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Financial Statements
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I. KEY ENTITY INFORMATION AND MANAGEMENT

a) Baclqgtound Information

Brand Kenya Board is a State Colporation established in March 2008 undet the State Corporations Act,

CAP 446 through aLegal Notice known as the Brand I(enya Board Otdet, No. 38 of 2008.

b) Pdncipal Activities

The Board's principal activity is to ensure an integrated national brand is cteated, harnessed and sustained

in the long-term through;

i) Coordinating initiatives for matketing the country in ordet to maximize their efficiency; and

iD Creating and maintaining the I(enya Btand and distinguish I(enyan Products, Services and

Concepts.

Specifically, the functions of Brand I(enya Board are to;

i) Establish a brand for Kenya which positions the country optimally in tetms of investments, tourism

and international telations;

ii) Unite Kenyans and provide them with positive information about the country in ordet to Ptomote

patriotism and national pride;

iii) Establish an integrated approach within Govetnment and the private sector towards the

international marketing of I(enya;

iv) Buitd national support for the brand within l(enya with the cooperation of the government, non-

govetnmefltal orgarizations and the private sector;

") Promote local products and services to encourage economic ttansformation;

vi) Encourage comrnitment to quality and innovation among the businesses and people;

vii) Assist the different towns and cities in the country to improve their image; and

viii) Undertake measures aimed at improving the intemattonal image of I(enya.

c) Key Management

The Board's day-to-day management is undet the following key organs:

o Board of Directors;

o Chief Executive Officer; and

o Management.
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d) Fiduciary Management

The key management personnel who held office during the financial yeat ended 30'h June 2019 and who

had direct fiduciary tesponsibility were:

e) FiduciaryOversightAtrangements

The Board of Directors has established four Comrnittees which have specific terms of reference to guide

their operations. The Committees which meet on a quarterly basis are as follows:

Marketing and Communications Committee

The Marketing and Communications Committee's responsibiJity is to ptovide strategic direction in

implementation of the mandate of Brand I(enya Board. This covers country branding, marketing and

s trategic communication.

Human Resources and Administration Committee

The Human Resources and Administration Committee has an oversight tesponsibility over all human

resource matters including recruitment of right caliber of staff as well as admtnisttative issues.

Finance and Tender Ovetsight Committee

The Finance and Tender Oversight Committee undertakes an oversight tole over finance and ptocurement

matters in the Board.

No Designation Name

1 Ag. Chief Execudve Officet Ms. Floice Mukabana

2. Manager, Branding & Marketing Ms. Hilda Ogada

3 Manager, Internal Audit Ms. Margaret Waihenya

4. Manager, Media & Publicity Ms. Mauteen Mambo

5. Manager, HR & Administtation Ms. Damaris Ng"gr

6. Ag. Manager, Finance & Accounts Mr. Benjamin Mutula

7 Managet, ICT Mr. Samwel Rutto

8. Manager, Supply Chain Management Mr. DomnickAriro

iiil r ., ,
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Audit Committee

The Audit Committee assists the Boatd of Directors in furthemnce of its ovetsight tole in:

o Ensuring the integdty of the Boatd's financial statements, iadu'litrg the teview of accounting

policies and pmctices adopted in prepatation of financi"l fufetmationi

o Stengthening risk management and the intemal control environmen$

o Fostedng compliance with legal and regulatory tequitements, ethical guidelines and good co{Porate

govetnance;

o Stengthening the internd audit function.

0 Fleadquatterc

P.O. Box 40500 - 00100

46 Floot, NHIF Building

R"grti Road, UPPet Hill

Naitobi' Kenya

g) Contactg

Telephone :@5$ 20 27 15236 /7

E-maiL info@btandkeoYa. go.ke

\tr7ebsite: www.btandkenya.go.ke

h) Bankers

I(enya Commercial Bank

Capial HillBmnch

NHIF Building

P.O. Box 46360 - 00100

Nairobi, Kenya
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i) IndependentAuditors

Auditor - General

Office of the Auditot Genetal

Anniversary Towers, University Way

P.O. Box 30084 - 00100

Naitobi, Kenya

D Principal Legal Adviset

The Attomey General

State Law Office

Harambee Avenue

P.O. Box 40112 - 00200

City Square

Nairobi, Kenya
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It. THE BOARD OF DIRECTORS

Mr. Linus Gitahi
Chairman

D.O.B. 12/08/1962
Mr. Gitahi holds an MBA-USru, Bachelor of Commerce
(Accounting)-UoN, and a Diploma in Business

Management-KlM. He is currendy the Execudve Chairman
of Tropikal Btands Ltd, Chairman-Oxygen Marketing
Communications, Trustee-USIU, Board Membet-Simba
Corporation and Allianz Insurance(I! Ltd.

He previously worked for GlaxoSmithKline rising from
Brand Management trainee in 1989 to serving in vadous
capacities such as Group-Marketing Director East Aftica
1994 -1998, Matketing Director- Africa-London 1998-

2000, Commercial Director Near East -Cyprus 2001-2001
and General Manager East Africa and Indian Ocean islands

-Nairobi 2001- 2003. He has also served in West Africa as

CEO ifl public company quoted in the Lagos stock
exchange ftom 2003 -2006 and Nation Media Gtoup CEO
2006-2015.
He Holds vatious awards such as Fellow- I(IM and MBS
(G"I9 for starting and supporting Baraka Foundation,
which educates bright kids ftom poor backgrounds.

(Term lapsed aftet metget of Brund Kenya Board and
Export Ptomotion Council to form Kenya Export
Promotion and BnndingAgency on th August 2019)

Mr. Michael Mandu
Alt. to PS, State Depattment for

Trade.

D.O.B. 0e/10/1e68

Mr. Mandu is an Assistant Director at the State Depattment
for Trade in charge of trade and investment relations
between I(enya and Eutope and the Commonweakh and a

lead negotiator on bilateral trade issues. He possesses strong
managerial, leadershrp, negotiations skills and suategic
planning.

He has over 25 years' experience in international trade,
investment and economics and has pteviously worked at the
I(enya High Commission in London. He is currendy
pursuing a Mastet's Degree majoring in Internation il T r.ade.

He is married, with five children.

(Appointed altetnate director on 6h March 2019)

vil'
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Mr. Muia Mulei

Alt. to PS, Ministry of Toudsm

Mr. Mulei Muia is 
^ 

career civil sewant having worked in
public service in various capacities since the year 2,000. He
is curently the Deputy Director/Head of Public

Communications at the Ministry of Toudsm & Wildlife. He

has previously held similar positions in the Transition
Authority, Ministry of Health, Ministry of Environment,
'Water and Natutal Resources, State Law Office and

Ministry of Lands.

He holds a Bachelor of Arts (Communications) degtee

from Daystar University majodng in public relations and

minoring in business administration.

D.O.B. 14/04/1969

Mr. Maina Kigaga
AIt. to PS, The National Tteasury

#.Y,
Mr. Maina ICgaga holds a Bachelor of Arts degtee in
Sociology & Arabic and a post gtaduate diploma in
communications. He is currendy the Senior Assistant
Director of Public Communications ^t the National
Treasury and has sewed in vadous capacities in the past
such as Deputy Director in charge of Communications,
Office of the First Lady and Assistant Director for Public
Communications at the National Treasury.

D.O.B. 11/lt/1962

Ms. Eunice Muthamia

AIt. to PS, Ministry of Information,

Communication and Technology

t
Eunice Muthamia is a career civil servant and a Public
Communications & Relations Practitioner with over
twenty years' experience in strategic communications
management in the Government of I(enya.

She holds a Masters in Colporate Reputation Management
from University of Central Lancashire, UI( and a Bachelor
of Arts inJoumalism and Mass Media pR option) from Mt.
I(enya University.

She is currently the Acting Director of the Department of
Public Communications in the Ministry of Information,
Communications and Technology.

(Appointed Alternate Dircctot on 7h January 2019)

D.O.B. 19/12/t961.

vii I
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Ms. I(ambuthi holds Bachelor's Degree in Political Science

and Master's Degree in Intemational Relations. She has

over 24 yeats in Public Administation, Public policy and

Diplomacy in various ministries and capacities. Ms.

Kiambuthi has also served in I(enya Missions abroad in
London and Bangkok. She is currently the Directot of
Cultural Diplomacy Unit in the Ministry of Foreign Affairs.

(Appointed Altetnate Ditector on 30h August 2018)

D.O.B. 30/01/1968

Ms. Diana Kiambuthi
Alt. to the PS, Ministry of Foreign

Affairs

Ms. Patricia Ndede holds a Mastet of Arts in
Communications Studies from the University of Nairobi,

Bachelor of Arts in Intemational Relations, USIU and

Bachelot of Atts in Journalism-USlU.

She is currently the Director, Communicadons at Huduma

I(enya Secretariat. She previously sewed as Manager,

Corporate Communications at The Retirement Benefits

Authority for 10 years, editor atCapitelMedia Gtoup for 2

years and Sub-editor at Nation Media Group for 3lh years.

(Appointed Alternate Ditector on f'JuIy 2018)

D.O.B. 17 /06/1e79

Ms. Patdcia Ndede
AIt. to the PS, Ministry of Public

Service, Youth and Gender Affairs

Ms. I(agwanja holds an LLM in International Legal Studies

from American Univetsity and LLB ftom the University of
Nairobi. She is an advocate of the High Coutt of I(enya and

the Deputy Chief State Counsel, Attorney Genetal's Office.

She has wide experience in negotiating, vetting and

reviewing public sewice contracts.

D.O.B. 02/02/1966

Ms. Lucy Kagwania
AIt. to the Attorney General

viiil:r:,:



Brand Kenya Board
Financial Statements
As at 3ffh 2019

Ms. Julie Gichuru
Independent Directot

D.O.B. 07 /01/1e74
Ms. Gichuru is an entrepreneut and media personality with
invesflnents in media, hospitality, fashion retail and

entefiainment sectots. She is a dfuectot at Acumen

Communicad.ons Ltd. Her c teet of over 15 yeats in media

cuts across the fields of broadcast, pdnt and .ligltal media.

She holds the Matin Luthet King Salute to Greatness,

Fellow, Africt Leadership Initiative and Aspen Global
Leadership Netrrork, Order of the Grand \Warior,

Archbishop Desmond Tunr Feilow, among othet awatds

and recognitions. She is an alumnus of the Univetsity of
!7ales, College of Catdiff, Harvatd Kennedy School and

Said Business School Oxford University.
(Tetm ended on t' Octobet2018)

Mr. Chds Diaz
Independent Director

Mr. Diez holds a Master of Science (Intemational

Marketing), Bachelot of Commerce ftIons) in accounting
and a diploma in marketing. He is currently the Group Sales

and Marketing Director at Bidco Africa Group. He is a

trustee on the Board of Chattered Institute of Matketing
(JI! and has held senior positions in the pdvate sector in
the arez of matketing & communication.

(Trr- ended on f' October2018)

D.O.B 08/12/1968

Mt. Geofftey Shimanyula
Independent Director

D.O.B. 27 /01/1e68

Mr. Shimanyrla is a seasoned business executive with local
and regional experience in genetal management in the Hi-
Tech Industry. He has 20 years' expedence working fot
Multinational Corpomtions offering data-telecoms services

currently consulting in Security, QoS and Network
lnlglligence Software solutions.

(To- ended on f' October2018)

ixlt r,,:,:
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D.O.B. ls/07 /1968

Margaret Kositany has over 19 years domestic and

international experience ifl leadership, marketing and

strategy. She has an Economics & Business Administration

degree from I(enyatta University and an MBA from Curtin

University, Australia. Matgatet has previously held seniot

roles within Ericsson Africa, Unilever and Airtel, whete she

was responsible fot driving revenue and gtowing market

share.

(Term ended on f' Decembet 2018)Ms. Matgaret M. Kositany
Independent Ditectot

Ms. I(ihanya is the Managing Director of Sundales

International, a f:trn,:. that deals with supplies of different
products to various institutions in the region. She is also the
founder of XQUE Communications Ltd, an integtated
marketing services and training consultancy fum.

I(athleen has a Bachelor of Business Administtation,
Marketing Major from the Univetsity of Texas, USA and
an MBA from United States International University.
She is a marketing consultant, a corporate cultute ttainet
and a guest lecturer at the United States International
University.

(Term ended on f' Octobet 2018)

D.O.B. 18/0s/1e62

Ms. Kathleen Kihanya
Independent Director

Arrind Vohora is a photographer Iiving in Nafuobi, I(enya.
Arvind has worked in the photography industry since 1979

whete he started working as an advetising and fashion
photographer until 1988. Benveen 1987 and 1988, he

travelled around Kenya documenting qWall Att'in Kenya,
which later became a published book.

Arvind was part of establishing of the artist space, I(.uona
Trust n 1996 where he served in the Boatd for 20 years. In
1998, Arvind started Creative Business that eventually
became TBWA. He is semi-retired srnce 2011 but he is a co-
di-rector at Circle Art Gallery andAgencyin Nairobi, I(enya.

(Term ended on 3Oh May 2019)

D.O.B. 30/08/19s3

Mr. Anrind Vohora
Independent Ditector

xl. i
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CPA Floice Mukabana

fu. Chief Executive Officer

Floice is a member of the Institute of Certifred Financial
Analysts (ICFA), Instjtute of Cetified Public Accountants
of I(enya (ICPA$, Institute of Cetifred Public Secretaries
of I(enya (ICPSA and the Law Society Kenya QSK). She

holds an Executive MBA ftom Jomo Kenyatta University
of Agdculture and Technology and Bachelor of Law ftom
the University of Nairobi. She has over 10 years'expedence
in the Public Sector Financial Management, having worked
with I(enya Industrial Research and development Institute
(KIRDI) as the Finance Manager and Assistant Director,
Finance. Prior to that she had worked in various capacities
with Celtel I(enya Ltd, I(enya Revenue Authority and
Devtech SYS Inc.

