I

I

$itl-l'an.egies tro clevcnop the tourisx'lr sectox.

" Aggressive rnarketing of Uganda

" Diversifirirg tourism product raqge 
,

u Improving tourism andhospitality skills along the: i

tourism value chain
., S[rengthening conservation of natura] and cultural

o

* Digital marketing should be taken to another level, .'
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Challem${es q}f { *xr:i mg ttee to u-r t" is ttm ru (i:r,; ii'{l n'

" Limited"promotion of Uganda's attractions to conl'ercncc participauts
during international confcrences held in Uganda

. 'Negativc image of Uganda in thc intcrnatioual Prcss

. Less tlian rimillion Ugancians visit tourisur ailractit-rrrs

. Weak capaciry in terms of iirstructional infrastructure, traiuing
manpower and the humau capital of the traincls in thc available
tourism and hospitality training institutions

. Limited leyel of tourism sliills throughout value chain - managclial,
technical, and operational and in key supporting functions both iu
government and private sector.

' Limited investment in sldlls dcvelopment of cxisLing worhf<-rrcc by lhc
private scctor

n Lack of harmonizatiou of tourisur statistics frour variotts sout'ccs
. Inadequ?te.funding for the scctor coustraitts scctot: growth

f

Co n t.C[ruX[cnl gc:,

, Limited facilities.(Class roonrs, stutleuts' acconruroclatiort), tools aud cqtrillrne rtI
especially at UWEC and the trainiug institutions Managitrg wilcllifc in atcas
outside the protected areas ha (tlwl(lJi and UII'l-l'I). 'l'hus is furthcr wot'scttctl
by irradcquate staffi ng.

. Managing wildlifc outside protccted arcas has rcrrraincd a clrallctrgc witlr trtolc
'. cases <lf. p.oaching. This has bcen worseucd by p<tpulati<;tr prcssttrc attd

eucroachments <lu botlr protccted areas aud wildliic ctrvirotttticlrt.s. 'l'ltctc is

inrmense pressurc for de;.gazetterncnt ,of cotrservatiotr areas for ltutuatr
settlementsinnrarrypartsoftlrecouDtlyartd1lrishasttttdcrnritrctl

. .Ilurnau Wildlife conflict renrairred a clrallerg,e duriug the ycar as injurics o[
; cofil[luuity melnbers coutitrued to be rcgistereu iu tliffcrcrlt PAs,

.'Iusecurity arising frorrr,political iustabilities in.tltc rrcighborirrg DI(C arrd Iibola
outbreak which partly attributed to tlre rcduction orr visitot' tru.ntbct's itt sotttc
national, parG

. llig issue with data collecti<ln
r.l-11 :rij liirh';1jiij i;i ri,;
,; l,1li1:.r ',. tj,. /._1', ? j .,, r

()
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oL/rolzote

" Big challenge on conservation of

to
1.diversifla

o

is alot of deforestatioq,
water bodiesetc.:

.i.e there
desil

" Big investment costs
. High demand for

on the other

nafural resources
cutting {own swaps,
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Tourism Sector ln Tanzanla

lVlinistry of Natural Resources and Tourism
Presented bY"
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Cont...

trThe UNESCO inscribed seven areas as World
Heritage Sites. Five of these - The Ngorongoro
Conservation Area, [Vlount Kilimanjaro, Selous
Game reserve, the Serengeti National Park, and

lhe Zanzibar Stone Town - are household names;

trTwo lesser-known sites on are (a) Kilwa Kisiwani,
an offshore island south of Dar es Salaarn - old

Swahili city-state that flourished as a result of the
medieval gold trade between Africa and Arabia

and (b) the Kondoa Rock Art Site, inscribed as

recently as 2006, consists of 1SO-plus painted

rock of thousands of Years.

,..1..!r

,'i.
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Main tourism activities in Mainland Tanzania

ElWildlife is so far the dominant tourism product in
Tanzania, with wildlife safaris in the northern
circuit, and Zanzibar beaches dominating the
tourlsm industry in the country;

trThe lnternational Visitor Exit Survey 2018,
revealed that Wildlife based tourism is the most
attractive activity for tourists accounting for one
third of the total visitors;

trOther major tourism activities were beach,
cultural, business, mountain climbing, shopping
and conference (Chart 1).

Chart 1: Main tourism activities in URT, 2018

Wildlife

Beach

Cult-ural

Vi-sitirrg Frientls and RelaLives

Business

M<:untairr Clirnbing

Coufcrelce

ShoPPing

Volunteering

Diving zrnd SPort Fishing

Other

35.8

21,.7

8.5

7.9

7.6

4.3

4.2

3.8

4

1

3.7

1

1
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chart 4: Main tourism activity by tour arrangement - 2018
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Ghart 5: Share of Visitor Arrivals in the EAC
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Chart 6: Share of Visitor Arrivals in EAC and Rest of the
World
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Table 2: lnternational Visitor Arrivals in
Tanzania, 2005 - 2018

Year Number of Visitor Arrivals Annual Change
t%t

2005
2006
2007
2008
2009
2010
2011
2012
201 3

2014
201 5

2016
2017
2018

612,754
644,124
719,031
770,376
714,367
782,699
867,994

1,077,058
1,095,884
1,140,156
1.137,182
1,284,279
1,327 ,143
1,505,702

4.8
5.12
11.62

7.14
-7.27
9.5

10.89
24
1.7

4
-0.26
12.1

3.2
13.5
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Contribution of Tourism Sector to the Economy

, ln 2018, Tanzania received 1.5 million tourists and

more than US$ 2.4 billion, comprising more lhan 25o/o

of the total exports, 60% of receipts from services and
g% of total investments (world Travel and Tourism

Council,2018).
. The sector currently supports over 467,000 direct jobs

and 1,337,000 other jobs through direct and indirect

linkages, which is equivalent to 12.2% of the nation's
total emploYment.

