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Brand Kenyo Board
Finunciul Slalemenls
As ut 3dt' June,20l8

I. KEY ENTITY INFORMATION AND MANAGEMENT

i) Background lnformation

Brand Kenya Board is a State Corporation established in March 2oo8 under the State

Corporations Act, CAP 445through a Legal Notice known as the Brand Kenya Board Order, No. 38

of zoo8.

ii) PrincipalActivities

The Board's principal activity is to ensure an integrated national brand is created, harnessed and

sustained in the long-term through;

(a) Coordinating initiatives for marketing the country in order to maximize their efficiency;

and

(b) Creating and maintaining the Kenya Brand and distinguish Kenyan Products, Services and

Concepts.

Specifically, the functions of Brand Kenya Board are tol

(a) Ustablish a brand for Kenya which positions the country optimally in terms of

investments, tourism and international relations;

(b) Unite Kenyans and provide them with positive information about the country in order to

promote patriotism and national pride;

(c) Establish an integrated approach within Covernment and the private sector towards the

international marketing of Kenya;

(d) Build national support for the brand within Kenya with the cooperation of the

government, non-governmental organizations and the private sector;

(e) Promote local products and services to encourage economic transformation;

(f) Encourage commitment to quality and innovation among the businesses and people;

(g) Assist the different towns and cities in the country to improve their image; and

(h) Undertake measures aimed at improving the international image of Kenya.
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Key

The Board's to-day management is under the following key organs:

of Directors;

Committees; and

t"n.s",.n"nt.

iii) Fid Management

The key ma ment personnel who held office during the financial year ended 3oth June zotT

and who had irect fiduciary responsibility were:

a

a

a

iv) Oversight Arrangements

The Board Directors has established four Committees which have specific terms of reference

operations. The Committees which meet on a quarterly basis are as follows:to guide the

Marketing Commu nications Committee

The g and Communications Committee's responsibility is to provide strategic direction

in imp tion of the mandate of Brand Kenya Board. This covers country branding,

marketing

iii 
I

NameNo. Designation

1 Chief Executive Officer Ms. Mary Luseka

2 Corporation Secretary Ms. Frida Mbugua

3. Branding & Marketing Manager Ms. Hilda Ogada

Ms. Margaret Waihenya4 lnternalAudit Manager

5. Media & Publicity Manager Ms. Maureen Mambo

6 HR & Admin. Manager Ms. Damaris Ngugi

Ms. Floice Mukabana7 Finance Manager

8 ICT Manager Mr. Samwel Rutto

9 Supply Chain Manager Mr. Domnick Ariro

nd strategic communication.

,
Financial
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Human Resources and Administration Committee

The Human Resources and Administration Committee has an oversight responsibility over all

human resource matters including recruitment of right caliber of staff as well as administrative

issues.

Finance and Tender Oversight Committee

The Finance and Tender Oversight Committee undertakes an oversight role over finance and

procurement matters in the Board.

Audit Committee

The Audit Committee assists the Board of Directors in furtherance of its oversight role in:

o Ensuring the integrity of the Board's financial statements, including the review of

accounting policies and practices adopted in preparation of financial information;

. Strengthening risk management and the internal control environment;

o Fostering compliance with legal and regulatory requirements, ethical guidelines and good

corporate governance;

. Strengthening the internal audit function.

v) Headquarters

P.O. Box 4o5oo - ooloo

4th Floor, NHIF Building

Ragati Road, Upper Hill

Nairobi, Kenya

vi) Contacts

Telepho ne :(zS4 zo z7 t546 17

E-mai I : inf o@ brand kenya. go.ke

Website: www.brandkenya.go.ke

{
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!I. THE BOARD OF DIRECTORS

D.O.B.zolo8lt94o

Dr. Chris Kirubi is an industrialist and prominent Kenyan

investor with interests in various sectors of our economy.

He is Chairman of Haco Tiger Brands and is a director and

majority Shareholder in the Centum lnvestment Group.

Dr.Kirubi is a recipient of the Elder of the Burning Spear

(Kenya lggg), the Honour of the Grand Medal (Ghana zot5)

and the lnsignia of Chevalier of the Legion of Honour (France

zor).

(Resigned on t5'h December zotT)

a
a I.l

t

Dr. Chris Kirubi(h.c), eaS

Chairman.

Mr. Samson Wangusi

Alt. to PS, State Department for
Trade, Ministry of lndustry, Trade

and Cooperatives.

D.O.B.)tltzh966

Mr. Samson Palia Wangusi is a career administrator having

worked in the field as well as the Central Covernment and

has served on various Boards of Directors as alternate to the

Principal Secretary. He is currently the Director of

Administration in the Ministry of Public Service, Youth and

Gender Affairs. Mr. Wangusi holds a Masters Degree in

Public Administration from Moi University and a Bachelor of

Arts in Political Science from the University of Nairobi.

(Ceosed being the alternate to PS from September zori)

Mr. Muia Mulei

Alt. to PS, Ministry of Tourism

D.o.B. Uloqh969

Mr. Mulei Muia is a career civil servant having worked in
public service in various capacities since the year 2,ooo. He is

currently the Deputy Director/Head of Public

Communications at the Ministry of Tourism & Wildlife. He

has previously held similar positions in the Transition

Authority, Ministry of Health, Ministry of Environment,

Water and Natural Resources, State Law Office and Ministry

of Lands.

He holds a Bachelor of Arts (Communications) degree from

Daystar University majoring in public relations and minoring

in business administration.
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Mr. MainaKigaga holds a post graduate diploma, a Bachelor
of Arts- Sociology & Arabic and is currently the Senior
Assistant Director of Public Communications at the National
Treasury and has served in various capacities such as:

Deputy Director in charge of Communications, Office of the
First Lady, Assistant Director for Public Communications,
National Treasury.

D.O.B.'nlrlt96z

MT. ME
Alt. to P5, The

ina Kigaga
National Treasury

Alt. tb PS, Ministry of

lnformation, Communication

and Technology

Chebitwey

D.o.B. ollo+h9t+
A public relations and communications practitioner with t6
years' experience. Has progressively culminated to holding
leadership and management roles as regards to building
brand awareness for some of Kenya's most recognizable
trademarks. Currently, He is the Director of Public

Communications (DPC) in the Ministry of Information,
Communications and Technology (MolCT), leading public
communication functions in the government. Also held the
Executive officer in charge of the inception and

operationalization of the Government Advertising Agency
(GAA), a unit under the MoICT responsible for streamlining
advertising exercises in government organizations. He

previously served as Chief Executive Officer of the Kenya

Yearbook Editorial Board, a State corporation under MolCT.
(Retired in May zot&)

D.O.B. oglr|t966
Ms. Hellen Gichuhi is a career diplomat and is currently the

Ag. Director, Cultural Diplomacy in the Ministry of Foreign

Affairs. Prior to this, she was the Deputy Director, Diaspora

& Consular Affairs. She has worked in various other

capacities including Head, Public Affairs and Communication

as well as Africa & AU Directorate before being posted to
South Africa in M.y, 2o1o and was the acting High

Commissioner Feb-May 2o1).

Hellen holds a Master of Arts Degree in lnternational Studies

& Diplomacy from University of Nairobi and is currently

pursuing her PhD. She is happily married with 3 children.

the PS, Ministry of
oreign Affairs

Alt.
Ms. llen Gichuhi
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D.o.B.o4lo 41196)

Mr. Waweru holds an MSc. From the University of Bradford,

UK and a Bachelor of Arts (Economics) from the University

of Nairobi. He is the Chief Economist and Head of Central

Planning and Project Management Unit, Ministry of Public

Service, Youth and Gender Affairs. He has expertise in
economic development planning and policy analysis,

matters related to achievement of efficient and effective

public service, Strategic planning, Pet{ormance

management, Performance contracting, monitoring,

evaluation and reporting. He has wide experience in training

and capacity building.

(Left in March zorS)

I
Mr. Waweru Kamau

Alt. to the PS, Ministry of State

for Public Service, Youth and

Gender.

Ms. Lucy Kagwania
Alt. to the Attorney General

D.O.B.ozlozlt966

Ms. Kagwanja holds an LLM in lnternational Legal Studies

from American University and LLB from the University of
Nairobi. She is an advocate of the High Court of Kenya and

the Deputy Chief State Counsel, Attorney General's Office.

She has wide experience in negotiating, vetting and

reviewing public service contracts.