D.O.B. 08/0s/197s
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III. MANAGEMENT TEAM

CPA Floice Mukabana

Ag. Chief Executive Officer

Floice is a member of the Insutute of Certified Financial Analysts
(ICFA), Insutute of Cettified Public Accountants of I(enya
(ICPAK), Institute of Certified Public Secretaries of I(enya (ICPSI9
and the Law Society Kenya (LSK) She holds an Execudve MBA
fromJomo I(enyatta University of Agriculture and Technology and
Bachelor of Law from the University of Nairobi.

She has ovet 10 yeats' experience in the Public Sector Financial
Management, having worked with I(enya Industrial Research and
development Iflstltute (KIRD! as the Finance Manager and
Assistant Director, Finance. Priot to that she had worked in various
capacities vzith Celtel I(enya Ltd, I(enya Revenue Authority and
Devtech SYS Inc.

?

hft
CPA Beniamin Mutula

Lg.Manager, Finance & Accounts

CPA Mutula holds an MBA (Finance) from the University of
Nairobi and a Bachelor of Arts in Economics & Business Studies
from I(enyatta University. He is a certified public accountant of
I(enya (CPAK) and a member of the Institute of Certified Public
Accountants of I(enya (ICPAI9.

He has ovet 20 years' experience in accounting and financial
management & reporting from various positions held in both the
corporate and public sectors.

XII
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Hilda has over ten (10) years' experience rn the travel and tounsm
industry. Prior to joining Btand I(enya Board she worked in sales

and marketing at I(enya Arrways and I(enya Tourism Board
respectively. Hilda's greatest strengths ate het creadvity, drive and

leadership. She thrives on challenges, particulatly those that expand

the brand's reach. She holds a bachelor's degtee in Tourism from
Moi University, a diploma in Marketing ftom the Chattered Institute
of Marketing and is curently pursuing an MBA-
Strategic Management at the Uruversity of Nairobi. She is an acdve

member of the Chateted Institute of Marketing.

Mr. Rutto is a vastly experienced and detail oriented ICT 
I

professional with ovet 10 years broadband of involvement in ICT
proiects design, implementation and management, strategy building
implementation and conttol, personnel ttaining and management, 

I

scalable network system management and provision of oversight in
policy formulation, control and govetnance in the ICT industry.

I

He holds an MBA in Informatton Systems Management ftom the
University of Nairobi, Bachelor of Science in Telecommunication
and Information Technology from Kenyatta University and 

I

widespread professional trainings in the expanse of ICT.

Damaris holds an MBA -Strategic Management from I(enyatta 
I

University, Bachelor of Education Degree from Moi Universify, a

Higher Diploma tn Human Resource Management (I(NEC) from
the Institute of Human Resource Management and a Diploma in 

;

Management of Informauon Systems (IMIS) from Strathmore
University. She is a Human Resource expert with over 10 years of
experience, with a wide exposure in matters of human capital, 

I

acquued through training, rndustry practice and HR net'works. She

is ^n active member of the Insurute of Human Resource

Management (IHRIO with a vahd practicing cerufic^te,afl associate 
I

member of the I(enya Instirute of Management (KIM) and a

member of Institute of Management of Information Systems

(rMrs), uK. 
I

Ms. Hilda Ogada
Manager, Btanding & Marketing

ittt

t
Mr. Samwel Rutto

IVlanager,ICT

Ms. Damaris Ngugi
Manager, HR & Administration

xiii 
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CPA Matgaret Waihenya
Manager, Internal Audit

CPA Margaret holds a Bachelor of Commetce (Accounting) from
I(enyatta University. She is a CPA (IQ and a Certified Infotmauon
Systems Auditor (CISA). She has over 20 years'experience in audig

dsk management and finance acquired while working in both public
and private sector. She has worked at Brand Kenya Board since

2009. Prior to that, she was the Chief Intemal Auditot for Kenya
Seed Company, covering the East Africa Region.

Mt. DomnickAriro

Manager, Supply Chain Management

^,'irt.

t=.#
S:*

t'

DomnickAriro holds Master of Science Degree in Ptocurement and
Logistics, a Bachelor of Purchasing and Supplies Management
Degree from Jomo I(enyatta University of Agriculture and
Technology and a Diploma in Supplies Management ftom Nairobi
Technical Traimng Institute. He is a licensed Supplies Practitioner
and registered membet of the I(enya Institute of Supplies
Management. He has ovet 12 years of experience in public
procurement.

Ms. Maureen Mambo

Manager, Media & Publicity

Maureen is a Strategic Communications and Media Relations expert
with over 13 yeats of experience in the industry. She has a Mastet's
Degree in Development Communications and a Bachelor of Arts
Degree in Communications from Daystar University (Kenya).

She has mznaged client communications and engaged with lugh
level media across international, Pan African and local outlets. She

has supported clients ftom the private and public sector in various

sectors including: Agriculture, Extracdves, Infrastructute, Health,
Banking, Oil and Gas among othets. Prior to joining Brand I(enya,
Maureen wotked for Africapractice EA Ltd, a Pan-African strategy
and communications consultancy and the I(enya Btoadcasting
Colporauon.
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IV. CHAIRMAN'S STATEMENT

The country has maintained a steady growth curve and made a sedous come-back especially after the long

electioneering period that marked rhe 2077 General Election. An even worse situation fot the country

brand was the January 2079 terrorist attack on Dusit D2 Hotel at 14 Riverside that left 27 people dead and

scores injured.

Terorism remains a global problem and is among issues direcdy affecting people everywhere, with every

country gappling with a strategy to curb the menace. But more commendable was the I(enyan people,

who stood in solidarity to defeat the act of evil and showed compassion, ovetflowing patriotism and

individual courage. They temained unbowed and helped the attack victims, donated blood, and collectively

defended the country's national pride. They attacked the "eneffi/", teal or petceived, in one voice. I would

lil<e to commend all I(enyans for this show of courage and resilience for it is thtough such acts of courage

and unity of purpose from its citizenry that builds strong country btands.

In the same spirit, Brand Finance in its 2018 Nation Brands report of the most valuable nation brands,

ranked I(enya the fourth best performing btand in the world, and third in Africa.

The ranking was based on performance of trade and investment in tourism, governance, education and

other sectors of the economy. Although I(enya is widely acclaimed globally as the home of champions (the

athletes) and the preferred tourist destination courtesy of its wildlife (the big 5), sun, sand and sea at the

coastal beaches as well as other tourist attraction sites across the country, the country's most valuable

resource lies in its people. I(enya's most important and natural heritage is het people, and are the force

behind its vibrant economy. Our diversity, tradiuons, customs and practices create a totality of the distinct

people who work together, compete and jnteract in many ways.

Despite these notable challenges, I(enya remains a strong economy and a formidable brand according to

the 2019 Economic Survey Report compiled by I(enya National Bureau of Statistics (KNBS). The Report

indicated a significant rise in I(enya's economic growth by a 6.3 per cent in 2018. This, the report says, was

thanks to a boom rn the agricultural sector that was necessitated by favorable rainfall last year. Agriculture

remains the country's biggest pillar that contributed more than a third of the overall wealth.

xvll . ,
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The sector, which has also been earmarked as a priority area towards the achievement of the national

development bluepdnt Big 4 Agenda, expedenced an accelerated growth of 6.4 per cent up ftom 1.9 per

cent in 2011.The sector created more than KES. 3 Trillion in wealth. The transport sector came second

after agriculture, injecting Sh711 billion into the I(enyan economy, with a gre tet Percentage coming in

fiom the Standard Gauge Railway (SGR), which has so far been a success story.

Tourism sector also flourished last year according to the report, recording the biggest growth ever 
^t 

16.6

per cent to earn the country a record Sh157 billion. This growth is attributed to the stable political

environment among other factors. Other sectors which lifted the economy include manufacturing,

telecommunicadon, financial services, among others. What does this say about I(enya? That I(enya's

economy remains signifrcantly stable and tesilient despite challenges faced. The vibrant key sectors continue

to flourish cementing I(enya's position as a powerhouse in the East African region. This is an indicator

that the country is on the right path in strengthening its economy further.

The launch of Integrated National Export Development and Promotion Strategy (INEDPS) earlier in the

financial year is a game-changer in matters exports. INEDPS is the country's blueprint towards ensuring

export-led industrialization in order to spur economic growth for the countrF This is aimed at growing

I(enya exports annually by 25o/o with a view to power I(enya's Big Four Agenda as well as the Vision 2030

to make I(enya a prosperous Nation for all the citizens. The Strategy highlights priority sectors of growth

including tourism as Kenya's trade in services t}lat are key to economic growth due to its foreign exchange

netting.

These are some of the initiatives showing government commitment jn making I(enya's economy more

sustarnable. As a Board, we re-aligned out strategy to the national development blueprint "The Big Four"

Agenda as well as Vision 2030. The "Big 4" sectors that the governmeflt will be focusing on in the next 5

years are key catalysts to economic development. They include manufacturing, food security, affordable

healthcare for all as well as housing.

The Board developed and launched several programs within the year to optimally position the country as

the destination of choice for tourism, trade and investment. These include the County Branding Index that

seeks to make counties competitive and attractive investment hubs, the Made in I(enya Brand Mark to

boost I(enya's local manufacturing sector, the Brand Ambassadors Program to create champions for

xvi l ., :r.":
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Kenya, among others. The Board has also leveraged on strategic partnerships to build the country brand

futthet. The patnership included; Kenya Association of Manufacturers (KAI\Q, the Media Council of

I(enya, Govemment Spokespersons office and Bloggets Association of Kenya. These wete just but a few

of the stakeholder dnven conversations to contdbute to the country's ttansformation agenda.

Boards Opetations

The Boatd's operations temarned on course even with the announcement of the merger between Brand

I(enya Board and the Export Ptomoti.on Council earlier in the financial year. \While delivering the

President's I(eynote ad&ess during the July 2018 Trade Week, The Deputy Ptesident indicated a

presidential directive issued to merge the Export Promotion Council and the Brand I(enya Boatd as part

of the Government strategy to realize the Big 4 Agenda. The Cabinet in its 5th Cabinet meeting held on

18th October 2078 apptoved the merger of the Expott Promotion Council and Brand I(enya Board. The

t'wo institutions are under the Ministry of Industry, Trade and Cooperatives and Ministry of Tourism and

Wildlife respectively. This necessitated winding up of the nvo formet independent instinrtions to form a

new organization known as I(enya Export Promotion and Branding Agency (KEPROBA). \We were able

to support the merget ptocess and at the same time rmplement key projects that were lined up based on

our mandate.

Acknowledgement

On behalf of the Board, I would like to express our sincere appreciation to; H.E. the President, Uhuru

I(enyatta, for his support and being I(enya's number one Brand Ambassador; The Cabinet Secretary,

Ministry of Tourism and !7ildlife Hon. Naiib Balala for his wise counsel and guidance during the

2018/2019 financnl year and to all Brand I(enya Board Management and Staff for your passion and

unwavering support in implementing key proiects geared towards building a formidable country brand

called I(enya.

God Bless

\._l

MR. LINU GITAHI
CHAIRMAN
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V. REPORT OF THE CHIEF EXECUTIVE OFFICER

Brand I(enya Board is the country's lead agency mandated to build a sttong country brand that fosters

national pride, patriotism and earns global recognition and preference. It was established to put in place an

integtated coordinating mechanism for building and enhancing the Country's image and national identity

and rallying its citizens behind it.

The Board pedormed exceptionally well this financial yeat endingJune 2019 towards achieving its vision,

mission and mandate. I am glad to have been part of a dedicated team that pushed the Boatd's agenda

higher by putting in place several initiatives that foster national pride and position the country optimally as

the preferred choice for tourism, ttade and investment.

The Board thus accomplished several projects and campaigns to this end;

The Launch of Made in Kenya Btand Matk and campaigns for its uptake

To further boost profrts in the manufacturing sector, the Boatd developed and launched an identity mark

for all Kenyan products to identi$ and authenticate all I(enyan goods and sen ices both on local and global

markets. The Mark is expected to enhance competitiveness of Kenyan products on both local and global

markets. It combines both excellence and quality to consistendy communicate quality on Kenyan ptoducts

more so in the face of incteasing competition on all fronts'

Kenya is globally known for agncultutal exports including tea, coffee, flowers and pyrethrum on a larger

scale as well as textiles, tobacco, rron and steel products, petroleum Products and cement.

The campaign is aimed at positioning I(enya's goods and services as superiot and the prefered on the

African Continent and beyond. The campaign will entail the following:

o Profiling of Goods and Services made in I(enya on integrated platforms *i41 digrtal being the key

driver. The Made in I(enya micro-site wiil be cteated and hosted on the country branding website.

o Profiling successful I(enyan Btands

o Hosting the made in I(enya expo where ptoducts and services would be showcased to the world.

o Consumer sensitization campaign on I(enyan made goods to further the "Buy I(enya Build I(enya"

agenda.
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So far, 40 companies have adopted the Mark that has been placed on about 300 products. The Board has

been insEumental in sensitizing and tallying local manufacturers to adopt the Mark in order to create value

for local ptoducts.

I am glad to note that ovet 100 companies have applied fot the Mark ate in the process of adopting it.