. By 2028, direct jobs are expected to have risen to

Z6S,O0O (which will constitute 4.oo/o of total

employment).
. The value of tourism investments reached USD 746.5

billion 8.7% of total investments in 2017

Total visitor arrivals (Thousand)

Receipts from inboundtourism (US$

Miil)

Average exp/person/daY (U S$) :

Package

Average exp/person/daY (US$):

Non-Package

Average length of staY (nights)

Tanzania tourism in figures

201 I2016Variable

331410

135139131

1010

290

09

2017

2,258.9G

1,327 1,506

2,595.59

1,284

2,131.57

oo



t

Strategies to Develop Tourism Sector
. The development of tourism sector in Tanzania is guided

by the National Tourism Policy. The first National Tourism
Policy (NTP) was formulated in 1991 and was reviewed in
1 999.

, The Tourism [ilaster Plan was developed in 1996 and
reviewed in 2002 lo provide strategic roadmap for the
tourism development. The Tourism Act (and its associated
regulations) was formulated in 2008;

, To this end, Policy and related strategies played significant
role in enhancing tourism development in the country.
Among the strategies include the following:-
. Strengthening Public - Private Dialogue - the Tourism

Confederation of Tanzania (TCT) - Apex body representing
the private business involved in travel and tourism industry in
T anzania was established

Gont...
. Strengthening Destination It/arketing efforts - Joint

(Public - Private sector) National Tourism Promotion and
tVarketing Strategies developed and jointly being
implemented;

. lnstitutional and Legislative Framework for tourism sector
is under regular review in line with the development of the
tourism sector;

. Strengthening the National College of Tourism to addressl
training needs of the industry;

. Diversification of Tourism Products Strategy-
Geographical diversification - Resilient Natural Resource
Management for Tourism and Growth (REGROW)
Project: Southern Tanzania tourism infrastructure
development

I
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, Tourism Product Diversification - Tourism Diversification,

Growth and Development Strategy with the view to

developing other types of tourism products rrotably cruise

ship tourism, Congress tourism and beach tourisrr has

been developed. The strategy is to diversify away from
safari and beach tourism and develop other types of
tourism products notably congress and cruise ship
tourism.

. TTB is coordinating the development of joint EAC

marketing strategy for the part of Tanzania'

Cont...

Regional and lnternational Cooperation in

Tourism. Tiniania recognizes the importance of bilateral and

regional cooperation in the growth of tourism sector. lt

remains committed to supporting and abides with

resolutions, treaties, agreements and cooperation at the

bilateral, regional and international levels related to
tourism sector.
. Tanzania tour operators have established partnership with

counterparts in the region and are cordially doing

businesses;
. TCT is a member of the East Africa Tourism Platforrn (EATP)

- a private sector body for tourism in East Africa, working

towards promoting the interest and participation of tlre private

sector in the East African community (EAC) irrtegration

process;

10



a

Cont...

. Tanzania Tourist Board and other tourist boards in the
region have cordial working relations in the marketing of
destination East Africa. Each tourism marketing body
participates in the tourism fairs organized by other
member states - t\Iagical Kenya - Kenya, Pearl of Africa
Tourism Expo - Uganda and Swahili lnternational
Tourism Expo - Tanzania. The participation is based on
barter arrangement.

. Grading and Classification of tourism facilities is being
implemented based on EAC Criteria.

. Joint marketing in the major tourism fairs (lTB and
\AffM) Partner states hold EAC Day, EAC
ambassadors meeting, Use of EAC promotional
materials.

EAC day at ITB lMarch ,2019

11
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Tanzania Day at ITB 2019

EAC Ambassador's meeting ITB

sth Vlarch, 2019
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ACHIEVEMENTS IN THE
DESTINATION

DESTINATION MARKETING

Gommand centre - Sfuoio
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Destination brand

T anzania Safari Channel
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National Carrier - ATGL

261 capacity
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New Tourism Products
" Geo park tourism;

' Eco - tourism;
. Festivals - Urithi;
. l/leetings, lncentives, Conferences'aiid-

Exhibitions (lV ICE);

Ghallenges Facing Tourism Sector
. Overdependence on foreign markets - ttlostly

overseas Europe, North America;
. lnadequate funding in tourism related activities;
. lnadequate skilled manpower and expertise in

tourism and hospitality; '

' lnadequate tourism infrastructure and facilities ,= ,
resultofinadequateinvestmentinthesector;

. Overdependence on wildlife as tourism product-
Lack of diversity in terms of tourist products and
geographical coverage leading to slow growth of
the tourism sector.
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