Ms.Julie Gichuru

lndependent Director

D.O.B.o7lo111974

Ms. Gichuru is an entrepreneur and media personality with

investments in media, hospitality, fashion, retail and

entertainment sectors. She is a director at Acumen

Communications Ltd. Her career of over 15 years in media

cuts across the fields of broadcast, print and digital media.

She holds the Martin Luther King Salute to Greatness,

Fellow, Africa Leadership lnitiative and Aspen Global

Leadership Network, Order of the Grand Warrior,

Archbishop Desmond Tutu Fellow, among other awards and

recognitions. She is an alumnus of the University of Wales,

College of Cardiff, Harvard Kennedy School and Said

Business School, Oxford University.
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lndependent Director

DiazMr.

D.O.B o8ltzlt968
Mr. Diaz holds a Masters in Science (lnternational

Marketing), Bachelor of Commerce (Hons) in accounting

and a diploma in marketing. He is currently the Group Sales

and Marketing Director at Bidco Africa Group. He is a trustee

on the Board of Chartered lnstitute of Marketing (UK) and

has held senior positions in the private sector in the area of
marketing & communication.

Mr. Geoffrey Shimanyula

lndependent Director

D.O.B.ztlotlt968

Mr. Shimanyula is a seasoned business executive with local

and regional experience in general management in the Hi-

Tech lndustry. He has zo years' experience working for
Multinational Corporations offering data-Telecoms services

currently consulting in Security, QoS and Network

I ntelligence Software sol utions.

i

fUs. Ma{garet M. Kositany

lndepJendent Director
I

C

Margaret Kositany has over 19 years domestic and

international experience in leadership, marketing and

strategy. She has an Economics & Business Administration

degree from Kenyatta University and an MBA from Curtin

University, Australia. Margaret has previously held senior

roles within Ericsson Africa, Unilever and Airtel, where she

was responsible for driving revenue and growing market

share.

D.o.B.r5lothg68
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D.O.B. t8lo5lt96z
Ms. Kihanya is the Managing Director of Sundales

lnternational, a firm that deals with supplies of different
products to various institutions in the region. She is also the
founder of XqUE Communications Ltd, an integrated
marketing services and training consultancy firm.

Kathleen has a Bachelor of Business Administration,
Marketing Major from the University of Texas, USA and

an MBAfrom United States lnternational University.
She is a marketing consultant, a corporate culture trainer
and a guest lecturer at the United States lnternational

Ms. Kathleen Kihanya

lndependent Director

Arvind Vohora is a photographer living in Nairobi, Kenya.

Arvind has worked in the photography industry since t979
where he started working as an advertising and fashion
photographer until t988. Between 1987 and t988, he

travelled around Kenya documenting 'Wall Art' in Kenya,

which later became a published book.

Arvind was part of establishing of the artist space, Kuona

Trust in 1996 where he served in the Board for zo years. ln
1998, Arvind started Creative Business that eventually
became TBWA. He is semi-retired since zott but he is a co-

director at Circle Art Gallery and Agency in Nairobi, Kenya.

D.o.B.3o/o8h9Sl

Mr. Arvind Vohora
lndependent Director

Ms. Mary Luseka

Chief Executive Officer

Mary has over thirteen years' experience in branding and

marketing strategy attained from both Banking and Travel

& Tourism industries. She has previously worked for leading
institutions among them Kenya Tourism Board, KCB Group
and Gulf African Bank in the development and

implementation of business strategies, new products and

marketing campaigns.
She holds an MBA from the Strathmore Business School

with the Pan African Certification from IESE Business School

in Spain, a Bachelor of Arts degree in Economics and

Sociology from the University of Nairobi, a Diploma in

Marketing from the Marketing Society of Kenya and CPA t &
z qualifications.

D.O.B. z9lo6lt98z

(Left on r5'h May zorS).
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Ms. ah Mbugua

Secretary

D.O.B. rtloshgS+

Frida is an Advocate of the High Court of Kenya. She holds a

Masters of Arts Degree in lnternational Studies from the
University of Nairobi, a Bachelor of Laws from the University
of Nairobi, a Post Graduate Diploma in Law from the Kenya

School of Law and a Higher Diploma in Human Resource

Management from the lnstitute of Human Resource
Management. She is a Certified Public Secretary and a

member of the lnstitute of Certified Public Secretaries of
Kenya, a trained Arbitrator, Governance and Public Policy

Expert.

She has a wealth of experience having worked in the
manufacturing sector at the Kenya Association of
Manufacturers (KAM) and in the agricultural sector while
she worked at the Kenya Plant Health lnspectorate Service
(KEPHrs).
(Joined on 2oth November zotT andlefton 3r't Moy zotS)
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III. MANAGEMENT TEAM

Ms. Mary Luseka

Chief Executive Officer

Mary has over thirteen years' experience in branding and
marketing strategy attained from both Banking and Travel &
Tourism industries. She has previously worked for leading
institutions among them Kenya Tourism Board, KCB Group and
Gulf African Bank in the development and implementation of
business strategies, new products and marketing campaigns.
She holds an MBA from the Strathmore Business School with
the Pan African Certification from IESE Business School in
Spain, a Bachelor of Arts degree in Economics and Sociology
from the University of Nairobi, a Diploma in Marketing from
the Marketing Society of Kenya and CPA t & z qualifications.

(Left on t5th May zorS).

Ms. FloiceMukabana

Manager, Finance& Accounts

Floice is a member of the lnstitute of Certified Financial
Analysts (ICFA), Institute of Certified Public Accountants of
Kenya (ICPAK), lnstitute of Certified Public Secretaries of
Kenya (ICPSK) and the Law Society Kenya (LSK). She holds an
Executive MBA from Jomo Kenyatta University of Agriculture
and Technology and Bachelors of Law from the University of
Nairobi. She has over 1o years'experience in the Public Sector
Financial Management, having worked with Kenya lndustrial
Research and development lnstitute (KlRDl) as the Finance
Manager and Assistant Director, Finance. Prior to that she had
worked in various capacities with Celtel Kenya Ltd, Kenya

Revenue Authority and Devtech SYS lnc.

(Joined on j'd December zorT)

xii I I'l g c

^/

I L*li'g

v
,tl, !

q,I

EJ

?

h
arl

rfi



' Brand Ken
Financial
As at 3dh

Ms

t8

dr
L! - Secretary

bugua

Frida is an Advocate of the High Court of Kenya. She holds a

Masters of Arts Degree in lnternational Studies from the
University of Nairobi, a Bachelor of Laws from the University of
Nairobi, a Post Graduate Diploma in Law from the Kenya
School of Law and a Higher Diploma in Human Resource
Management from the lnstitute of Human Resource

Management. She is a Certified Public Secretary and a member
of the lnstitute of Certified Public Secretaries of Kenya, a

trained Arbitrator, Governance and Public Policy Expert.

She has a wealth of experience having worked in the
manufacturing sector at the Kenya Association of
Manufacturers (KAM) and in the agricultural sector while she
worked at the Kenya Plant Health lnspectorate Service
(KEPHrs).
(Joined on 2o'h November zorT and teft on 3t't May zotS)

Ms.

Manager, & Administration
is Ngugi

Damaris holds an MBA -Strategic Management from Kenyatta
University, Bachelor of Education Degree from Moi University,
a Higher Diploma in Human Resource Management (KNEC)

from the lnstitute of Human Resource Management and a

Diploma in Management of lnformation Systems (lMlS) from
Strathmore University. She is a Human Resource expert with
over 10 years of experience, with a wide exposure in matters
of human capital, acquired through training, industry practice
and HR networks. She is an active member of the lnstitute of
Human Resource Management (IHRM) with a valid practicing
certificate, an associate member of the Kenya lnstitute of
Management (KlM) and a member of lnstitute of Management
of lnformation Systems (lMlS), UK.

(Joined on r13th November zorT)

anding & Marketing
Ogada

Hilda has over ten (to) years' experience in the travel and

tourism industry. Prior to joining Brand Kenya she worked in

sales and marketing at Kenya Airways and Kenya Tourism
Board respectively. Hilda's greatest strengths are her
creativity, drive and leadership. She thrives on challenges,
particularly those that expand the brand's reach. She holds a

bachelor's degree in Tourism from Moi University, a diploma in
Marketing from the Chartered lnstitute of Marketing and is
currently pursuing an MBA- Strategic Management at the
University of Nairobi. She is an active member of the Chartered
lnstitute of Marketing.
(Joined on t't March zori)
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Ms. Margaret Waihenya
Manager, lnternal Audit

Margaret holds a B.Com (Accounting) from Kenyatta
University. She is a CPA (K) and a Certified lnformation
Systems Auditor (CISA). She has 20 years' experience in audit,
risk management and finance acquired while working in both
public and private sector. She has worked at Brand Kenya
Board since zoo9. Prior to that, she was the Chief Internal
Auditor for Kenya Seed Company, covering the East Africa
Region.