As such, the Board inked a patnership deal within the yeat with Kenya Association of Manufacturers

(KAM) to hasten the uptake and implementation of the Made in I(enya Brand Mark. The patnership deal

was to enable both organizations synergize efforts to authenticate and promote locally made products in

local and global markets. KAM is a Business Membet Organization that represents over 1000 value-add

companies and associate sewices in l(enya. Its members' sigruficant conftibution to the economy is

estimated at a quarter of the country's Gross Domestic Ptoduct.

The Board also held a Manufacturers Forum on the side-lines of this year's annual Manufacturers

Summit dubbed Changamka Shopping Festival, a week-long shopping spree for locally produced

products that was organ:zed by I(enya Association of Manufacturers (ICIvD and various partners. The

Forum provided a platform to tally more manufacturers to take up the Mark and sensitize consurners on

the Mark to push the "Buy I(enya, Build I(enya" Agenda. I am also hrppy to inform you that the Made in

Kenya Microsite is up and running and rvill be a key platform to promote locally manufactured products

and provide market linkages.

Sensitization of Counties on County Branding Initiative

The Board also developed a program to sensitize and drsseminate findings in the CBI Report to counties.

The Board believes that prosperity of towns and cities across the country contributes gready to the growth

of the country, and branding plays a critical role in achieving these. CBI (County Branding Index) was

launched to position coundes optimally and enable them to 
^tt^ct 

trade, investrnents and tourism. Through

this initiative, our aim was to profile unique ptojects in the counties that are aLgned to the big 4 agenda.

The Board visited 25 counties to disseminate the report and also sensitize them on the need to brand ther

counties and create more competitiveness. County Branding is a journey that will increase prosperity for

our counties and ultimately suengthen out natjon brand. For us to have a stalwart National brand and also

^ttr^ct 
mega investments, it should first start at the grassroots level.
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Pattnership with Fashion Agenda Aftica (FAA) to boost the manufactudng sectot

The Board also inked a deal with Fashion Agenda Aficz (FAA) to boost growth of the local fashion

industry and enhance meaningful convetsation between government and the industry.

The partnership was to create a platform for the 2 partes to engage in an effot to create awateness and

encourage the habit among I(enyans to purchase and wear made in I(enya fashion btands within the local

and intemational market. I(enya's untapped fashion industry, which is labour-intensive, has the potential

of creating over 300,000 jobs annually.

I(enya is curently the largest exporter of apparels undet the Aftican Growth and Oppottunity Act

(AGOA) with about KES 35 billion worth of exports as of.2077. With the changes in the global apparels

sourcing supply chain in the wodd, the sector is likely to get a significant boost. Fashion Agenda Afica

(FAA) seeks to build, support and empower young passionate fashion professionals to become the best in

their chosen areas of specialization actoss the value chain. This is through a set of initiatives, skills

development workshops and access to industry televant infotmation.

The parnership also provided a platform for the Board to boost the eadier launched Fashion Fridays

initiative, which sought to rally I(enyans to embtace I(enyan brands in the fashion industry and called

upon all I(enyans to wear I(enyan brands, designed and produced by I(enyans, every Friday, as a break

away from the official corpotate attires and casuals worn on Friday. Many orgzrizattons have come on

board, public and private in support of the initiadve, including Ministry of Foreign Affairs, National

Hospital Insurance Fund (IrtrHIF), I(enya Revenue Authority (KRA), Liquid Telcoms, I(enya Association

of Manufacturets (I3M), among ot-hers.

Launch of the Btand Ambassadors Ptogram

The Board also launched the Brand Ambassadors Program dubbed "Pals of I(enya" in Austtalia. This was

in collaboration with I(enya Association of South Australia (KASA), a welfare orgarizaion representing

close to 5,000 I(enyans resident in Southern Austtalia. The launch was attended by the I(enya Ambassador

to Australia, the Governor of South Australia and the Premier of South Australia among 500 I(enyans

Iiving in Australia.
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This was an opportune time to promote the program amongst I(enyans in the diaspora to be able to play

a key tole in communicating what the country btand purposes to be. When the brand identity is supported,

the citizens genetally become proud ambassadors of their country and thetefore can be fundamental in

regards to shaping a country's petceptions. The country's success depends on her people's willingness to

bring the brand to life.

A Brand Ambassador is a champion of the orgztization or tn this case the country, whereby they represent

the brand positively to external stakeholders. They embody the btand values and brand personalities that

define the I(enya brand and ar.e living examples of our desired brand culture. The Ptogram sought to

establish a relationship between brand ambassadors and BKB ifl otder to exchange ideas on the most

effective way of telling the I(enyan story and using the most appropriate media to showcase I(enya both

locally and intetnationally. In the long run, the ptogram wiII also recognize bright and influential opinion

leadets who shate a passion for I(enya. Personalities who reflect these attJibutes are 
^ gre^t asset to the

I(enya Brand.

Brand Ambassadots will play a key role in commurucating what a country brand purposes to be to I(enyans

and other stakeholders abroad. When the brand identity is supported, especially from the grassroots level,

the citizens generally become proud ambassadors of their country and therefore can be fundamental in

regards to shaping a country's perceptions. The country's success depends gready on her people's

w:Ilingness to bring the brand to life.

Strategic Partnerships

Nation branding is a collective responsibility. The Board has thus been leveraglng on strategic partnerships

to further its core mandate of creaung a strong nation brand for the country. The Board's collaboration

with the Media Council of I(enya rn engaging local media on conversations around nation branding was

timely. As such, the Board successfully held2Media Forums in Nairobi and Mombasa as part of its strategy

to proactively raise the country's profiIe and communicate key strengths in a bid to promote a consistent

positive narrative about the country brand. The platform was to increase awareness and understanding of

Brand I(enya's mandate and key projects, as well as sensitizing journalists on their role tn country branding

through the stories they write. The major atrn of. the forums was therefore to build relations with the local
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media and provide a backgtound briefrng on the concept of nation btanding, as well as inuoduce key Brand

I(enya projects to journalists.

The Board also engaged in a similar initiative but this time targeted Kenya's key reputable

bloggers through their otganizationBloggets Association of Kenya (BAKE), which connects blogs

in I(enya from all areas of interest and expertise and they are at tJr,e forefront of all matters digital in I(enya.

The growth of internet users in I(enya has spurred the rise of citizen joumalists who capture events as they

happen. The mobile phone has changed our lives immeasurably, starting from its original core function of

communication and onward to its enhanced utility that covets an increasing Part of our waking hours.

Enhanced utility has been driven primarily by connectivity, allowing access to content and services via the

internet. This connectivity has allowed the growth of bloggers and influencets that are pushing various

brands online

The Board thus engaged bloggers and other online content creators to build a strong digital ptesence on

I(enya the brand and help position the country optimally as a trade, investment and tourism destination'

Notable Changes

During the year, the Board merged with Exports Ptomotion Council (EPC) in a Presidential

pronouncement made eadier in the financial year. This necessitated winding up of the two former

independent institutrons to form a new orgarizatson known as I(enya Export Promotion and Btanding

Agency (KEPROBA). Because of this uansition phase, the Board has faced various challenges in

implementing key projects as planned. Two critical projects that couldn't take off in the transition phase

include the I(enya's Achievements Campaign Phase 2 and the launch of inaugural Nation Brand Summit.

Due to the transition phase, BI3 did not also havea Board of Directors after Board membets'terms of

seryice lapsed. This made it hard to get timely approvals of key ptojects. But I am glad that the State

Corporauons Advisory Committee (SCAC) appornted a substantive Board fot us in due course.

Inadequate fundrng has also tundered rmplementation of some key projects that the Board would wish to

roll out. I would like to assure our stakeholders that the management and staff. of Brand I(enya Board uzrll
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continue working around the clock to ensure that I(enya's brand ptomise remains on course both to

I(enyans and to investors, the merger notrvithstanding.

you.

AG. IVE OFFICER
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VI. CORPORATEGOVERNANCESTATEMENT

Introduction

Colporate govetnance is the process by which orgarizattons are directed and controlled. Brand I(enya

Board recognizes the need to conduct its business and operations with integdty and in accordance with the

pdnciples of good corporate governance. The Boatd of Directors is committed to contjnued adhetence to

the highest standards of good governance and business ethics in Brand I(enya Board's opetadons.

The Board of Directots

The members of the Board of Directors are shown on Pages d to i. The Boatd is chaired by a Non-

Executive Chairman and all the Directors have extensive business and professional experience in Pdvate

and public sectors that is applied fot the benefit of Brand I(enya Board.

The principal responsibiJity of the Board of Directors is to set the strategic ditssti6n of Btand Kenya Board.

The Board also ensures that effective plans are developed and implemented. These responsibilities, as per

"mwongozo", entail:

o Providing the vision, mission, strategic direction and upholding the core values;

o Putting in place management structures (organization, systems and human capital) to achieve these

goals;

o Ensuring targets are set, and monitoring their perfotmance;

o Guiding the management on the implementation of strategic decisions and acdons;

. APProving annual budgets;

o Ensudng management of risk, overseeing the implementation of adequate internal control systems,

compliance with relevant laws and regulations, and compliance with accounting and auditlng

standards.

o Ensuring timely preparation of annual financial statements and reports.

The Board of Directors met two (2) times during the year under review. The allowances, honoratia and

other expenses related to the Board of Directors are disclosed in Note 9 to these

financial statements. The Board of Directors has established fout Committees which have specific tenns

of reference to guide their operations. The Committees which meet on a quartedy basis ate as follows:
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Marketing and Communication Committee

The Matketing and Communications Committee's tesponsibility is to provide strategic direction in

implementation of the mandate of Btand Kenya Board. This covers country brandrng, marketing and

strategic communication. The Committee held three (3) meetings dudng the year under review.

Fluman Resources and Administration Committee

The Human Resources and Administration Committee has an oversight responsibility over all human

resoruce matte$ including recruitment of right calibte of staff as well as administrative issues. During the

year under review the Committee held one (1) meeting.

Finance and Tender Oversight Committee

The Finance and Tender Ovetsight Committee undettakes an oversight role over finance and procurement

matters in the Board. The Committee held two (2) meetings during the year under review.

Audit Committee

The Audit Committee assists the Board of Directors in furtherance of its oversight role in:

o Ensudng the integrity of the Boatd's financial statements, including the review of accounting

policies and practices adopted in preparation of financial information;

o Strengthening dsk management and the internal control environment;

o Fostering compliance with legal and statutory requirements, ethical guidelines and good Corporate

Governance;

o Strengthening the Intemal Audit function.

The committee held one (1) meeting during the year under review.

T

T
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VIt. MANAGEMENT DISCUSSION AND ANALYSIS

The Boatd's Opetational and Financial Performance

The Board made an operating deficit of Ifths.37,575,119 in the yeat under review. This is as a result of

revenues recognized in earlier periods had been carried forward to the year undet review. An example is

the I(enya's Achievements Campaign expenditure incurred in the yeat under review while the revenue in

form of 
^ 

gr ntof IGhs.500 million had been teceived in May 2017 and recognized in the FV 2017 /2018.

The Boatd's Compliance with Statutory Requitements

The Board is in comp[ance with vadous laws and tegulations. Management is not aware of any non-

compliance that may expose the entity to Potential contingent liabilities.

Key Proiects the Board is Implementing

The strategic focus areas in our nation branding effotts ate National identity and pdde and Image and

reputation management. In line with the above, the board was able to achieve the following;

National Identity and Pride

Citizen Engagement

In an effort to foster national pride and patriotism amongst I(enyans the board has developed an integtated

communication campaign dubbed "I(enya ni Sasa'.which will highlight the progress and gains the country

has made with a focus on citrzen engagement, impact, participation in nation building and enhancing

national unity.

Made in Kenya Initiative

In an effort to enhance the value proposition of I(enya goods and services, the board has created a uniform

identity of our goods and services known as the 'Made in I(enya Brand Mark. This has since been launched

and a Made in I(enya campaign communication campaign tolled out. Thfuty-nine companies have adopted

the mark to date.
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County Btanding Initiative

In the reahzaaon that Counties are the building blocks of the I(enya brand, and in order to assist counties

improve their image, the "board undertook a baseline study called the County Branding Index (CB|. The

Index sought to identi$, the strengths of each county that can be used in positioning the counties fot

ptefetence in tourism, trade and investment. Brand Kenya then sought to meet and addtess the counties at

an individual level with a view of begtnning the County btanding journey with them. So far 11 counties e

have been receptive towards the initiative.

Public Service Branding

The Agency has developed the Public Service Branding guideline which intends to remove existing

inconsistencies in the application of the Government logo while harmonizing the look and feel across the

Public Service locally and in our foreign missions. This project therefore aims at developing one conunon

brand promise and rallying call for the Public service, communicating the same to stakeholders, while

ensuring that we all deliver on that promise thtough one public service standard/delivery charter.

Image and Reputation Management

Global Advertising Campaign

In an effort to enhance I(enya's image internationally, the board has developed an integrated

communication campaign dubbed 'Make it I(enya. The campaign will highlight I(enya's strengths and

opportunities in trade, tourism and investment with the objective of attracting tourists, increasing demand

for I(enyan goods/services and attr ct more Foreign Direct Investment (FDIs) to I(enya.
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VIII. CORPORATE SOCIAL RESPONSIBILITYSTATEMENT

'A nation that destroy its soils destroy itulf, Forests are the langs of our land, puifiing the air and giuingfresh strerugth

to otr people. -
Franklin D. Roosevelt - 32nd U.S. President

In order to attain a human face, most co{porate orgarizations woddwide plough back to the organizatron

some of their accrued ptofits. Even organizations which are not for profit have taken the cue to engage in

Corporate Social Responsibility (CSR). This is commonly referted to as good corporate citizenship. CSR is

about building relationships with the public who are the key customets, atftacting and tetaining talented

staff, managing risks and assuring rePutation'

Btand I(enya Board's policies ensure that the corporadon rigotously adhete to the highest standards in

ethical behaviour, the National values, environmental sustainability and more. The Boatd has continuously

engaged communities in I(enya mosdy through the citizen engagement Ptogramme under the concept of

national values. As a Board, we always endeavot to have a positive impact on society by improving the lives

of individuals, groups and communities while at the same time enhancing our corporate image and btand.

The Board engaged in vadous CSR activities to positively manage the image and teputation of the Nation;

as well as build a strong country brand that fosters national pride, patriotism and earns global recognition

and prefetence. The Projects included;

7. National tree planting projects-

i. This included ttee planting activities in various Secondary schools whilst

training them on National Values and Principles of Governance.

ii. Tree planting in activiues in Natok, where staff members joined other

participants from various SAGAs under the Ministry of Tourism and l7ildlife

in Natok Town.

2. Clean up of Nairobi County- The activities took place in Westlands, I(angemi, Dandora

etc in pattnerstrip with I(enya Association of Manufactuters in a bid to sensitize the

residents of Narobi on plasuc drsposal.
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3. Stanchat Marathon - The staff membets joined other I(enyans in support of the annual

Stanchat Mamthon with the theme "Run for a Reason" which supports Seeing Is

Believing initiative which aims to ptevent cutable blindness among chil&en.

As the lead I(enya Branding Agency, we undetstand that we have a responsibility to our society and we

have made Cotporate Social Responsibility (CSR) an integral part of out business culture. To underline our

deep commitment to build and enhance the Country's image and national identity, the boatd is guided by

four key pillan, namely; Tourism, Foreign Dilect Investment, Expotts and the Citizens. lWe are also guided

by the presidents Big 4 agenda, which is committed to building transformad.ons in Manufac*hg, Health,

Food security and Housing. These focus areas have been an integral part in addressing issues that affect

the brand and forging solutions that will enhance the country's visibiJity.
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tX. REPORT OF THE DIRE,CTORS

The Directors submit their teport togethet u'ith the audited financid statemeots fot the yeat ended Jr:ne

30,2019 which show the state of the Board's affafus.

Principal Activity

The pdncipd activities of the Board are to ensrue an integtated national btaad is ceated, hatnessed and

sustained in the loag-term.

Results

The tesults of the Boatd for the yeat endedJune 30, 2079 arc set out on page 1.

Directots

The membets of the Board of Dfuectors who serred dudng the yeat arc shourn on Page vito xi. During the

year, six (6) independent directots' tefl:ns ended and fout (4) alrcmates to Ptincipd Secetaries wele

appointed.

Auditors

The Auditor-Genetal is tesponsible for the stahrtory audit of the Boatd in accotdance with Artide 229 of

the Constinrtion of Kenya and the Public Audit Act 2015.

By Order of the Boatd

Nairobi

O",",.( It,I
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X. STATEMENT OF DIRECTORS' RESPONSIBILITIES

Section 81 of the Public Frnance Management Act, 2072 and section 14 of the State Corporations Act,

require the Directors to prepare financial statements in respect of the Boatd, which give a true and fau

view of the state of affzks of the Board at the end of the financial year and the operating results of the

Board for that year. The Directors are also required to ensute that the Board keeps proper accounting

records which disclose with reasonable accutacy the financial position of the Board. The Ditectors are

also responsible for safeguarding the assets of the Board.

The Directors are responsible for the ptepatation and presentation of the Board's financial statements, which

glve a true and fair view of the state of affairs of the Board for and as at the end of the financial yeat ended

onJune 30,2019.This responsibiJityincludes: (i) maintaining adequate financialmanagement artangements

and ensuring that these continue to be effective throughout the reporting period; (ii) maintaining proper

accounting records, which disclose with reasonable accuracy 
^t ^ny 

time the financial position of the Board;

(iri) desigmng, implementing and maintaining intemal conttols televant to the preparation and fair

presentation of the financial statements, and ensuring that they are free from material misstatements,

whether due to effor or fraud; (iv) safeguarding the assets of the Board; (v) selecting and applyrng

appropriate accounting policies; and (vi) making accounting estimates that are teasonable in the

cfcumstances

The Directors accept responsibrlity for the Boatd's financial statements, which have been prepared using

appropriate accoundng policies supported by reasonable and prudent judgements and esdmates, in

conformity vrith Intemational Public Sector Accounting Standards (IPSAS), and rn the manner required by

the PFMAc\2012 and the State Corporadons Act. The Directors are of the opinion that the Board's financial

statements give a true and fair view of the state of the Board's ftansacdons during the financial year ended

June 30, 201.9, and of the Board's financial position as at that date. The Directors further confirm the

completeness of the accoundng records maintained for the Board, which have been relied upon in the

preparation of the Board's financial statements as well as the adequacy of the systems of intemal financial

control.

Brand I(enya Board and Export Promotion Council were merged through Legal Notice No.110 of August

9,2079 to establish the I(enya Export Promotion and Branding Agency (KEPROBA) a state colporation rn

the Ministry of Industry, Trade and Cooperatives with a mandate to implement export promotion and nad.on

branding initiatives and policies to promote I(enya's expott of goods and services.
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Approval of the Financial Statements

The Board's financial statements were apptoved by the Boatd of Ditectots on 266 September 2079 md

sigaed on its behalf by:

t I

FLOICE
AG. CHIEF OFFICER

MR. LINUS GITATII
CHAIRMAN
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XI. REPORT OF THE INDEPENDENT AUDITORS ON BRAND KENYA BOARI)

t
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REPUBLIC OF KENYA

Teleplrone: +254-(u o) l214ooo
E-mail: info@oagkenya.go.ke
Website: www.oa gkenYa.go.l<e

HEADQUARTERS

Anniversary Towers
Monrovia Street

P.O. Box 3oo84-ootoo
NAIROBI

OFFICE OF THE AUDITOR-GENERAL

REPORT OF THE AUDTTOR.GENERAL ON BRAND KENYA BOARD FOR THE
YEAR ENDED 30 JUNE, 2019

REPORT ON THE FINANCIAL STATEMENTS

Opinion

I have audited the accompanying financial statements of Brand Kenya Board set out on
pages 1 to 39, which comprise the statement of financial position as at 30 June, 2019,
statement of financial performance, statement of changes in net assets, statement of
cash flows and the statement of comparison of budget and actual amounts for the year
then ended, and a summary of significant accounting policies and other explanatory
information in accordance with the provisions of Article 229 of the Constitution of Kenya
and Section 35 of the Public Audit Act, 2015. I have obtained all the information and
explanations which, to the best of my knowledge and belief, were necessary for the
purpose of the audit.

ln my opinion, the financial statements present fairly, in all material respects, the
financial position of Brand Kenya Board as at 30 June, 2019, and of its financial
performance and its cash flows for the year then ended, in accordance with lnternational
Public Sector Accounting Standards (Accrual Basis) and comply with the Public Finance
Management Act, 2012 and Brand Kenya Board Order, Legal Notice No.38 of 2008.

Basis for Qualified Opinion

The audit was conducted in accordance with lnternational Standards of Supreme Audit
Institutions (tSSAls). I am independent of Brand Kenya Board Management in

accordance with ISSAI 130 on Code of Ethics. ! have fulfilled other ethical
responsibilities in accordance with the ISSAI and in accordance with other ethical
requirements applicable to performing audits of financial statements in Kenya. I believe
that the audit evidence I have obtained is sufficient and appropriate to provide a basis
for my opinion.

Emphasis of Matter

Long Outstanding Debt

As disclosed under Note 15 to the financia! statements, the statement of financial
position reflects receivables from exchange transactions of Kshs.9,719,391. The figure
includes receivables of Kshs.4,548,870 owed by the State Department for Trade. The
State Department via letter ref: MOITC/SDT/ADMIN/1 dated 6 July, 2017 had requested
the Board to finance, on its behalf, the branding and communication activities during the

Report ol'the Auclitor-General on Brand Kenya Boord.for the year ended 30 June, 2019



Trade Week that took place at Kenyatta lnternational Convention Centre (KICC)
between 10 and 12 July, 2017 at a cost of Kshs.4,548,870. However, this debt has not
been cleared despite various correspondences between the Board and the State
Department. The Board during its meeting held in January, 2020 resolved to seek
approval from the Cabinet Secretary in charge of The National Treasury for write off of
the debt. Failure by the State Department for Trade to reimburse the Board the amount
of Kshs.4,548,870 incurred may have impacted negatively on its financial affairs.

My opinion is not modified in respect of this matter

Key Audit Matters

Key audit matters are those matters that, in my professional judgement, are of most
significance in the audit of the financial statements. There were no key audit matters to
report in the year under review.

REPORT ON LAWFULNESS AND EFFECTIVENESS IN USE OF PUBLIC
RESOURCES

Conclusion

As required by Article 229(6') of the Constitution, based on the audit procedures
performed, except for the matter described in the Basis for Conclusion on LaMulness
and Effectiveness in Use of Public Resources section of my report, I confirm that,
nothing else has come to my attention to cause me to believe that public resources have
not been applied lawfully and in an effective way.

Basis for Conclusion

Delay in Project lmplementation

The Board initiated the Kenya Achievements Campaign Project whose objective was to
ensure dissemination of specific information concerning the progress of Government
initiated projects and their achievements from the national level down to the grass roots
and projects affecting specific localities in the country.

As previously reported, available information indicated that the Project budget timeline
of nine (9) months included monitoring and evaluation period of two (2) months. During
the 201612017 financial year, the Board through the Supplementary Budget, was
allocated an additional Kshs.500,000,000 for the implementation of the Project and the
funds were disbursed to the Board in May, 2017. However, Management managed to
utilize Kshs.1,493,420 representing 0.3% only of the total amount of Kshs.500,000,000.
This is a clear indication the Project was late in its implementation during the financial
year 201612017.

A review of the matter during the year under review revealed that cumulative amount of
Kshs.214,555,398 had been utilized representing 43o/o of the total received amount of
Kshs.500,000,000. The Management attributed the delays in Project completion to lack
of approval of contracts from the Cabinet Secretary, Ministry of Tourism and Natural
Resources among other issues.
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ln the circumstances, the dissemination of specific information concerning the progress
of Government initiated projects and their achievements from the national level down to
the grass roots and how they are affecting specific localities in the country may not be

achieved.

The audit was conducted in accordance with ISSAI 4000. The standard requires that I

comply with ethical requirements and plan and perform the audit to obtain assurance
about whether the activities, financial transactions and information reflected in the
financial statements are in compliance, in all material respects, with the authorities that
govern them. I believe that the audit evidence I have obtained is sufficient and

appropriate to provide a basis for my conclusion.

REPORT ON EFFECTIVENESS OF INTERNAL CONTROLS, RISK MANAGEMENT
AND GOVERNANCE

Conclusion

As required by Section 7(1)(a) of the Public Audit Acl, 2015, based on the audit
procedures performed, I confirm that, nothing has come to my attention to cause me to
believe that internal controls, risk management and overall governance were not

effective.

Basis for Conclusion

The audit was conducted in accordance with ISSAI 2315 and ISSAI 2330. The standards
require that I plan and perform the audit to obtain assurance about whether effective
processes and systems of internal control, risk management and overall governance
were operating effectively, in all material respects. I believe that the audit evidence I

have obtained is sufficient and appropriate to provide a basis for my conclusion.

Responsibilities of Management and Board of Directors

Management is responsible for the preparation and fair presentation of these financial
statements in accordance with lnternational Financial Reporting Standards (Accrual
Basis) and for maintaining effective internal control as Management determines is

necessary to enable the preparation of financial statements that are free from material
misstatement, whether due to fraud or error and for its assessment of the effectiveness
of internal control, risk management and overall governance.

ln preparing the financial statements, Management is responsible for assessing the
Board's ability to continue as a going concern, disclosing, as applicable, matters related
to sustainability of services and using the going concern basis of accounting unless
Management is aware of intention to liquidate the Board or to cease operations.

Management is also responsible for the submission of the financial statements to the
Auditor-General in accordance with the provisions of Section 47 of the Public Audit Act,
2015.

ln addition to the responsibility for the preparation and presentation of the financial
statements described above, Management is also responsible for ensuring that the
activities, financial transactions and information reflected in the financial statements are

Report ofthe Auditor-General on Brand Kenya Boardfor the year ended 30 June, 2019
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in compliance with the authorities which govern them, and that public resources are
applied in an effective way.

The Board of Directors is responsible for overseeing the financial reporting process,
reviewing the effectiveness of how the Board monitors compliance with relevant
legislative and regulatory requirements, ensuring that effective processes and systems
are in place to address key roles and responsibilities in relation to overall governance
and risk management, and ensuring the adequacy and effectiveness of the control
environment.

Auditor-General's Responsibilities for the Audit

The audit objectives are to obtain reasonable assurance about whether the financial
statements as a whole are free from material misstatement, whether due to fraud or
error, and to issue an auditor's report that includes my opinion in accordance with the
provisions of Section 48 of the Public Audit Act, 2015 and submit the audit report in
compliance with Article 229(7) of the Constitution. Reasonable assurance is a high tevel
of assurance, but is not a guarantee that an audit conducted in accordance with lSSAls
will always detect a material misstatement and weakness when it exists. Misstatements
can arise from fraud or error and are considered material if, individually or in the
aggregate, they could reasonably be expected to influence the economic decisions of
users taken on the basis of these financial statements.

In addition to the audit of the financial statements, a compliance audit is planned and
performed to express a conclusion about whether, in all material respects, the activities,
financial transactions and information reflected in the financial statements are in

compliance with the authorities that govern them and that public resources are applied
in an effective way, in accordance with the provisions of Article 229(6) of the Constitution
and submit the audit report in compliance with Article 229(7) of the Constitution.