Ms. Maureen Mambo

Manager, Media & Publicity

Maureen is a Strategic Communications and Media Relations
expert with over 13 years of experience in the industry. She has

a Master's degree in Development Communications and a
Bachelor of Arts degree in Communications from Daystar
University (Kenya).

She has managed client communications and engaged with
high level media across international, Pan African and local

outlets. She has supported clients from the private and public
sector in various sectors including: Agriculture, Extractives,
lnfrastructure, Health, Banking, Oil and Gas among others.
Prior to joining Brand Kenya, Maureen worked for
africapractice EA Ltd, a Pan-African strategy and
communications consultancy and the Kenya Broadcasting
Corporation.

(Joined on 1" November zotT)

Mr. Samwel Rutto

Manager, ICT

Samwel Kamarkor Rutto is a vastly experienced and detail
oriented ICT professional with over ro years' experience of
involvement in ICT project design, implementation and
management, strategy building, implementation and control,
personnel training and management, scalable network system
management and provision of oversight in policy formulation,
control and governance in the ICT industry. He holds a MBA in
lnformation Systems Management from University of Nairobi,
B.Sc. in Telecommunication and lT from Kenyatta University
and widespread professional trainings in the expanse of lCT.

(Joined on 1st November zotT)
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Manager, Su

8

Management

Ariro

Domnick Ariro holds a Bachelor of purchasing and Supplies
Management Degree from Jomo Kenyatta University of
Agriculture and technology and a Diploma in Supplies
management from Nairobi Technical Training lnstitute. He is a

licensed Supplies Practitioner and registered member of the
Kenya lnstitute of Supplies Management. He has over 12 years
of experience in public procurement and is currently pursuing
a Master of Science degree in Procurement and Logistics.

(Joined on 1st November zotT)
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IV. CHAIRMAN,S STATEMENT

Kenya experienced an unsettling year in many respects, but, as we have come to expect from our

nation, it weathered the storms that lashed it with determination and a belief that adversity

serves only to build strength. We cannot forget the long electioneering period (longest in the

history) that was characterized by divisive campaigns and retrogressive political rhetoric during

the run up to the Augusl2olT General election. Supreme Court battles that seemed not to end,

nullification of Presidential vote, repeat Presidential vote that led to another Supreme Court

hearing.

All these events of course had adverse effect on businesses and the economy. The country was

at a standstill for over 2 months. But I am glad to note that despite all this; the country's

economy remained buoyant. The historic happenings brought out a resilient nation that was

willing to rise above tribal and manipulative politics. As a nation, we cut the cost of doing

business by modernizing and expanding our infrastructure, and improved the ease of doing

business. According to World Bank's annual Doing Business report zot7, Kenya moved up tz spots

in the global rankings to position 8o out of r9o countries surveyed globally. This remains the

country's best performance in the last t5 years. The same report cited Kenya as the 3'd country in

Sub-saharan Africa with the most number of implemented reforms. This came in as a clear

demonstration that Government efforts to enhance the business sector in Kenya are productive

and progressive.

The country has experienced a steady growth of 5.8% on its GDP, placing it as one of the fastest

growing economies in Sub-Saharan Africa. World Bank projects Kenya's Medium-term GDP

growth to rebound to 5.8% in zot8 and 6.t% in zotg respectively, depending on the completion of

ongoing infrastructure projects, the resolution of slow credit growth, and the strengthening of

the global economy and tourism.

ln addition, Kenya remains the preferred investment destination with many multi-nationals

setting up businesses in different parts. Since 2013, Kenya has had over t53z major companies

from across the globe putting up businesses in Kenya; from the Volkswagen vehicle assembling

plant in Thika to Wrigleys who have invested more than 6 Billion shillings in Machakos and GZI

xvil['lgc
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who have invegted over 12 Billion shillings in an aluminum can manufacturing plant at Sultan

Hamud.

This demonstrates a strong country brand that can wither even the toughest storms. I am glad

that political t€mpers were also quelled by the "handshake" between President Kenyatta and

opposition leader Raila Odinga. This act has had a big impact in boosting the image of the

country and impacted greatly to the country's economic recovery.

The country's Qxport market has also remained stable. The Kenyan flower for instance continues

to flourish dominantly on the European markets with flower export values growing from KES

35.50 Billion in zoro to KES. 7o.8o Billion in zot6, thanks to rising international demands for the

Kenyan flower]as new markets continue to emerge.

To this end, K(nya remains the third largest exporter of cut flowers in the world and accounts for

about 35% of 1,all sales in the European Union markets including Holland, Germany, United

Kingdom, Switzerland and France. Other emerging markets that flower exporters are making in

roads are Rusbia, US, China, Middle East, Japan among others. Our tea and coffee continues to

be the most consumed in the global markets as well our apparels which are donned in the streets

and cat wal of the US, London, China and other markets.

The Tourism sector has also continued to proliferate in the year. According to the Economic

Survey nepdrt released by the Kenya National Bureau of Statistics, sectors like tourism,

education, pfrblic administration, lCT, wholesale and retail trade, accommodation and food
l

services pos(ed accelerated growth in zot7, compared with zot6. Tourism numbers burgeoned
l

by over twedty per cent as compared to zot6.

i

I

lnternationaf Visitor Arrival rose by 8.r per cent hittingt448.8 thousands in zotT fromT 39.7
I

thousands irlr zor6. Accommodation and food service activities sector grew by t4.l per cent last
1

year while dverall tourism earnings increased by zo.3 per cent to hit KES tt9.9 billion in zotT up

from KES dgl in zo16. These are indicators that Kenya's fortunes on the global arena are
I

continually bn the rise. lt is also a pointer that the Kenyan Brand is gaining recognition in the
'l

globalrpa4.

xvii I l



Brand Kenya Board
Finsncial Statements
As at 3dh June,2018

As a Board, we have re-aligned our strategy to the national development blueprint "The Big

Four" Agenda as well as Vision 2o)o. The "Big 4" sectors that the government will be focusing on

in the next 5 years are key catalysts to economic development. They include manufacturing, food

security, affordable healthcare for all as well as housing.

The Board will exploit opportunities presented by the Big 4 as follows:

1. Enhancing Manufacturing: The Board has developed and launched a "Made in Kenya"

identity mark for Kenyan goods and services to create an easily recognizable and distinct

mark to promote Kenyan goods and services locally and globally. This will make Kenyan

export products and services to have immense impact on marketing Kenya and

contributing positively to the country's image and competitiveness. Supporting value

addition initiatives and the continued use of the "Made in Kenya" brand mark is expected

to spur demand for locally manufactured products. This will accelerate economic growth,

create jobs and reduce poverty.

z. Food Security and Nutrition: Focus on initiatives that guarantee food and nutrition

security to all Kenyans by zozz through expansion of food production and supply,

reduction of food prices to ensure affordability and support value addition in the food

processing value chain. Brand Kenya will upscale re-branding Kenya as a modern and

economically self-sustained nation in food nutrition and security.

3. Universal Health Coverage: Re-branding Kenya as a modern and economically self -

sustained nation will capitalize on Kenya's achievements in Universal Healthcare. This will

involve positioning Kenya as the health tourism destination of choice in Sub-Saharan

Africa among other regions.

4. Affordable Houses: Provide at least five hundred thousand (5oo,ooo) affordable new

houses to Kenyansby zozz and thereby improve the living conditions for Kenyans. The

Board will be instrumental in boosting investor confidence in Kenya as an investment

destination of choice by highlighting on the key investment potential areas that will

contribute to the growth of this sector.

The Board has developed and launched several programs within the year to optimally position

the country as the destination of choice for tourism, trade and investment. These include the

County Branding lndex that seeks to make counties competitive and attractive investment hubs,
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the Made in Kenya Brand Mark to boost Kenya's local manufacturing sector, the +z54Tukona Plus

Kibao campaign that rallied Kenyans to collectively safeguard gains made by the country and to

participate in nation building, among others.

The Board has also leveraged on strategic partnerships to build the Kenyan brand further. The

partnership with Kenya Rugby Union's Kenya National Shujaa was, for instance, a great move

that gave the brand more international exposure.