Further, in planning and performing the audit of the financial statements and audit of
compliance, I consider internal control in order to give an assurance on the effectiveness
of internal controls, risk management and overall governance processes and systems
in accordance with the provisions of Section 7(1)(a) of the Public Audit Act, 2015 and
strbmit the audit report in compliance with Article 229(7) of the Constitution. My
consideration of the internal control would not necessarily disclose all matters in the
internal control that might be material weaknesses under the lSSAls. A material
weakness is a condition in which the design or operation of one or more of the internal
control components does not reduce to a relatively low level the risk that misstatements
caused by error or fraud in amounts that would be material in relation to the financial
statements being audited may occur and not be detected within a timely period by
employees in the normal course of performing their assigned functions.

Because of its inherent limitations, internal control may not prevent or detect
misstatements and instances of non-compliance. Also, projections of any evaluation of
effectiveness to future periods are subject to the risk that controls may become
inadequate because of changes in conditions, or that the degree of compliance with the
policies and procedures may deteriorate.

Report of the Auditor-General on Brand Kenya Board for the year ended 30 June, 20 I 9
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As part of an audit conducted in accordance with ISSAls, I exercise professional
judgement and maintain professional skepticism throughout the audit. I also:

o ldentify and assess the risks of material misstatement of the financial statements,
whether due to fraud or error, design and perform audit procedures responsive to
those risks, and obtain audit evidence that is sufficient and appropriate to provide a
basis for my opinion. The risk of not detecting a material misstatement resulting from
fraud is higher than for one resulting from error, as fraud may involve collusion,
forgery, intentional omissions, misrepresentations, or the override of internal control.

o Evaluate the appropriateness of accounting policies used and the reasonableness
of accounting estimates and related disclosures made by the Management.

o Conclude on the appropriateness of the management's use of the going concern
basis of accounting and based on the audit evidence obtained, whether a materia!
uncertainty exists related to events or conditions that may cast significant doubt on
the Board's ability to continue as a going concern. lf I conclude that a material
uncertainty exists, I am required to draw attention in the auditor's report to the related
disclosures in the financial statements or, if such disclosures are inadequate, to
modify my opinion. My conclusions are based on the audit evidence obtained up to
the date of my audit report. However, future events or conditions may cause the
Board to cease to continue to as a going concern.

o Evaluate the overall presentation, structure and content of the financial statements,
including the disclosures, and whether the financial statements represent the
underlying transactions and events in a manner that achieves fair presentation.

. Obtain sufficient appropriate audit evidence regarding the financial information and
business activities of the Board to express an opinion on the financial statements.

. Perform such other procedures as I consider necessary in the circumstances.

I communicate with the Management regarding, among other matters, the planned

scope and timing of the audit and significant audit findings, including any significant
deficiencies in internal control that are identified during the audit.

I also provide Management with a statement that I have complied with relevant ethical
requirements regarding independence, and to communicate with them all relationships
and other matters that may reasonably be thought to bear on my independence, and
where applicable, related safeguards.

ncy
AUDITOR.GENERAL

Nairobi

27 November,2020

I
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Brand Kenya Board
Financial Statements
As at 3Ah June,2019

XII. STATEMENT OF FINANCIAL PERFORMANCE
FOR THE YEAR ENDED 30 JUNE 2019

Notes 2018/2019
KShs

Revenue from Non-Exchange
Transactions
Transfer from Government Institutions - 6 137,337,200
Recuttent Grants

Revenue from Exchange Ttansactions
Other Income 11.698.811

Total Revenue 149,036,011

Expenses
Employee Costs 60,139,709

6,645,907

6,247,944

2,934,553

170,744,778

186,611,r0

2017 /2018
KShs

175,100,000

14-030-819

189,130,819

53,522,493

15,480,259

6,443,736

2,526,240

232,785,975

310,157,943

30.000

02Mr97,t24\

7

8

9

tl
l

Board Expenses

Depreciation & Amortization Expenses

Repairs and Mainteoance

General Opemting Expenses

Total Expenses

Other Gains/(Losses)

Gain on Disposal/Impaitment of Assets

Deficit for the Year

10

ll

1l

72

13

(37"575J19)

,tt

il
The notes set out on pages 7 to 37 form an integral part of these Financial Statements.

i
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Brand Kenya Board
Financial Statements
As at 3Ah June,2019

Assets
Current Assets
Cash and Cash Equivalents
Receivables from Exchange Transactions
Receivables from Non-Exchange Ttansactions

Non-Cutrent Assets
Property, Plant and Equipment
Intangible Assets

Total Assets

Liabilities
Curtent Liabilities
Trade Payables from Exchange Transacdons
Payables from Non-Exchange Transactions
Cutrent Ptovisions

Non-current liabilities
Non-Current Provisions (Gratuity)

Total Liabilities

Net Assets

Reserves

The Financial Statements set out on Pages 1 to 35

XIII. STATEMENT OF FINANCIAL POSITION
AS AT 30JUNE 2019

Notes 2018/2019
KShs

2017 /2018
KShs

14

15

16

434,405,444
9,779,397
1,178,487

468,257,303
70,210,834

778,774

17

18

19

20
27

445,243,322 478,586,911

70,735,624 74,836,772

10,735,624 14,836,172

455,978,946 493,423,083

37,175,824
292,705

6,177,569

32,904,299
13,586

4,531,232
37,580,097

37,580,097

418,398,849

22(iv) 418,398,849

of the Board of Directors by,

Officer

Mr. Linus Gitahi

Chairman

37,449,117

37,449,117

4s5 3 966

455,973,966

/;
CPA Benjamin Mutula

Ag. Manager, Finance & Accounts

ICPAK Member No. 8913

o^t. / If t, larlt

Ms. Floice

Ag. Chief

Date v!( :12'tD r:hlXotoDate...
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Brand Kenya Board
Financial Statements
As at 3ffh lune,2019

XIV. STATEMENT OF CHAI\GES IN NET ASSETS
FOR THE YEAR ENDED 30 JUNE 2019

General Reserve

Reserves

Revaluation Reserve Total

KShs KShs KShs

Balance as atJuly 1,2017 567,573,592 9,397,500 576,971,092

Deficit for the Yeat (120,997,124)) (120,997,124)

Balance as atJune 30r 2018 446,576,468 9,397,500 455,973,968

Deficit for the Year Q7,575,719) (37,575,119)

Balance as atJune 30,2019 409,001,349 9,397,500 418,398,849

The total reserves include capital replacement reselve (Sinking Fund) which was I(Shs. 37,578,032 at the end of
the financial year.

Revaluation reserve fepresents an increase in carrying value after revaluad.on of motor vehicles done on 10fi
August 2016.

3l:;..',



Brand Kenya Board
Financial Statements
As at 3Ah June, 2019

XV STATEMENT OF CASH FLOWS
FOR THE YEAR ENDED 30 JUNE 2019

Note
2018/20t9 2017 /2018

KShs KShs

Cash Flows from Operating Activities

Receipts

Government Grants 6 737,337,200 175,100,000

Rendering of Services 7 90,000

Finance Income 7 77,618,771 14,026,599

Other Income 7 100 4,220

Total Receipts 149,036,011 189,ili0,819

Payments

Compensation of Employees 8. (60,138,708) (53,522,493)

Directors Remuneration and Allowances 9 (5,877,787) (72,815,024)

Goods and Senrices Other Board
Expenses

9 (768,020) Q,665,235)

Goods and Services Repairs and
Maintenance

7l (2,834,553) Q,526,240)

Goods and Services - General Operating
Expenses

12 (170,744,178) (232,785,815)

Total Payments (180,363,186) (303,714,807)

Adiustments fot:

Decrease/(Increase) in Receivables from
Exchange Ttansacdons

15 497,443 (6,084,563)

(Increase)/Decrease in Receivables from
Non-Exchanqe Transactions

L6 (999,713) 87,770

(Decrease)/Increase ifl Payables from
Exchanqe Transactions

19 (1,788,474) 76,978,318

Increase in Payables from Non-Exchange
Transactions

20. 279,779 4,602

fncrease in Provisions 27 7,640,337 33,282

Net Cash Flows from Operating
Activities Q1,704,463) (103,564,579)
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Brand Kenya Board
Financial Statements
As at 30h Jun 2019

Cash Flows from Investing Activities

17 Q,147,396) (11,905,775)Putchase of Property, Plant, Equipment
and Intangible Assets

30,000Proceeds from Sale of Property, Plant and
Equipment

(2,147,396) (11,875,775)Net Cash Flows Used in Investing
Activities

Cash Flows ftom Financing Activities

Proceeds from Borrowings

Repayment of Borrowings

Increase in Deposits

Net Cash Flows ftom Financing
Activities

(33,851,859) (115,440,354)Net Increase / (Decrease) in Cash
and Cash Equivalents

t4 468,257,303 583,697,657Cash and Cash Equivalents at lJuly

14. 434,405,444 468,257,303Cash and Cash Equivalents at 30 June

5l ,.:: 
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Brond Kenya Board
Financial Statements
As at 3Ah June,2019

XIII. STATEMENT OF COMPARISON OF BUDGET AND ACTUAL AMOUNTS
FOR THE YEAR ENDED 30 JUNE 2019

Notes Original
Budget

Adiustments Final Budget Actual on
Compatable

Basis

Performance
Diffetence

2018/2019 2018/2019 2018/2019 2018/2019 2018/2019

KShs KShs KShs KShs KShs

Revenue

Government
Recurent Gtant

(r) 140,140,000 (2,802,800) 137,337,200 137,337,200

Interest Earned
from Bank Balance

@) 2,000,000 9,500,000 11,500,000 17,678,771 778,777

Revenue from
Rendering of
Sewice

G) 90,000 90,000 80,000

Revenue ftom sale

of old newspapets
G) 100 100 100

Total Revenue 142,140,000 6,777,300 148,917,300 149,036,011 ll8,7ll

Expenses

Compensation to
Employees (d) 64.353.620 64,353,620 60,139,708 4,274,972

Board Expenses G) 9,520,000 9,520,000 6,645,907 1,874,193

Depreciation &
Amortization (0 6.500,000 6.s00.000 6.247.944 252.056

Repairs and
Maintenance (s) 6,660,000 (3,660,000) 3,000,000 2,934,553 165,447

General Expenses (h) 56,106,380 10,437,300 66,543,680 770,744,778 (44,200,438)

Total Expenses 142,140,000 6,777,300 148,917,300 1.86,611,130 (31,710,131)

Deficit for the
Yeat

(37,575,119) (37,575,119)
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Brand Kenya Board
Financial Statements
As at 3Ah June,2019

NOTES TO THE STATEMENT OF COMPARISON OF BUDGET AND ACTUAL AMOUNTS

(a) The approved recurrent government grants budget for FY 2018/2019 was KShs 142,740,000 which

was subjected to a 2o/o cut (I(Shs.2,802,800) during Fy 2018/2019 supplementary budget I.

@) The Treasury approved budget factored A- in -A of I(Shs. 2,000,000 which was to be raised internally

through bank interest. Mid- year analysis forecast put the figure to I(Shs. 11,500,000 and ad)usted the

budget by I$hs. 9,500,000 but the actual rcabzed as at the end the financial year was I(Shs. 11,678,771.

This growth was occasioned by the high bank balance as a result of under-absorption of budgets.

(c) Other Miscellaneous income of I(Shs. 80,100 was raised during the year and recognized as income in the

statement of financial performance and an adjustment made in the operational budget.

(d) Compensation to employees had a budget absorption of 93o/o during the financial yeat Some positions

which had been budgeted for remained vacant during the year as a result of the imminent metget between

Brand Kenya Board and Export Promotion Council.

(e) Board Expenses includes CEO's emoluments and graruity. Ttris expense had a budget absorption rate of
78o/o.The under-absorption is as a result of the office of the CEO being vacant fot most part of the

financial year. The terms of the independent members of the Boatd of Directors also ended and were

never re-appointed or replaced dunng the financialyear.

(f) Depreciation and amordzation expense had 99 7o budget absolption at the end of the year.

(g) Repairs and Maintenance expenses had 94oh budget absorption tate in the financial year

ft) There is budget over-absorption under general expenses budget mainly as result of deferted balances of
I(Shs.398,882,755 brought forward from Financial Year 2017 /2018. This was composed of
I(Shs.376,440,385 designated for projects/programmes undet the Boards's core mandate while

I{5hs.22,442,370 was from the operations and maintenance budget.

t
T
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Biand Kenya Board
Financial Statements
As at 3Ah June,2019

XIV. NOTES TO THE FINANCIAL STATEMENTS

t. General Information

Brand Kenya Board was establshed through a legal notice known as the Brand Kenya Board Ordet no.

38 of 2008 and derives its authority and accountability ftom the State Corporations Act (CAP 446).The

Board is wholly owned by the Government of I(enya and is dorniciled in I(enya. The Board's principal

activity is to ensute an integrated national btand is cteated, hamessed and sustained in the long-term.

2 Statement of Compliance and Basis of Preparation

The Board's financial statements have been prepated on a historical cost basis except fot the measurement at

revalued amounts of certain items of propertf, plant and equipment, marketable securities and financial

instruments at fat value, impaired assets at their estimated tecovetable amounts and actuarially determined

liabilities at their present value. The preparation of financial statements in confotmity with International Public

Sector Accounting Standards (IPSAS) allows the use of estimates and assumptions. It also reguires management

to exercise judgement in the process of applyrng the Boatd's accounting policies. The areas involving a highet

degree of judgement or complexity, or whete assumptions and estimates are significant to the financial

statements, ate disclosed in note 4.