Boards Operatlons

The Board's operations remain on course even with the exit of the Chief Executive Officer Ms

Mary Luseka towards the end of this financial year. The Board has put in place mechanisms to

ensure efficient and timely decision making to ensure that we continue to diligently perform its

key functions which include the establishment of a national brand which will position the country

optimally in terms of investment, creditworthiness, tourism and international relations; endeavor

to unite Kenyans and provide them with positive information that promote patriotism and

national pridg; and establish an integrated approach within government and private sector

towards internati onal marketing of Kenya.

Acknowledgdment

On behalf of rBrand Kenya Board, I would like to express our sincere appreciation to H.E. Uhuru

Kenyatta, forl fris support and being Kenya's number one Brand Ambassador. To our former CS
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God Bless Kenya

Mr. Linus

CHAIRMAN
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V. REPORT OF THE CHIEF EXECUTIVE OFFICER

Brand Kenya Board is the country's lead agency mandated to build a strong country brand that
fosters national pride, patriotism and earns global recognition and preference. lt was established

to put in place an integrated coordinating mechanism for building and enhancing the Country's

image and national identity and rallying its citizens behind it.

The Board performed exceptionally well this financial year ending June zot8 towards achieving

its vision, mission and mandate. I am glad to have been part of a dedicated team that pushed the

Board's agenda higher by putting in place several initiatives that foster national pride and

position the country optimally as the preferred choice for tourism, trade and investment. The

Board thus accomplished several projects and campaigns to this end.

+254 T uko nd Plus Kibao Campaign

The Board ran a successful nation branding story dubbed +254 to promote patriotism amongst

Kenyans and rally them to be the country's brand ambassadors as a way of fostering unity. The

campaign was launched at the height of the zotT political campaigns that were largely

characterized by hate speech and tribal spite. This drew many Kenyans into political camps that

adversely withered the image of Kenya the brand both internally and externally. With slogans like

Tunajijua, Tunajitambua and Tuko na Plus Kibao, the overall message was to encourage and rally

Kenyans to believe in the brand and to collectively guard the gains that the country has made

since independence. The campaign thus urged all Kenyans to have a shared purpose and vision

for the country and speak or write positively about Kenya to ensure that all Kenyans safeguard a

formidable nation brand.

The initiative was a 360 campaign showcasing Kenya's achievements in different sectors of the

economy with a tagline +254 Tukona Plus Kibao. The sectors that were more focused on are

health, trade, youth, as well as public service delivery. The most memorable bit about this

campaign was a music jingle dubbed +254 with a video and lyrics that has so far hit over t.8

million viewers on You Tube. Leveraging on the success of the first campaign, the Board is in the

process of launching Kenya Achievements, Phase z campaign that will be dubbed Kenya Ni Sasa

that is tied to the country's Big q development agenda. Phase z will mainly highlight

opportunities for Kenyans as well as for investors under the Big 4 pillars, with a focus on the

counties and the lnternational market.

County Branding lnitiative

The Board believes that prosperity of towns and cities across the country contributes greatly to
the growth of the country, and branding plays a critical role in achieving these. County Branding
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is thus a critica! component of Kenya's branding for it accelerates the level of growth of both

counties and riational brands. To this end, the Board launched a County Branding lndex in
partnership with lnfortrack Research Consulting, to positioning counties optimally for trade,

investment and tourism. Through this initiative, we are also profiling unique projects in the

counties that afe aligned to the big 4 agenda.

The Board has put in place a tailor made program to harness the uniqueness of counties to
become regional centres of excellence and be attractive and competitive for tourism, trade and

investment. The Board has also been engaging the County heads to look for ways to transform

the image of their counties. So far we have covered over 20 counties and the rest will be finalized

before the end of the year.

I am happy to note that Kenya has fully embraced devolved governance system, after 5 years of
implementation with a bigger county budget allocation of KES37z.7 Billion in the current

zotSlzotg financial year, from KES zto Billion allocated in zoglzot4 financial year, almost 6o

percent increase in five years. This growth in allocation is an indicator that there is potential in

counties, whiCh the Board believes, can be unlocked further through marketing and branding.

County Branding is a journey that will increase prosperity for our counties and ultimately

strengthen our nation brand. For us to have a stalwart National brand and also attract mega

investments, lt should first start at the grassroots level.

Boosting the I Manufacturing Sector Through Fashion Fridays lnitiative

ln the spirit of uniting Kenyans and fostering national pride, the Board launched an initiative

called Kenya Fashion Fridays to boost national pride and create demand for local brands in the

fashion induStry ultimately catapulting the growth of the leather and textile industries in Kenya

and creatinq jobs, largely in the manufacturing sector. The initiative sought to rally Kenyans to

embrace Kenyan brands in the fashion industry and calls upon all Kenyans to wear Kenyan

brands, designed and produced by Kenyans, every Friday, as a break away from the official

corporate adtires and casuals worn on Friday.

Many organfzations have come on board, public and private in support of the initiative, including

Ministry of Foreign Affairs, National Hospital Insurance Fund (NHIF), Kenya Revenue Authority
(KRA), Liquid Telcoms, Kenya Association of Manufacturers (KAM), among others. The Board has

also signedl a partnership with Fashion Agenda Africa (FAA), the umbrella body of fashion

designers in Kenya to further increase profitability for the fashion industry.
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Students for National Values: The Great Debaters Contest

The Board entered into a strategic partnership with Great Debaters Contest (CDC) to highlight

and create awareness on Kenya National Values through the Debaters across all regions. This is in

line with the Board's role of uniting Kenyans and providing them with positive information about

the country in order to promote patriotism and national pride. GDC is a high school debate show

that drives conversations about key political and socio-economic issues. The show has spread to

cover over 7oo high schools in tz regions across the country and provides an opportunity to
young people aged between 15-19 years to tackle national, continental and global issues, thus

giving them a voice to contribute positively to matters governance and development. Board aims

at playing a great role in inculcating Kenya national values amongst high school students, who

are the bearers of Kenya's future vision.

Kenya National values are key beliefs of a nation guiding the actions and behaviour of its citizens.

They are binding and are a composite from the Kenya Constitution 2o1o, which calls for each

individual make national values part of their lives to enhance nationalism and promote social

cohesion. The Board believes that values exert major influence on the behaviour of an individual

and serve as broad guidelines in all situations for they inspire actions and attitudes, and provide a

framework for living.

The Board leveraged on the platform to create awareness on national values through;

1. Brief presentations on national values

2. Setting debate motions that are aligned to national values

3. On ground activations and on digital media

4. Cultural experience corner in all debate venues across the country

5. Branding opportunities at all debate venues across

6. Fun t-shirts and wristbands with simplified messaging on nationalvalues

7. Distribution of Kenya National Values booklets to all students in debate venues.

Made in Kenya Brand Mark to ldentify and Authenticate all Kenyan Products

To further boost profits in the manufacturing sector, the Board developed and launched an

identity mark for all Kenyan products to identify and authenticate all Kenyan goods and services

both on local and global markets. The Mark will enhance competitiveness of Kenyan products on

both local and global markets. lt combines both excellence and quality to consistently

communicate quality on Kenyan products more so in the face of increasing competition on all

fronts. Kenya is globally known for agricultural exports including tea, coffee, flowers and

pyrethrum on a larger scale as well as textiles, tobacco, iron and steel products, petroleum

products and cement.
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The campaign i! aimed at positioning Kenya's goods and services as superior and the preferred

on the African tontinent and beyond. The campaign will entailthe following:
. Profiling!of Goods and Services made in Kenya on integrated platforms with digital being

the key driver. The Made in Kenya micro-site will be created and hosted on the country

branding website.
o Profilinq successful Kenyan Brands

o Hosting the made in Kenya expo where products and services would be showcased to the

world. 
l

. Consunier sensitization campaign on Kenyan made goods to further the "Buy Kenya Build

Kenya"] agenda.

The Mark will; l

o Enableiconsumers locally and abroad to identify a product as Kenyan and associate it with
quality land authenticity.

o Createia strong brand proposition for Kenyan-made products and services centred on

QualitYi 3P6 authenticitY'
o Enhante competitiveness of Kenyan products locally, regionally and internationally.
. Stren4hen Kenya's position as a Made-in country in a bid to position the country as an

lndustfial hub for Africa.

The Board is]therefore "auditing" local manufacturers, in partnership with KEBS, in order to
brand produ4ts that are authentically Kenyan. This is in addition to profiling the made in Kenya

products in ihternational markets in order to increase market share on the export market and

bring more v{lue for local manufacturers.

Strategic Paftnersh ips

l
I

Nation bran{ing is a collective responsibility. The Board has thus been leveraging on strategic
I

partnershipslto further its core mandate.

i

Partnership lwith Kenya Rugby Union's Shujaa Team

It is no secret that Kenya's position as a home of sporting talent is unrivalled globally. Kenyans

have excelled in different sports including track events, cricket, football, rugby, among others.

It is in light of this success that the Board signed a partnership with Kenya Rugby Union to use

the renowned Shujaa team players as brand ambassadors for Kenya. This platform presented an

opportunity to the Board to disseminate key messages about Kenya both locally and

internationally through out the rugby circuit.
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I am happy to report that this has not only given us the necessary visibility, but has also enhanced

a positive narrative about Kenya.

Challenges Faced

During the year, the Board faced a horde of challenges. The greatest one was inadequate human

resource especially when numerous key positions fell vacant, including those of Heads of
Departments. But I am glad that this issue has already been dealt with and the Board will

continue filling other key positions in due course as per the State Corporations Advisory

Committee (SCAC)'s approval.

lnadequate funding has also hindered implementation of some key projects that the Board

would wish to roll out. We are focusing on securing more funding from the exchequer to be able

to finalize on projects by the Board.

I would like to assure our stakeholders that the management and staff of Brand Kenya Board will

continue working around the clock to ensure that Kenya's brand promise remains on course both

to Kenyans and to investors.

Thank you.

Ms. kabana

Ag. Ch Officer
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I

GOVERNANCE STATEMENT

lntroduction 
]

Corporate gov{rnance is the process by which organizations are directed and controlled. Brand

Kenya Board rpcognizes the need to conduct its business and operations with integrity and in

accordance wlth the principles of good corporate governance. The Board of Directors is

committed to lontinued adherence to the highest standards of good governance and business

ethics in Bran( Kenya Board's operations.

The Board of pirectors

The memberslof the Board of Directors are shown on pages vi to xi. The Board is chaired by a

Non-Executive Chairman and all the Directors have extensive business and professional

i

experience in private and public sectors that is applied for the benefit of Brand Kenya Board.

The principal

Kenya Board

a

These responsibilities, as per "mwon gozo" , entail:

. ProviCing the vision, mission, strategic direction and upholding the core values;

o Puttirlg in place management structures (organization, systems and human capital) to

achieve these goals;

. Ensuring targets are set, and monitoring their performance;

. Cuidir[B the management on the implementation of strategic decisions and actions;

o Apprpving annual budgets;
I. Ensuiing management of risk, overseeing the implementation of adequate internal

contflol systems, compliance with relevant laws and regulations, and compliance with

nting and auditing standards.

ng timely preparation of annual financial statements and reports.

accoul

Ensuri

responsibility of the Board of Directors is to set the strategic direction of Brand

The Board also ensures that effective plans are developed and implemented.

I

Jof Directors met eight (8) times during the year under review. The allowances,
l

frd 
other expenses related to the Board of Directors are disclosed in Note 9 to these

The Board

honoraria a
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financial statements.The Board of Directors has established four Committees which have specific

terms of reference to guide their operations. The Committees which meet on a quarterly basis

are as follows:

Marketing and Communication Committee

The Marketing and Communications Committee's responsibility is to provide strategic direction

in implementation of the mandate of Brand Kenya Board. This covers country branding,

marketing and strategic communication. The Committee held twelve (tz) meetings during the

year under review.

Human Resources and Administration Committee

The Human Resources and Administration Committee has an oversight responsibility over all

human resource matters including recruitment of right calibre of staff as well as administrative

issues. During the year under review the Committee held eight (8) meetings.

Finance and Tender Oversight Committee

The Finance and Tender Oversight Committee undertakes an oversight role over finance and

procurement matters in the Board. The Committee held four (4) meetings during the year under

revtew.

Audit Committee

The Audit Committee assists the Board of Directors in furtherance of its oversight role in:

o Ensuring the integrity of the Board's financial statements, including the review of

accounting policies and practices adopted in preparation of financial information;

o Strengthening risk management and the internal control environment;

o Fostering compliance with legal and statutory requirements, ethical guidelines and good

Corporate Governance;

o Strengthening the lnternal Audit function.

The committee met five (5) times during the year under review.
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VII. MANAG ENT DISCUSSION AND ANALYSIS

rational and Financial Performance

an operating deficit of Kshs.tzo,997,1z4 in the year under review. This is

the Kenya's Achievements Campaign expenditure incurred in the year under

he revenue in form of a grant of Kshs.5oo million had been received and

ay 2017

Kenya's

country

on as a "Made in" country brand in light of the "Big Four Strategy" where the

to position itself as the industrial hub of Africa.

The Board's

The Board r

attributable

review while

recognized in

The Board's pliance with Statutory Requirements

The Board is compliance with various laws and regulations. Management is not aware of any

that may expose the entity to potential contingent liabilities.non-complia

Key Proiects e Board is lmplementing

Made in lnitiative

This is a bra ding initiative that defines the value proposition of locally produced goods and

municates the brand promise and work with producers and manufacturers to

commit rds exceeding the promise by delivering with excellence. The Board has developed

a "Made in ya" Brand Mark which is a unique identifier of the goods and services originating

from Kenya.

The Brand ark is awarded to products that are wholly or partially made in Kenya, have been

certified by

significant i

Kenya Bureau of Standards (KEBS) or any relevant certification body and each

ient or component has originated from Kenya. The initiative strengthens

servtces,
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County Branding lnitiative

This is an initiative aimed at assisting different counties in the country to improve their image so

as to attract new business (domestic and foreign), grow industrial base, develop the tourist and

business visitors and create wealth as counties focusing on their specific strength areas. The

Board undertook a study to assess the strengths and weaknesses of each of the 4Tcounties. The

findings of the study (County Branding lndex) were disseminated to the counties and a County

Branding Framework developed.

Public Service Branding lnitiative

This is an initiative aimed at building and sustaining a desirable image of the public service. lt

proposes application of a uniform visual identity across the public service communication touch

points which include signage ( bill boards, door signs, sign posts), websites, stationary, office lay

out, collateral (lEC materials), exhibition stands and advertisements. The implementation of the

branding guidelines will help build and sustain a desirable image of the Public Service.

Kenya Achievements Campaign Phase t

Brand Kenya Board implemented phase I of a 36o degree communications campaign dubbed

+254 Tuko Na Plus Kibao to showcase Kenya's achievement in different sectors of the

economy as part of the Board's mandate. The primary goal of the drive was to keep Kenyans

abreast of the progress the country had made, increasing their belief in the fact that 'Kenya is

moving forward' while unifying and energizing them towards safeguarding the gains and

participating in nation branding. The campaign ran for three months from July- September 2017

on mainstream and online media platforms.

The campaign was implemented during an election period to rally Kenyans to not only participate

in nation building but also protect the gains Kenya has realized over a period of time. Despite the

petitions and annulment of the first election at the Supreme Court and the subsequent repeat

election Kenya remained resilient and the economy remained stable. To date, Kenya has a
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legitimate government that has developed "the Big four agenda" to move the country to the

next level. The second phase of the campaign will focus on a refined narrative leveraging on the

"Big Four ngerld a".

Rugby Brand

Brand Kenya

{mbassadorship Program

efrterea into a paid partnership for Smonths with the Kenya Rugby Union where the

Kenya Nationah Seven's men's team (Shujaa) were appointed as brand ambassadors for Kenya in
:

exchange for lrand Kenya visibility in the Kenya Rugby Union (KRU) and the Kenya National

Men's seven'd team (Shujaa) assets. Brand Kenya is pushing the 'Make it Kenya' campaign

through this partnership. This is a rallying call to potential local and international investors,

buyers and to{rrists to choose Kenya when thinking of a country to invest in, trade with or tour.

Maior Risks Ffcing the Board

The Board ha! a very wide mandate that is only attainable with a lot of resources and with the

cooperation df a lot of stakeholders. lnsufficient funding and inadequate human resources may

affect the acliievement of the Board's objectives.

The Board wlas established through a legal notice as opposed to an Act of Parliament hence

making it eady to revoke. The Board is in the process of developing a nation branding policy as

per MTP lll

Being a public entity and a branding agency, the Board is prone to reputation risk arising from

matters that are prone to public scrutiny eg. procurement and employment. The Board is

committed tD ensuring there is strict adherence to policy, laws and regulations
I

I

Material Arnears in Statutory/Financial Obligations

The Board does not have any arrears in statutory and financial obligations. The Board's

outstanding trade payables and provisions are within the budgetary provision and the Board is in
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position to settle them. The Board ensures that available resources are utilized to achieve

maximum results.