The financial statements have been prepared and presented in I(enya shillings, which is the functional and

reportrng cutrency of the Board.

The financial statements have been prepared in accotdance with the PFM Act, the State Corporations Act, Brand

I(enya Board Order No. 38 of 2008 and International Public Sector Accounting Standatds. The accounting

policies adopted have been consistently applied to ali the years presented.

8l-jr-*i:



Brand Kenya Board
Finoncial Statements
As at 3Ah June,2019

NOTES TO TITE FINANCIAL STATEMENTS (CONTINAED)

3. Adoption of New and Revised Standatds

Relevant new standards and amendments to published standards effective for the year ended 30 June

2019.

T

1.

Standard Impact

IPSAS 40: Public

Sector Combinations.

Applicable: t' Jaauaty 2019

The standard covets public sector combinations adsing from exchange

transacdons in which case they are tteated similady with IFRS 3 (applicable to

acquisitions only). Business combinadons and combinadons adsing ftom non-

exchange transactions which ale covered putely under Public Sector Combinations

as amalgamations.

9l:,.,:1';



Brind Kenya Board
Financial Statements
As at 3Ah June,2019

zt. New and amended standards and interpretations in issue but not yet effective in the yeat ended 30 June

2019

111. The Board did not early-adopt any new or amended standatds tnyear2078.

I

Standatd Effective Date and Impact

IPSAS 4t Financial

Instruments

Applicable: f' January 2022

The objective of IPSAS 41 is to establish principles fot the financial repoting of

financial assets and liabilities that will present televant and useful information to

users of financial statements for their assessmeflt of amounts, timing and

uncertainty of an entity's futute cash flow.

IPSAS 41 ptovides users of financial statements with more useful information than

IPSAS 29 by:

o Applying a single classification and measutement model fot financial assets

that considers the charactedstics of the asset's cash flows and the obiective

for which the asset is held;

o Applyrng a single forward-looking expected credit loss model that is

applicable to all financial instruments subiect to impairment testing; and

o Applying an improved hedge accoundng model that btoadens the hedgtng

affangements in scope of the guidance. The model develops a strong link

between an entity's risk management strategies and the accounting

treatment for the instruments held as part of the risk management strategy.

IPSAS

Benefits.

422 Social Applica ble: f' tanuary 2022

The objective of this standatd is to improve the relevance, faithfirl

representativeness and comparabiliry of the information that a reporting entity

provides in its financial statements about social benefits. The information provided

should help users of financial statements and genetal Pu{Pose {trrancial rePotts

ASSCSS:

a\ The nature of such social benefits provided by the entity;

b) The key features of the operation of those social benefit schemes; and

c) The impact of such social benefits ptovided on the entity's financial

performance, financial position and cash flows.

10 1- r.,:<-,



Brand Kenya Board
Financial Statements
As at 3Uh June,2019

NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

4. Summary of Significant Accounting Policies

a) Revenue Recognition

i) Revenue from Non-Exchange Ttansactions

Transferc from Othet Govetnment Entities

Revenues from non-exchange transactions with other government entities ate measured at fal value and

recognized on obtaining control of the asset (cash, goods, services and ptoperty) if the transfer is ftee from

conditions and it is probable that the economic benefits or service potential related to the asset will flow to the

Board and can be measuted reliably. Recurrent grants are recognized in the statement of comprehensive income.

Developmeitf c pitatl grants are recognized tn the statement of financial position and realized in the statement

of comprehensive income over the useful life of the assets that has been acquired using such funds.

Other non-exchange levenues are recognized when it is probable that the future economic benefits ot servlce

potential associated with the asset urill flow to the Board and the fair value of the asset can be measured reliably.

ii) Revenue from Exchange Transactions

Rendering of Seryices

The Board recognizes revenue from rendering of services by reference to the stage of completion when the

outcome of the transaction can be estimated teliably. The stage of completion is measured by teference to labour

hours incurred to date as a percentage of total estimated labour hours.

Where the contract outcome cannot be measured reliably, revenue is recognized only to the extent that the

expenses incurred ate recoverable.

T
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Brand Kenya Board
Financial Statements
As at 3Ah June,2019

NOTES TO TITE FINANCIAL STATEMENTS (CONTINAED)

Sale of Goods

Revenue from the sale of goods is recognized when the significant risks and rewards of ownetship have been

transfered to the buyer, usually on delivery of the goods and when the amount of revenue can be measured

reliably and it is probable that the economic benefits or sewice potential associated with the ttansaction will flow

to the entity.

Intetest Income

Interest income is accrued using the effective yield method. The effective yield discounts estimated futute cash

receipts through the expected life of the financial asset to that asset's net carrying amount. The method applies

this yield to the principal outstanding to determine interest income each period.

b) Budget Information

The odginal budget for FY 2015/2019 was approved by the National assembly in April 2018. Subsequent

revisions or additional appropdations were made to the approved budget in accordance with specific apptovals

from the appropriate authorities. The additional appropriations are added to the original budget upon receiving

the respective approvals in order to conclude the final budget. Accordingly, the corporation recorded additional

appropriations of IGhs. Xxx on the2018/2019 budget following the board's approval.

The corporation's budget is prepared on a different basis to the actual income and expenditute disclosed in the

financial statements. The flnancial statements are prepared on accrual basis using a classification based on the

nature of expenses in the statement of financial performance, wheteas the budget is prepared on a cash basis.

The amounts in the financial statements were recast from the accrual basis to the cash basis and reclassified by

ptesentation to be on the same basis as the approved budget. A comparison of budget and actual amounts,

prepared on a comparable basis to the approved budget, is then presented in the statement of comparison of

budget and actual amounts.

In addition to the Basis difference, adjustrnents to amounts in the financial statements are also made for

differences in the formats and classification schemes adopted for the ptesentation of the financial statements

and the approved budget.

l2l -' :, :;:'"
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As at 3CIh June, 2019

NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

A statement to teconcile the actual amounts on a compatable basis included in the statement of compadson of

budget and actual amounts and the actuals as per the statement of financial perfotmance has been ptesented

under section xv of these financial statements.

c) Property, Plant and Equipment

All property, plant and equipment are stated at cost less accumulated depreciation and impairment losses. Cost

includes expenditure that is directly attributable to the acquisition of the items. \When significant pats of

property, plant and equipment are required to be replaced at intewals, the entity tecognizes such parts as

individual assets with specific useful lives and depreciates them accorditgly. Likewise, when a major replacement

is performed, its cost is recognized in the catrying amount of the plant and equipment as a replacement if the

recognition criteria are sadsfied. AII other repait and maintenance costs are tecognized in surplus or deficit as

incurred. !7here an asset is acquired in a non-exchange transaction for nil or nominal consideration the asset is

initially measured at its fair value.

Revaluation wilI be done every five years and assets stated at valuation less accumulated depreciation and

impairment losses. Any accumulated depreciaoon will be elrninated against the gross c^rrytng amount of the

asset and the net arnount restated to the revalued amount of the asset. Decreases that offset previous increases

of same assets will be charged against the revaluation reserve. Increase in carrying amount on tevaluation will be

credited to a revaluation resewe in the accumulated fund. The carrying amount of replaced asset will be

detecogruzed.

Depreciation is calculated on the straight line basis at annual rates to write off the cost of assets over their

estimated useful lives by equal annual instalments at the following rates;

(a) Motor Vehicles 25o/o

(b) Offrce Equipment 12.5o/o

(c) Furniture & Fittings 72.5o/o

(d) Computers 33.33o/o

I
T
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

d) Intangible Assets

Intangible assets acquired separately ate initially recognized at cost. The cost of intangible assets acquired in a

non-exchange 6ansaction is their fair value at the date of the exchange. Following initial recognition, intangible

assets are carried at cost less any accumulated amofifzation and accumulated impairment losses. Internally

generated intangible assets, excluding capitalized development costs, are not czpitalized and expenditure is

reflected in swplus or deficit in the pedod in which the expenditute is incured.

The useful life of the intangible assets is assessed as either finite or indefinite. Amotization is calculated on a

straight line basis at33.33o/o Per annum.

e) Leases

Operating leases are leases that do not transfer substantially all the risks and benefits incidental to ownership of

the leased item to the Entity. Operating lease payments are recognized as an oPerating expense in surplus or

deficit on a straight-line basis over the lease term.

$ Financial Instruments

Financial Assets

Initial Recognition and Measurement

Financial assets within the scope of IPSAS 29 Ftnancial Instruments: Recognition and Measurement are classifred

as financial assets at fair value through surplus or deficit, loans and receivables, held-to-maturity investments or

available-for-sale financial assets, as appropriate. The Board determines the classification of its fnancial assets at

initial tecognition.

Loans and Receivables

Loans and receivables are non-derivative financial assets with fxed or determinable payments that are not quoted

in an active market. After initial measurement, such financial assets are subsequently measured at

14l
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NOTES TO TTTE FINANCIAL STATEMENTS (CONTINUED)

amotized cost using the effective interest method, less impairment. Amortized cost is calculated by taking into

account any discount or premium on acquisition and fees ot costs that 
^te ^rL 

integral part of the effecuve interest

rate. Losses arising from impaitment are tecognized in the surplus ot deficit.

Held-to-Matutity

Non-derivative financial assets with fxed or determinable payments and fixed matuities are classified as held to

maturity when the Board has the positive intention and ability to hold it to maturity. After initial measurement,

held-to-matudty investments are measured at amortized cost using the effective interest method, Iess

impairment. Amortized cost is calculated by taking into account any discount or premium on acquisition and

fees or costs that 
^te ^i integral part of the effective interest rate. The losses arising from impairment are

recognized in surplus ot deficit.

Impaitment of Financial Assets

The Board assesses at each tepoting date whether tlere is objecuve evidence that a financial asset or a patt of

financial assets is impaired. A financial asset or a p^rt of financial assets is deemed to be impaired if, and only if,

there is objective evidence of impairment as a tesult of one or more events that has occurted after the initial

recognition of the asset (an incured 'Ioss event) and that loss event has an impact on the estimated future cash

flows of the financial asset or the entity of financial assets that can be teliably estimated. Evidence of impairment

may include the following indicators:

o The debtors or a part of debtors are experiencing significant financial diffrculty;

o Default or delinquency rn interest or principal payments;

o The probability that debtors will enter bankruptcy ot other financial reorgarizatson; and

o Observable data indicates a measurable decrease in estimated future cash flows (e.g. changes in arrears or

economic conditions that cortelate with defaults).
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NOTES TO TrrE FTNANCAL yTATEMENTS (CONTTNUED)

Financial Liabilities

Initial Recognition and Measutement

Financid liabilities within the scope of IPSAS 29 te classified as financial liabilities *farvalue thtoqgh surplus

or deficit or loans and borowings, as appropriate. The Board detetmines the classification of its financial

lirabilities at initid tecognition.

All financial liabilities xe tecognned initidty zt fa:n vdue and in the case of loans and botrowings, plus ditectly

attribuable ttansaction costs

Loans and Bomowing

After initial tecognition, intetest [garing loans and borrcwings are subsequeody measured at amortized cost

using the effective interest method. Gains and losses ate rccognized in sqplus ot deficit when thc liabilitics ate

dcrecognized as well as though the effective intetest method ,mordzation Ptocess.

Amottizcd cost is calculated by t^king into account any discount ot ptemir:rn on acquisition and fees ot costs

that ate an integtal pat of the effective intelest tate.

g) Ptovisions

Provisions are recognized when the Board has a ptesent obligatio" (egal ot constructive) as a result of a past

event, it is ptobable that an outflow of resoutces embodying econotnic benefits ot senrice potential vrill be

requfued to settle the obligation and a reliable estimate can be made of the emount of the obligation.

Where the Board expects some or all of a provision to be reimbutsed, fot exarrrple, undet an insutance coottact,

the reimbutsement is tecognized as a sepatate asset only when the reimbutsement is virtually cetain.
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NOTES TO TITE FINAATCIAL STATEMENTS (CONTINUED)

The expense relating to any provision is presented in the statement of financial performance net of any

reimbursement.

Contingent Liabilities

The Board does not recognize a contingent liability, but discloses details of any contingencies in the notes to the

firrancial statements, unless the possibility of. zn outflow of resoutces embodying economic benefits ot service

potential is remote.

Contingent Assets

The Board does not recogrttze a contingent asset, but discloses details of a possible asset whose existence is

contingent on the occrrrrence or non-occufrence of one or more uncertain future events not wholly within the

control of the Board in the notes to the financial statements. Contingent assets are assessed continually to ensute

that developments are appropriately reflected in the financial statements. If it has become vittually certain tlat

an inflow of economic benefits or seryice potential will arise and the asset's value can be measuted teliably, the

asset and the related revenue are recogniz,ed in the financial statements of the pedod in which the change occurs.

i) Natute and Purpose of Resenres

The Boatd creates and maintains reserves in terms of specific requirements.

Retained Earnings

This is the portion of net income of the Boatd that is retained by the corporadon. If the Board incuts a loss,

then that loss reduces the corpotation's retained earnings balance.

Revaluation Reserve

This represents surplus on revaluation of propefty, plant and equipment. Three motor vehicles that had been

fully depreciated were revalued in a prevrous financial ye r to reflect their current market value.

l7l i :' .