The Board's Financial Probity and Serious Governance lssues

The Board has financial probity and there is no any major financial improbity that has been

reported by internal audit/Board audit committee, external auditors or any other Government

Agencies providing oversight. There are no governance issues and conflict of interest among the

Board or members of the Board and top management.
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V!!I. CORPOBATE SOCIAL RESPONSIBILITY STATEMENT

"The emphasis placed by more and more companies on corporate social responsibility, symbolizes

the recognition that prosperity is best achieved in an inclusive society" (Tony Blair - Former UK

Prime Minister).

Corporate social responsibility is vitally important to who we are as an institution. Our policies

ensure that we rigorously adhere to the highest standards in ethical behaviour, adherence to the

National valuds, environmental sustainability and more. The Board has continuously engaged

communities in Kenya mostly through the citizen engagement programme under the concept of

national values. As a Board, we always endeavour to have a positive impact on society by

improving the]lives of individuals, groups and communities while at the same time enhancing our

corporate image and brand.
i

The Board's l{ey responsibility is to identify and refine Kenya's key attributes that contribute

positively to tfre image and reputation of the Nation; as well as build a strong country brand that

fosters national pride, patriotism and earns global recognition and preference. We have

committed of.rrselves to ensuring that our key stakeholders, "mwananchi" are informed and

empowered !hrough various initiatives and projects.

We have undertaken positive steps towards CSR by:

. lnvesting in educating the youth on the importance of our national values as enshrined in

our cdnstitution.

. Supporting environment conservation by leading in tree planting initiatives that target

the youth in schools to encourage them to cultivate the love to conserve the

envir{nment. Targeting over 1,ooo seedlings each quarter.

As the lead Kenya Branding agency, we understand that we have a responsibility to our society

and we have made Corporate Social Responsibility (CSR) an integral part of our business culture.

To underlind our deep commitment to build and enhance the Country's image and national

identity, the board is guided by four key pillars, namely; Tourism, Foreign Direct lnvestment,

Exports and the Citizens. We are also guided by the presidents Big 4 agenda, which is committed

to building lransformations in Manufacturing, Health, Food security and Housing. These focus

areas have been an integral part in addressing issues that affect the brand and forging solutions

that will enhance the country's visibility.
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!X. REPORT OF THE DIRECTORS

The Directors submit their report together with the audited financial statements for the year

ended June 3o,zor8 which show the state of the Board's affairs.

Principal Activity

The principal activities of the Board are to ensure an integrated national brand is created,

harnessed and sustained in the long-term.

Results

The results of the Board for the year ended June 3o, zotS are set out on page 1.

Directors

The members of the Board of Directors who served during the year are shown on page vito xi.

Auditors

The Auditor-General is responsible for the statutory audit of the Board in accordance with Article

zz9 of the Constitution of Kenya and the Public Audit Act zot5.

By Order of the Board

Corporation Secretary

Nairobi ,

,".", tg lozln
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X. STATEMENT OF DIRECTORS' RESPONSIBILITIES

Section 8r of the Public Finance Management Act, zotz and section t4 of the State

Corporations Act, require the Directors to prepare financial statements in respect of the

Board, which $ive a true and fair view of the state of affairs of the Board at the end of the

financial year and the operating results of the Board for that year. The Directors are also

required to efrsure that the Board keeps proper accounting records which disclose with

reasonable acCuracy the financial position of the Board. The Directors are also responsible for

safeguarding the assets of the Board.

The Directors are responsible for the preparation and presentation of the Board's financial

statements, Which give a true and fair view of the state of affairs of the Board for and as at the end

of the finanaial year ended on June 3o, zot8. This responsibility includes: (i) maintaining

adequate financial management arrangements and ensuring that these continue to be effective

throughout tfle reporting period; (ii) maintaining proper accounting records, which disclose with

reasonable aCcuracy at any time the financial position of the Board; (iii) designing, implementing

and maintaining internal controls relevant to the preparation and fair presentation of the

financial statements, and ensuring that they are free from material misstatements, whether due

to error or lfraud; (iv) safeguarding the assets of the Board; (v) selecting and applying

appropriate Accounting policies; and (vi) making accounting estimates that are reasonable in the

circumstances.

The Directorf accept responsibility for the Board's financial statements, which have been prepared

using appropriate accounting policies supported by reasonable and prudent judgements and

estimates, in conformity with International Public Sector Accounting Standards (IPSAS), and in the

manner required by the PFM Act, zotz and the State Corporations Act. The Directors are of the

opinion tha( the Board's financial statements give a true and fair view of the state of the Board's

transaction during the financial year ended June 3o, 2o18, and of the Board's financial position as

The Directors further confirm the completeness of the accounting records maintaineddate.
I

Boafd, which have been relied upon in the preparation of the Board's financial statements

as well as tte adequacy of the systems of internal financial control.
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The Directors are informed of the Government's intention under the parastatal reforms to Merge

the functions of Brand Kenya Board and those of the Export Promotion Council under a new entity

to be referred to as Kenya Export Promotion and Branding Agency. The merger process is

underway. This indicates that the Board may not remain a going concern for at least the next

twelve months from the date of this statement.

Approval of the Financial Statements

The Board's financial statements were approved by the Board of Directors on 24thseptember zot8

and signed on its behalf by:

Ms. Floice

Ag. Chief Officer

a Mr. Muia Mulei

Director

Mr. Linus Gitahi

Chairman
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OFFICE OF THE AUDITOR.GENERAL

THE AUDITOR.GENERAL ON BRAND KENYA BOARD FOR THE
30 JUNE 20'18

THE FINANCIAL STATEMENTS

inion

the accompanying financial statements of Brand Kenya Board set out on
7, which comprise the statement of financial position as at 30 June 2018

ent of financial performance, statement of changes in net assets,
cash flows and statement of comparison of budget and actual amounts for

ended, and a summary of significant accounting policies and other
information in accordance with the provisions of Article 229 of the
of Kenya and Section 35 of the Public Audit Act, 2015. I have obtained all

n thd explanations which, to the best of my knowledge and belief, were
the purpose of the audit.

, except for the effect of the matters described in the Basis for Qualified
n of the report, the financial statements present fairly, in all material

ancial position of Brand Kenya Board as at 30 June 2018, and its
ance and its cash flows for the year then ended, in accordance with

Public Sector Accounting Standards (Accrual Basis) and comply with
Board Order, Legal Notice No.38 of 2008.

lified Opinion

Management

signed a contract on 18 June 2018 with a local company for provision of
marketing communication agency at a contract sum of Kshs.84,849,128.

states that the service provider shall provide the services during the period

22 June 2018 and continuing through 21 December 2018 or any other
y be subsequently agreed by the parties in writing.
management sought and obtained legal advice from the Attorney-General

fin

1

the

2.

after of the contract, concurrence by the Ministry of Tourism as directed by
I is yet to be received

in Project lmplementation

The s Kenya Achievements Campaign Project objective is to ensure
di of specific information concerning the progress of Government initiated

d their achievement. The initiative was to o''rersee the dissemination of
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information at the national level down to the grass root on projects affecting specific
localities in the country.
Available records indicate that the project budget timeline of nine (9) months includes
monitoring and evaluation period of two months. During 201612017 financiat year, the
Treasury vide letter Ref. No.RES 1 1741161011 (44) dated 8 March 2017 and 2016\201Z
supplementary estimates voted by parliament, approved an allocation of additional
Kshs.500 million for the implementation of Kenya Achievement Campaign project
activities. The funds were disbursed to the Board in May 2017. This is a clear indication
the project was late in its implementation during the financial year 2016t2017.
However, even after the funds were made available, the management only managed to
utilize Kshs.1,493,420 representing 0.3% of the total amount of Kshs.500,000,000 an
indication that the project's set performance targets were not met casting doubt whether
the project will meet all it objectives.
The management has attributed the delays in project completion to lack of approval
from the Cabinet Secretary, Ministry of Tourism and Natural Resources among other
issues.

ln the circumstances, stakeholders may not realize value for their money if this project
is not completed.

Key Audit Matters

Key audit matters are those matters that, in my professional judgement, were of most
significance in the audit of the financial statements of the current year. There were no
Key Audit Matters to report in the year under review.

REPORT ON LAWFULNESS AND EFFECTIVENESS lN USE OF PUBLIC
RESOURCES

Gonclusion

As required by Article 229(6) of the Constitution, based on the audit procedures
performed, I confirm that, nothing has come to my attention to cause me to believe that
public resources have not been applied lawfully and in an effective way.