Brand Kenya Board
Financial Statements
As at 3Ah June,2019

NOTES TO TITE FINANCIAL STATEMENTS (CONTINAED)

Capital Reserve (Sinking Fund)

The Board makes provision for the renewal of depreciating assets by maintaining a sinking fund with balances

sufficient to replace the assets on a need basis.

k) Changes in Accounting Policies and Estimates

The Board recognizes the effects of changes in accounting policy retrospectively. The effects of changes in

accoundng policy are applied prospectively if retrospective application is impractical.

l) Employee Benefits

Retirement Benefit Plans

The Board provides retirement benefits fot its employees. Defined contribution plans are post-employment

benefit plans under which an entity pays fixed contributions into a separate entity (a fund), and will have no legal

or constructive obligation to pay further contributions if the fund does not hold sufficient assets to pzy aL

employee benefits relating to employee service in the current and pdot periods. The contdbutions to fund

obligations for the payment of retirement benefits are charged against income in the year'tn which they become

payable.

The Board currently contributes to a defined contribution pension scheme at the rate of 15o/o of basic pay and

to the National Social Security Fund Q'[SSF) as provided in the relevant statute'

Employee Entitlements

The estimated monetary liability for accrued employee annual leave entidement at the statement of financial

position reporting date is recognized as an expense in the statement of financial perfotmance and accrued in the

statement of financial position. Employee's entidement to gratuity are recognized when they accrue arrd a

provision for the liability is made in the statement of financial position'
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

m) Foreign Currency Transactions

Transactions in foreign currencies are initially accounted for at the ruling tate of exchange on the date of the

transaction. Trade creditors or debtors denominated in foreign currency ate teported at the statement of financial

position reporting date by appllng the exchange tate on that date. Exchange differences arising from the

setdement of creditors, ot from the reporting of creditors at rates different from those at which they were initially

recorded dudng the period, are recognized as income or expenses in the period in which they arise.

n) Related Parties

The Board tegards a related party as a person or an entity with the ability to exert control individually or jointly,

ot to exercise significant influence ovet the Boatd, or vice vetsa. Members of key management are regarded as

related parties and comprise the directors, CEO and senior managers.

o) Cash and Cash Equivalents

Cash and cash equivalents comprise cash on hand and cash at bank, short-tetm deposits on call and highly liquid

investments with an odginal maturity of three months or less, which are readiTy converuble to known amounts

of cash and are subject to insignifrcant risk of changes in value. Bank account balances include amounts held at

the I(enya Commercial Bank at the end of the financial year.

p) Comparative Figutes

Where necessary comparative figures for the previous year have been amended to or configured to conform to

the required changes in presentation.

Q) Subsequent Events

There have been no events subsequent to the financial year end with a significant impact on the financial

statements for the year ended 30 June, 2018.

I
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NOTES TO TI{E FINANCIAL STATEMENTS (CONTINUED)

5. Significant Judgments and Soutces of EstimationUncetainty

The preparation of tlre corporation's financial statements in confotmity with IPSAS requires management to

make judgments, estimates and assumptions that affect the repotted amounts of tevenues, exPenses, assets and

liabilities, and the disclosure of contingent liabilities, at the end of the reporting period. However, uncertainty

about these assumptions and estimates could result in outcomes that tequir e a mateial adjustment to the carrying

amount of the asset or liability affected in future periods.

Estimates and Assumptions

The key assumptions concerning the future and othet key sources of estimation uncertainty at the repoffing date,

that have a significant risk of causing a material adjustment to the carrying amounts of assets and liabilities within

tlre next financial ye r, 
^re 

described below. The Boatd based its assumptions and estimates on Parameters

available when the financial statements were prepared. However, existing circumstances and assumptions about

futute developments may change due to market changes ot citcumstances arising beyond the control of the

Boatd. Such changes are reflected in the assumptions when they occur.

Useful Lives and Residual Values

The useful lives and residual values of assets are assessed using the following indicators to inform potential furute

use and value from disposal:

o The condition of the asset based on the assessment of experts employed by the Board;

o The nature of the asset, its susceptibiliry and adaptabiJity to changes in technology and Processes;

o The nature of the ptocesses in which the asset is deployed;

o Availability of funding to replace the asset; and

o Changes in the market in relation to the asset.
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NOTES TO TTIE FINANCIAL STATEMENTS (CONTINUED)

Provisions wete made based on a detennination of present obligation and the ability of management to estimete

based on the infornation available. Details of these estimates of provisions ate included in Note 19. Ptovisions

are measrued at the managemeads best estirnate of the expendinue tequired to settle the obligation at the

repoting date, and are discounted to present value where the effect is matetid.

l

1r

il
!l

t.;

I

I
I

i

I

l

:

I .-.. , ;':2l



Brand Kenya Board
Financial Statements
As at 3Ah June,2019

NOTES TO TrrE FTNANCTAL STATEMENTS (CONruNUED)

6. Revenue

Transfer from Ministries, Depamments and Agencies

I

Name of

Entity

Sendiqg the

Gmnt

Amount

recognized to

the Statement

of

Comprehensive

Income

Amount

defered

undet

deferred

Income

Amount

tecognized in

capital fund

Totalgmnt

income

dudng the

FY 2018/2019

Fv 20tt /2018

KShs KShs KShs ffihs rehc

Ministry of

Toudsm and

Wild1ife /
State

Department

fot Toudsm

737,337,200 137,337,200 175,100,000

Total 137,337,200 1i7,337,200 175,100,000
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

7. Other Revenue

8. Employee Costs

9. Remunetation of Ditectors and other Board Expenses I

Description
2018/2019 2017 /2018

Kshs Kshs

Revenue from sale of tenders 4,000

Revenue ftom sale of old newspapers 100 220

Intetest income 77,678,777 14,026,599

Revenue from provision of sewice 90,000

Total 11,698,811 14,030,819

Description 2018/2019 2017 /2018
Kshs Kshs

Basic salades 39,595,479 35,571,066

Remunerative Allowances 73,297,400 11,040,611

Telephone Airtime Allowance 1,615,900 7,685,794

Leave Allowances 564,000 472,333

Provision for Accrued Leave (84,864) (186,479)

Employer Conuibution to Pension and NSSF 5,050,043 4,552,925

Casual wages & Intemship Allowances 106,750 446,843

Total 60,138,708 53,522,493

Description 2018/2019 2017 /2018
Kshs Kshs

Chairman's Honontia 930,667 400,000

Chairman's Telephone Allowance 76,533 35,000

Directors' Sitting allowances 2,052,000 5,960,000

Travel & Subsistence Expenses 468,020 1,297,035

Training Expenses 300,000 1,368,200

CEO's Emoluments 7,441,397 5,260,264

CEO's Granrity 7,377,200 7,259,760

Total 6,645,907 15,480,259
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NOTES TO TTIE FINANCIAL STATEMENTS (CONTINUED)

to. Depteciation and Amortization Expense

tl. Repaire and Maintcnance

Description 2018/2019 20,:t /20t8
KShs KShs

Property, Plant and Equipment 6,247,944 6,322,803

Inangible Assets 720,333

Total 6247,9M 6,443,7i6

Descdption 201812019 20n /2018
KShg KShs

Motot Vehicles 2,747,526 1,077,263
partitions aad gl2arting (D6cor) 103,975 5,500

Fuminue and Fittings 53,620 58,720

Computets and Office Equipmeot 237,294 479,720

Sofnrarc Maintenance and Licences 292,239 965,037

Total 2,934,553 2,526,U0
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

12. General Opemting Expenses

Descdption 2018/2019 2017 /2018
KShs KShs

Bank Charges 115,894 83,745

Internet Charges 7,482,048 1,076,070

Cleaning Services 654,240 377,200

Rectuitment Services 342,000 7,977,367

Training, Seminats & l7orkshops 5,277,845 4,775,639

Rent 73,272,440 72,666,385

Telephone 722,763 92,887

Postal & Courier Senrrces 9,450 18,390

Printing, Stationery and Computer accessones 1,754,529 1,427,641

Catering 1,951,660 7,729,494

Entertainment 32,760

Staff Unifom 31,909

Travelling & Subsistence 77,793,200 9,039,707

Newspaper Subscriptions 116,500 180,095

Subscdptions to Prof. Bodies & Club Membership 705,753 4,004,697

Provision for Audit Fees 349,000 349,000

Insurance 70,797,217 77,247,272

Performance Contract Surveys & Expenses 686,885 1,078,006

Legal Services 6,330,000 359,000

Advertising, Matketing & Communication 56,779,036 787,783,286

Total 110,744,118 232,185,815
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

11. Gain on Disposal of Asset

1{. Cash and Cash Equivalents

M (a) Detailed Analysis of the Cash and Cash Equivalents

The cash is held in I(enya Commercial Bank, Capital Hill Branch, A/C No. 1110627047 andincludes

Kshs. 31,578,032 being the balance of the capital replacement reserve (sinking fund).

Descdption 20t8/20L9 2017 /2018
KShs KShs

Compensation Received on Disposal 30,000

Cost 93,000

Accumulated Depteciation 93,000

Net Book Value

Gain / (Loss) on Disposal 30,000

Descdption 2018/2019 2017 /2018
KShs KShs

Curent Account (<CB) 434,405,254 468,224,883

Cash in Hand @etty Cash) 190 32,420

Total 434,405,444 468,257,303

2018/2019 2017 /2018
Financial Institution Account Number KShs KShs

(a) I(enya

Commetcial

Bank

1710627047 434,405,254 468,224,993

@) Cash in Hand

G.tty Cash) 190 32,420

Total 434,405,444 468,257,303
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l!. Receivables from Exchange Ttansactions

Prepaid insutance compdses of the portion of insutance ptemiums paid dudng the yeat under teview

but relating to the period 1 " J"ty 2079 to 31't Octobe r 2079 .

t 6. Receivables ftom Non-Exchange Ttansactions

Descdption 2018/2019 2017 /2018
KShs KShs

Staff Debtors 7,718,487 718,774

Total l,ll8,4g7 118,774

These are staff imprest accounts with debit balances meaning the imptests of I(shs. 7,718,487 held by staff had

not been surrendered or accounted for as at 30'hJune 2019.

Description 2018/2019 2017 /2018
KShs KShs

Rent Deposit (ltiHIF) 7,743,950 7,743,950

Prepaid Insutance 3,347,791 3,978,714

State Department of Trade 4,549,970 4,548,870

Kenya School of Government 78,880

Total 9,719,391 10,210,834
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t7. Ptoperty, Plant & Equipment
Equipment Computers

Cost/Valuation

At l July 2017

Additions

Disposals

At 30 June 2018

KShs

4,329,093

3,347,375

KShs

91562,589

4,536,960

Furnitute &

Fittings

KShs

L2,449,309

Motor

Vehicles

KShs

23,159,357

4,027,500

Total

KShs

49,499,348

11,905,775

7,676,409 14,099,549 12,449,309 27,179,857 61,405,123

2,747,396 2,147,396

7,676,408 16,246,945 12,449,309 27,179,857 63,552,519

Additions

At 30 June 2019

Depreciation

At 1 J,aIy 2017

Depreciation

Disposals

At 30 ]une 2018

Depreciation

At 30 June 20L9

2,530,199

7,094,476

9,955,736

2,079,922

10,454,356

526,590

18,305,857

2,622,875

40,246,148

6,322,803

3,624,615

941,242

11,034,658

2,187,872

10,980,946

495,955

20,928,732

2,622,875

46,568,951

6,247,944

4,565,857 7i,222,530 11,476,901 23,551,607 52,816,895

Net Book Values

At 30 June 2019 3,110,551 3,024,415 972,408 3,628,250 10,735,624

At 30June 201.8 4,051,793 3,064,891 1,468,363 6,251,125 14,836,172

The Board has office equipment, computers and furniture & fittings which cost I(shs.1,439,908.00,

IGhs.9,562,589.00 and Ifths.8,481,665.00 respectively that ate fully depreciated but still in use.
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r8. Intangible Assets - Sofnvate

The Board has software that cost I(Shs.S,932,827.00 which is fully amortized but still in use.

1!. Ttade and Othet Payables from Exchange Transactions

The tax liabilities comprise of withholding VAT and withholding tax outstanding as at 30'h June 2019

Descdption 2018/2019 2017 /2018
KShs KShs

Cost

At Beginning of the Year 5,932,927 5932,827

Additions

At the End of the Year 5,932,827 5,932,827

Amortization
At Beginning of the Yeat 5,932,927 5,812,488

Additions 720,333

At the End of the Year 5,932,827 5,932,827

NBV 0 0

Desctiption 2ot8/2019 2017 /2018
KShs KShs

Trade Payables 30,543,772 32,520,497

Tax Liabilities 572,172 383,802

Total 31,115,824 32,904,299
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2o. Payables from Non-Exchange Transactiong

Desctiption 2017 /20182018/2019

KShs KShs
Staff Imprests 18,504 13,586
Payroll Uabilities 274,207
Total 292,705 ti,586

These are staff imprest accounts with credit bal:1..es and payroll deductions which had not been paid by 30n

|une 2019 or had been paid but the cheques not -tpresented to the bank in time hence had become stale.

U. Cutrent Provisions

Desctiption

IJtilized
Raised for Petiod

as at3 June 2019

Audit Fees
Provis-: q,n

Leave
Provision

Gratuity
Provision Total

KShs KShsKSh--E KShs
)alance at 1s July 2018 349,000 2,037,747 2,146,091 4,537,232

(2,037,747)Q,037,747)
349,000 7,952,277 1,377,200 3,677,477

<;96,000 1,952,277 3,523,291 6,171,568
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

zz. Financial Risk Management

The Board's activities expose it to a variety of financial risks including credit and liquidity risks and effects of chang'

in foreign crurency. The Board's overall risk management programme focuses on unpredictability of changes in d

business environment and seeks to minimize the potential adverse effects of such risks on its petformance by settin

acceptable levels of dsk. The Board does not hedge any risks and has in place policies to ensure that credit is on

extended to customers with an established credit history.

The Board's financial risk management objectives and policies are detailed below;

i) Credit Risk

The Boatd has exposure to credit dsk, which is the risk that a counterPatg *ill be unable to Pay amounts in fi

when due. Credit risk arises ftom cash and cash equivalents, and deposits with banks, as well as trade and othe

receivables and available-for-sale financial investments'

Management assesses the credit quality of each customer, taking jnto account its financial position, p"rt .*p..i..r!

and other factors. Individual risk limits are set based on internal and external assessment in accotdance with limit

set by the directors. The amounts presented in the statement of financial position are net allowances for doubtl

receivables, estimated by the Board's management based on priot experience and their assessment of the culrer

economlc envfonment.

The carrying amount of financial assets recorded in the financial statements representing the Board's maxmu

exposure to credit risk without taking account of the value of any collateral obtained is made up as follows;
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TotalAmount Fully
Petfotming Past Due Impaired

At 30 June 2019 KShs KShs KShs KShs

Receivables from Exchange

Transactions

9,779,397 9,779,397

Receivables from Non-Exchange

Ttansacd.ons

7,778,487 1,178,487

Bank Balances 434,405,444 434,405,444

Total 445,243,322 445,243,322

At 30 June 2018

Receivables from Exchange

Transacdons 10,210,834 10,270,834

Receivables from Non-Exchange

Transactions 118,774 778,774

Bank Balances 469,257,303 468,257,303

Total 478,586,911 478,586,911

ii) Liquidity Risk Management

Ultimate responsibility for liquidity risk management rests with the Board's ditg6161s who have built an appropriate

liquidity dsk management framework for the managemeflt of the Board's short, medium and long-term funding anc

Iiquidity management requuements. The Board manages liquidiry risk through continuous monitoring of forecasts

and actual cash flows.

The table below represents cash flows payable by the Board under non-derivative financial liabrlities by their

temarung contractual maturities at the teporting date. The amounts disclosed in the table are t-he contractua.

undiscounted cash flows. Balances due within 12 months equal their carryrngbalances as the impact of discounting

is not significant.
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Less than 1
Month

Betrreen 1- 3

Months
Ovet 3

Months Total

At 30 June 2019 KShs KShs KShs KShs

Trade Payables 31,175,824 31,715,824

Provisions 348,000 349,000 696,000

Employee Benefit Obligations 5,749,769 5,749,769

Total 37,213,593 348,000 37,561,593

At 30 June 2018

Ttade Payables 32,904,299 32,904,299

Provisions 348,000 349,000

Employee Benefit Obligations 4,783,232 4,783,232

Total 37,087,531 348,000 37,435,531

iii) Market Risk

The Board has put in place an internal audit function to assist it in assessing the risk faced by the entity on :

ongoing basis, evaluate and test the design and effectiveness of its internal accounting and operational controls.

Market risk is the risk arising from changes in market prices, such as interest rate, equity prices and foteign exchanl

rates which will affect the Board's income ot the value of its holding of financial instruments. The objective

market risk management is to manage and control market risk exposures within acceptable parametets, wh:'

optimizing the return. Ovetall tesponsibiJity for managing matket risk rest with the Audit and risk Manageme

Committee.

The Board's Fjnance department is responsible for the development of detailed dsk management policies (sub1e

to review and approval by Audit and fusk Management Committee) and for the day to day implementation of thor

policies.

There has been no change to the Board's exposure to market risks or the manner rn which it manages and measut

risk.
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a) Foteign Curency Risk

The Boatd does not have ttansactional ctutercy erPosrues

b) Interest tate Risk

Interest mte risk is the risk that the Board's financid condition may be adversely affected as a result of changes in

interest rate lenels. The Board's intetest tate dsk otises ftom the baok deposits. This exposes the Boatd to cash flow

intetest tate dsk" The interest rate dsk exposure arises rnninly ftom interest tate moveme[ts on the company's

deposits.

FairValue of FinancialAssets and Liabilities

Fiaaacial lastufrenB Mcesuted et feh ualue

IFRS 7 specifies a hierarchy of vduation techniques based on whethet the inputs to those vduation techniques ate

obserablc or unobservable. Obsen'able inputs teflect matket data obtained ftom independent soutces;

uoobservable inputs teflect the Boatd's market assumptions.

The Board does not hold aoy financid instruments hence no disclosute of fait values of financid iflstruments not

measured et fur vdue has been made.

r") Capital Risk Management

The objective of the Boatd's capital risk management is to safeguatd the Board's ability to continue as a going

concem. The Board's capital structure comprises of genetal fund and tevduation reseflre as follours;
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23. Events after the Reporting Period

Brand I(enya Board ceased to exist ftom 96 August 2019 through opetationalization of the I(enya Expott Promodor

and Branding Agency order no. 110 which established a new colporation under the State Corporations Act, cap 4,

and which became the successor of Brand Kenya Board and Expott Promotion Council.

2{. Currency

The financial statements are presented in I(enya Shillings (KSh,

25. Contingent Liabilities

The Boatd has two ongoing litigations by former employees. One case is by a former employee (Industrial case fl-

1447 of.2074) for work injury and other claims for a total of I(Shs. 7,455,496. The other case is by former Chi

Executive Officer for wrongfuI dismissal. The outcome of the cases cannot be accurately determined as at the er

of the frnancial year.

26. Capital Commitments

The Board did not have any capital commitments at the end of the financialyear.

Description 2018/2019 2017 /2018
KShs KShs

General Fund 409,007,349 446,576,468

Revaluation Resewe 9,397,500 9,397,500

Total Funds 418,398,949 455,973,968

Total Borrowings

Less: Cash and Bank Balances (434,405,444) (468,257,303)

Net Debt (Excess Cash and Cash Equivdents) 434,405,444 468,257,303

Geadng
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NOTES TO TITE FINANCIAL STATEMENTS (CONTINUED)

2T.Taxation

The Board is established under the State Corporations Act and is fully funded by the exchequet and hence does no

pay taxes.

28. Opetating Lease Commitments

The Boatd has a 6 year lease with the National Hospital Insurance Fund (Lessor) which statted on 1"July 2015

The total future minimum lease payments under the operating lease:

r Rental payments in year 10"1y 2079 toJune 2020) is I(Shs.12,202,688.

o Rental payments in year 20dy 2020 toJune 2021) is KShs.12,202,688.

o Rental Payments in year 30uly 2027 to June 2022) is Nil'

o RentalPayments inyear 4fluly 2022toJune2023) is Nil'

o Rental payment beyond 4years (fromJuly 2023 ortwards) is Nil.

2!. Related Paty Balances

Nature of Related Party Relations

Entities and other parties related to the entity include those patties who have ability to exercise conttol or exercls

significant influence over its operating and financial decisions. Related parties include management personnel, thei

associates and close family members.

Government of Kenya

Brand I(enya Board is a state corporation fully owned by the Government of I(enya under the Ministry of Industn

Trade and Cooperatives, State department for Ttade. In the Executive Otdet No.1 of 2018 signed on 5eJune 201i

the Board was moved to the Ministry of Tourism and WildLife. The Board teceived recurtent grants c

IGhs.137,337,200 ftom the National Treasury through the Ministry of Tourism and Wildlife.
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NOTES TO TTIE FINANCIAL STATEMENTS (CONTINUED)

t

2018/2019 2017 /2018
Transactions with related pamies KShs KShs

(a) Grants ftom the Govetnment
Grants ftom National Govetnment 737,337,200 175,100,000

(b) Key Management Compensation

Dfuectors Emoluments & Other Expenses 3,927,220 6,295,000

CEO's Emoluments 7,441,397 5,260,264

CEO's Gtatuity 7,377,200 7,259,760

Compensation to Key Management 26,400,400 16,276,400

Total 33,046,207 29,091,424

37 | .: i. ;i .',



Brand Kenya Board
Financial Stalements
As at 30th June,2019

XVlll: APPENDIX I: PROGRESS ON FOLLOW-UP OF AUDITOR RECOMMENDATIONS

Ref. No. on
Extemal
Audit Repot

Issue/ Observations
from Auditot

Management
Comments

Focal Point
Percon to
resolve the
Issue.

Status Timeframe

Contract Management
o Conftact for

provision of
integrated
marketing
communication
at a contract
sum of Ifths
84,849,728 to
rlxt ftom 22"d

June 2018 to
27"' Decembet
2018

o Concutrence
by the Ministry
of Toudsm as

directed by the
Attorney-
General not yet
received.

After the
merger of
Btand I(enya
Boatd and
Export
Promotion
Council, the
new Agency
negotiated out
of and
terminated the
contract and
made payment
for the work
already done
by the
contractot.

Ms. Floice
Mukabana
Ag. CEO

Resolved
Intemally

Delay in Ptoject
Implementation

o l(enya's
Achievements
Campaign with
a budget
umeline of nine
(9) months and
funds
disbursed in
May 2077

o Ptoiects set

perfotmance
targets were
not met casting
doubt whether
the ptoiect will

After the
merger the
Board
resolved to
amalgamate all
defered funds
from the
defunct
institutions,
sought and
was granted
approval by
the National
Treasury to
reallocate the
resources to
strategic focus

Ms. Floice
Mukabana
Ag. CEO

Resolved
Internally
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FLOICE

AG. CHIEF

I

MR. LINUS GITAI{I

OFFICER

L1 ?ffi
CHAIRMAN

DATE:( nl tailDATE

meet all its
objectives

Stakeholdets
may not rczlize
value for
money if this
ptoject is not
completed.

a

of the new
Agency

/

/
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XD* APPENDD( II: PROJECTS IMPLEMENTED BYTHE BOARI)

There were no ptojects implemented by the Boatd urhich wete funded by develoPmetrt Pattne$.

l

)



I r, ,

Brand Kenya Board
Financial Statements
As at 3Uh June,2019

XX: APPENDIX III: INTER.ENTITY TRANSFERS

The above amounts have been cornmunicated to and teconciled with the parent ministry

Btand Kenya Boatd

Bteak Down of Transferc ftom the Ministry of Tourism and Vildlife

FY 2018/2019

(a) Recurent Gtants Bank Statement Date Amount (KShs)

FY to which

Amounts Relate

12/09/2018 35,035,000 2018/2019

18/01/2019 35,035,000 2018/2019

18/02/201e 35,035,000 2018/2019

14/0s/2019 32,232,200 2018/2019

Total L37,337,200
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}Ofl: APPENDIX IV: RECORDING OF TRANSFERS FROM OTHER GOYERNMENT

ENTITIES

There were no transfers ftom other government entities in the FY 2018/2079.

J
il

ll

Natne of

MDA / Donor

Ttansfering

the Funds

Date Received

as per Bank

Statement

Natue:

Recurent /
Development

/ Otherc

Total Amount

(KShs)

Whete

Recotded

Totd

Transfets

Doring the

Yeat

Statement of
Financial

Petfomtaace

N/A N/A N/A NIL N/A NIL
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THE BOARD OF DIRECTORS

Mt. Linus Gitahi
Chairman

il

D.O.B. 12/08/1962
Mr. Gitahi holds an MBA-USru, Bachelor of Commerce
(Accounting)-UoN, and a Diplomt in Business

Management-KlM. He is currendy the Executive Chairman
of Tropikd Brands Ltd, Chaitman-Oxygen Matketing
Communicadons, Ttustee-USIU, Boatd Membet-Simba
Corpomtion and Allianz Insurance(I! Ltd.

He previously worked for GlaxoSmithKline rising from
Brand Management trainee in 1989 to serving in various

capacities such as Group-Marketing Director East Aftica
1994 -1998, Marketing Director- Aftica-London 1998-

2000, Commercial Director Neat East -Cyprus 2001-2001

and Genetal Manager East Africa and Indian Ocean islands

-Nairobi 2001- 2003. He has also senred in West Aftica as

CEO in public compafly quoted in the Lagos stock
exchange ftom 2003 -2006 and Nation Media Group CEO
2006-2075.
He Holds various awards such as Fellow- KIM and MBS
(G"K) for starting and supporting Bataka Foundation,
which educates bdght kids from poor backgrounds.

(Term lapsed after metget of Bnnd Kenya Board and
Expott Prcmotion Council to fotm Kenya Export
Ptomotion and Branding Agency on 9b August 2019)

Mr. Mandu is an Assistant Ditector at the State Depattment
for Trade in chatge of trade and investment teladons

between Kenya and Euope and the Commonwealth and a

lead negotiatot on bilateral trade issues. He possesses strong
managerial leadership, negotiations skills and strategic

planning.

He has ovet 25 years' expedence in international ttade,
investment and economics and has previouslyworked at the
Kenya High Commission in London. He is currently
pursuing a Mastet's Degtee majoring in International Tmde.
He is married, with five chil&en.

(Appointed altetnate dircctot on 6h March 2019)

D.O.B. 09/10/1968

Mt. Michael Mandu

-. to PS, State Depaftment for
Trade.
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Floice is a member of the Institute of Certified Financial
Analysts (ICFA), Institute of Certifled Public Accountants
of I(enya (ICPAI9, Institute of Certified Public Secretaries
of Kenya (ICPSI! and the Law Society I(enya pSK). She

holds an Executive MBA ftom Jomo Kenyatta University
of Agriculture and Technology and Bachelor of Law from
the University of Nairobi. She has over 10 years' experience
in the Public Sectot Financial Management, havrng worked
with I(enya Industrial Research and development Institute
(KIRDD as the Finance Manager and Assistant Dkector,
Finance. Prior to that she had worked in various capacities
with Celtel Kenya Ltd, I(enya Revenue Authority and
Devtech SYS Inc.

D.O.B. 08/0s/197s

CPA Floice Mukabana

Ag. Chief Executive Officet
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