Basis for Conclusion

The audit was conducted in accordance with ISSAI 4000. The standard requires that !

comply with ethical requirements and plan and perform the audit to obtain assurance
about whether the activities, financial transactions and information reftected in the
financial statements are in compliance, in all material respects, with the authorities that
govern them. I believe that the audit evidence I have obtained is sufficient and
appropriate to provide a basis for my conclusion.

Statements of Brond Kenya Boardfor the year ended 30 June 20t8Report of the Auditor-General on the Financiel
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REPORT ON EFFECTIVENESS OF INTERNAL CONTROLS, RISK MANAGEMENT
AND GOVERNANCE

Conclusion

As required by Section 7 (1) (a) of the Public Audit Act, 2015, based on the procedures
performed, I confirm that, nothing has come to my attention to cause me to believe that
internal controls, risk management and overall governance were not effective.

Basis for Conclusion

The audit was conducted in accordance with ISSAI 1315 and ISSAI 1330. The
standards require that I plan and perform the audit to obtain assurance about whether
effective processes and systems of internal control, risk management and governance
were operating effectively, in all material respects. I believe that the audit evidence I

have obtained is sufficient and appropriate to provide a basis for my conclusion.

Responsibilities of Management and Those Charged with Governance

Management is responsible for the preparation and fair presentation of these financial
statements in accordance with lnternational Financial Reporting Standards (Accrual
Basis) and for maintaining effective internal control as management determines is
necessary to enable the preparation of financial statements that are free from material
misstatement, whether due to fraud or error and for its assessment of the effectiveness
of internal control.

ln preparing the financial statements, management is responsible for assessing the
Board's ability to continue as a going concern, disclosing, as applicable, matters related
to sustainability of services and using the applicable basis of accounting unless the
management either intend to have the Board cease operations or have no realistic
alternative but to do so.

Management is also responsible for the submission of the financial statements to the
Auditor-General in accordance with the provisions of Section 47 of the Public Audit Act,
2015.

ln addition to the responsibility for the preparation and presentation of the financial
statements described above, management is also responsible for ensuring that the
activities, financial transactions and information reflected in the financial statements are
in compliance with the authorities which govern them, and that public money is applied
in an effective manner.

Those charged with governance are responsible for overseeing the financial reporting
process, reviewing the effectiveness of how the entity monitors compliance with relevant
legislative and regulatory requirements, ensuring that effective processes and systems
are in place to address key roles and responsibilities in relation to governance and risk
management, and ensuring the adequacy and effectiveness of the control environment.

Report of thefiuditor-General on the Financial Statements of Brand Kenya Boardfor theyear ended 30June 20181s



Aud itor-Genera!'s Responsibi I ities for the Audit

The audit objectives are to obtain reasonable assurance about whether the financial
statements as a whole are free from material misstatement, whether due to fraud or
error, and to issue an auditor's report that includes my opinion in accordance with the
provisions of Section 48 of the Public Audit Act, 2015 and submit the audit report in
compliance with Article 229(7) of the Constitution of Kenya. Reasonable assurance is a
high level of assurance, but is not a guarantee that an audit conducted in accordance
with lSSAls will always detect a material misstatement when it exists. Misstatements
can arise from fraud or error and are considered material if, individually or in the
aggregate, they could reasonably be expected to influence the economic decisions of
users taken on the basis of these financial statements.

As part of an audit conducted in accordance with lSSAls, I exercise professional
judgement and maintain professional skepticism throughout the audit. I also:

a ldentify and assess the risks of material misstatement of the financial statements,
whether due to fraud or error, design and perform audit procedures responsive to
those risks, and obtain audit evidence that is sufficient and appropriate to provide a
basis for my opinion. The risk of not detecting a material misstatement resulting
from fraud is higher than for one resulting from error, as fraud may involve collusion,
forgery, intentional omissions, misrepresentations, or the override of internal control.

Obtain an understanding of internal control relevant to the audit in order to design
audit procedures that are appropriate in the circumstances, but not for the purpose
of expressing an opinion on the effectiveness of the Board's internal control.

a

a

a

Evaluate the appropriateness of accounting policies used and the reasonableness
of accounting estimates and related disclosures made by the management.

Conclude on the appropriateness of the management's use of the going concern
basis of accounting and based on the audit evidence obtained, whether a material
uncertainty exists related to events or conditions that may cast significant doubt on
the Board's ability to continue as a going concern. lf I conclude that a material
uncertainty exists, I am required to draw attention in the auditor's report to the related
disclosures in the financial statements or, if such disclosures are inadequate, to
modify my opinion. My conclusions are based on the audit evidence obtained up to
the date of my audit report. However, future events or conditions may cause the
Board to cease to continue to sustain its services.

Evaluate the overall presentation, structure and content of the financial statements,
including the disclosures, and whether the financial statements represent the
underlying transactions and events in a manner that achieves fair presentation.

a Obtain sufficient appropriate audit evidence regarding the financial information of
the entities or business activities to express an opinion on the financial statements.

Report ofthe Auditor-General on the Financial Statements ofBrand Kenya Boardfor lhe year ended 30 June 2018
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Perform uch other procedures as I consider necessary in the circumstances

with the management regarding, among other matters, the planned
ing of the audit and significant audit findings, including any significant

in internal control that are identified during the audit

management with a statement that I have complied with relevant ethical
regarding independence, and to communicate with them all relationships

atters that may reasonably be thought to bear on my independence, and
where ble, related safeguards

(.-

R. O. Ouko, CBS

2019
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Brand
Financial
As at 3dh

x!!.

2018

ENT OF FINANClAL PERFORMANCE

E YEAR ENDED 30 JUNE 2or8
Note zo1ll2o18

Kshs

175,1OO,OOO

14,o3o,8't9

189r13or819

53,522,49)

15,48O,259

6,443,T 6

z,5z6,z4o

z3z,'t85,8't5

)1Or1571943

3O,OOO

(tzor997rtz4)

zo16lzorT
Kshs

Revenue Exchange
Transactions
Transfer nt lnstitutions - 6

Recurrent

Revenue Transactions
Other ln 7

Total

Expenses
Employee

Board Expe

Depreciati oftization Expenses 10

Repairs and ance 't1

General Expenses 12

Total

Other

Gain/(Loss
Assets

sposalilmpairment of 1)

(Deficit for the Period

8

9

639,t6't,'t89

7,484,92o

6461646rto9

45,155,o49

'n,669,63o

4,253,413

1,940'777

65,878,933

tz8r897r8oz

(qsJso)

517r7o2r557

)

The notes on pages 7lo 36 form an integral part of the Financial Statements.
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Brand Kenya Board
Financial Statements
As at 3dh June,2018

XIII. STATEMENT OF FINANCIAL POSITION

AS AT 30 JUNE zo18

Assets
Current Assets
Cash and Cash Equivalents
Receivables from Exchange Transactions
Receivables from Non-Exchange Tra nsactions

Non-Current Assets
Property, Plant and Equipment
lntangible Assets

TotalAssets
Liabilities
Current Liabilities
Trade Payables from Exchange Transactions
Payables from Non-Exchange Transactions
Current Provisions

Non-Current Liabil ities
N on-current provisions (Gratuity)

Total Liabilities

Net Assets

Reserves

The Financial Statements set out on pages 1

6 576rg71rog2

ed on behalf of the Board of Directors by:

Note zorTlzor$
Kshs

zot6lzorl
Kshs

14

15

t6

17

18

468,257,3o3
lo,z'lo1834

tt8,774

583,697,657
4;z6,z7t
zo6,5'44

478,586,9rr

't4,836,t72

588ro7or47z

9,253,2o3
12O,)3)

t41836rt7z 9,373,5)6

'3 597r4o4roo8

19

20

21

)2,9O4,299
t3,586

4,531,232

15,925,981
g,gg4

76,o2o
37449,117 19r51Or985

921'93'l

37A49i17 20.14)21916

455,973,966 576rg71rog2

zz(iv)

,

CPA Benjamin Mutula

Principal Accountant

ICPAK Member No.89t3

oate. . / llnla:n

CPA Floice M Mr. Linus Gitahi

ChairmanAg. Chief Executive Officer

ICPAK Member IIo.5o58

D"t" ls[-o_"il1
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Biond Kenya
Tinsncial

As at 3dh ,

Balance as

Deficit for th

Balance as

The total
the end of the

Revaluation re
roth August zor

XIV NT OF CHANGES IN NET ASSETS

FOR YEAR ENDED Jo JUNE 2018

General Reserve

Kshs

Balance as ne 2016

Surplus for riod

Reserves
Revaluation Reserve

Kshs

Total

Kshs

49r87tro75 9,397,5oo 59,268,535

517,702,557 517,702,557

2017 567,57),592 9'397$oo 576r97rro9z

(t2o,997;rz4)) ('t2o,997,'tz4)

zorS 446,576,468 9897$oo 455,97),968

ude Capital Replacement Reserve (Sinking Fund) which was Kshs. 33,725,428 at
year.

nts an increase in carrying value after revaluation of motor vehicles done on
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Brand Kenya Board
Financial Statements
As at 3dh June,2018

XV. STATEMENT OF CASH FLOWS

AS AT 3o JUNE zot8
Note

Cash Flows from Operating Activities
Operating Surplus

Adjustments for:
Depreciation
Amortization
Loss on Disposal of Fixed Asset

Operating Surplus Before Working Capital
Changes

Changes in Working Capital
(lncrease)/Decrease in Debtors and
Prepayments
lncrease/(Decrease) in Creditors and
Provisions
Net Cash Flows from Changes in Working
Capital

toltT
ro/r8

201712018

Kshs

(lzo,997,tz4)

6322,8o4
12O,333

zo16lzotT
Kshs

517,702,557

4,'t33,o79
12O,)34

45,750

t5lt6

19,2O,21

('u4,553,987)

(s,996,l9l)

17,016,2o1

522,OO1,720

(6sg,gq6)

2,48),655

ttrotgr4oS t,8z3r7tt

Net Cash Flows from Operating Activities

Cash Flows from lnvesting Activities
Purchase of Property, Plant &
Equipment
Purchase of lntangible Assets

Net Cash Flows used in lnvesting Activities

17

Net lncrease/(Decrease) in Cash and Cash Equivalents

Cash and Cash Equivalents at t July 14

Cash and Cash Equivalents at 30 June
14

(tg3,si+,519) 523,8251429

(tt,9o5,775) (919,+oo)

(1,9o5,775) (919,+oo)

(r5,44o,754)

58),697,657

5zz1846,oz9

6o,85r,628

4681257r3o3 583,697,657
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STATEMENT OF COMPARISON OF BUDGET AND ACTUAL AMOUNTS
FOR THE YEAR ENDED 3o JUNE zorS

Note Original
Budget

Adjustments Final
Budget

Actual on
Comparable

Basis

Performance
Difference

201712018 201712018 zorTlzorS zotTlzor8, zorTlzorS
Kshs Kshs Kshs Kshs Kshs

Revenue
Government
Recurrent Crant

(a) 175,1OO,OOO 175,1OO,OOO 'r75,'roo,ooo

lnterest Earned frc
Bank Balance

m b( ) 2,OOO,OOO lO,OOO,OOO I2rOOO,OOO 't4,o26,599 2,o26,599

3O,OOO 3O,OOO 3O,OOORevenue from
surcharge for lost
asset

(c)

(c) 4,ooo 4,ooo 4,oooRevenue from sale of
tenders

220 220Revenue from sale of
old newspapers 

]

c)(

Total Revenue 177r1OO|OOO lOrO)4r22O t87rt34rzzo r89rr6or8r9 zroz61599

Expenses I

53,522,493 t5,687,52o
Compensation to
Employees (d) 75,76o,ot3 (6,55o,ooo) 69,zto,o't3

15,51O,OOO t5,48o,259 29,74'.1Board Expenses (d) 8,96o,ooo 6,55o,ooo
Depreciation &
Amortization e( ) 6,5oo,ooo 6,5oo,ooo 6,443"t36 56,864
Repairs and
Maintenance (f) 6,66o,ooo 'lr2oorooo 7,86o,ooo z,5z6,z4o 5,333,76c
General Expense: (e) 85,7t9,987 2,334,22O 88,o54,2o7 z3z,'t85,8't5 ('r44,t3'r,6o8)

31O,157,943 (tz3,oz3,7z3)Total Expenses 177r1OOrOOO 10rO34r22O t87,t74rzzo

(tzor997rtz4) (tzor997rrz4)Surplus for the Period

5 Pa c
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Financial Statements
As at 3dh June,20I8

NOTES TO THE STATEMENT OF COMPARISON OF BUDGET AND ACTUAL AMOUNTS

(a) The entire approved recurrent government grants budget for FY zotTlzo'r& of Kshs 175,1oo,ooo

was received during the year.

(b) The Treasury approved budget factored A- in -A of Kshs.z,ooo,ooo which was to be raised

internally through bank interest. Mid- year analysis forecast put the figure to and adiusted the

budget by Kshs. lo,ooo,ooo but the actual realized as at the end the financial year was Kshs.

'14,o26,599. This growth was occasioned by the high bank balance as a result of under-

absorption of budgets.

(c) Other Miscellaneous income of Kshs. )4,220 was raised during the year and recognized as

income in the statement of financial performance and an adiustment made in the operational

budget.

(d) The adfustment of Kshs.6,55o,oo on the compensation to employees budget and Board

expenses budget is the figure for CEO's emoluments reported under Board expenses but

originally budgeted under staff emoluments. Compensation to employees and Board expenses

had budget absorptio n of 77 .3 % and 99 % respectively.

(e) Depreciation and amortization expense which is a non-cash item had not been factored in the

original budget hence the adjustment of Kshs.6,5oo,ooo. This budget had 99 % absorption at

the end of the year.

(f) Repairs and maintenance budget absorption of 3z% was generally low mainly because an

upgrade of the ERP system which had been budgeted under this budget line did not take place.

(g) There is budget over-absorption under general expenses budget mainly as result of revenue

recognized in and carried forward from FY zol6fto't7 for the Kenya's Achievements Campaign.

Kshs 5oo,ooo,ooo was received and recognized as revenue in May 2017 but the expenditure

relatingto phase lof this project was incurred duringthe FY zol7lzo'r8.Phase Il of this project

which was scheduled to be implemented during the FY did not happen.

6ll'l s c



Brand Kenya B'
Tinancial

As at 3dh June,20

XVII. NOTES THE FINANClAL STATEMENTS

r. Generallnforrfration

Brand Kenya Boai'd was established through a legal notice known as the Brand Kenya Board

Order no. 38 of 2oo8 and derives its authority and accountability from the State Corporations

Act (CAP 446).

Kenya. The Boa

and sustained in

Tfre Board is wholly owned by the Government of Kenya and is domiciled in
I

r('s principal activity is to ensure an integrated national brand is created, harnessed

thrJe long-term.

ments have been prepared in accordance with the PFM Act, the State Corporations

Board Order No. 38 of zoo8 and lnternational Public Sector Accounting Standards.

2. Statement of Compliance and Basis of Preparation

The Board's fina cial statements have been prepared on a historical cost basis except for the

measurement at 4evalued amounts of certain items of property, plant and equipment, marketable
I

securities and finbncial instruments at fair value, impaired assets at their estimated recoverable

amounts and actlarially determined liabilities at their present value.The preparation of financial

statements in corlformity with lnternational Public Sector Accounting Standards (IPSAS) allows the

use of estimates dnd assumptions. lt also requires management to exercise judgement in the process

of applying the Board's accounting policies. The areas involving a higher degree of judgement or

complexity, or Where assumptions and estimates are significant to the financial statements, are

disclosed in note rp.

l

The financial statbments have been prepared and presented in Kenya shillings, which is the functional

and reporting cuirency of the Board.

n

The financial state

Act, Brand Kenya

The accounting

7

licies adopted have been consistently applied to all the years presented.

Page



Brand Kenya Board
Financial Statements
As at 3dh June,2018

NOTES T O T HE F' NANC'AL STATEM ENTS (CONTI N U ED.)

7. Adoption of New and Revised Standards

Relevant new standards and amendments to published standards effective for the year ended

3o June zot8.

New and amended standards and interpretations in issue but not yet effective in the year

ended 30 June 2o18

il.

iii. The Board did not early-adopt any new or amended standards in year zot8.

Standard lmpact

IPSAS 39: Employee

Benefits

Applicable: tst January zotl

The objective to issue IPSAS 39 was to create convergence to changes in IAS

r9 Employee Benefits. The IPSASB needed to create convergence of IPSAS z5

to amendments done to IAS t9. The main objective is to ensure accurate

information relating to pension liabilities arising from the defined benefit

scheme by doing away with the corridor approach. This has no effect to the

Boards statements.

Standard Effective Date and lmpact

IPSAS 4ozPublic

Sector Combinotions.

Applicoble: t't January zotg

The standard covers public sector combinations arising from exchange

transactions in which case they are treated similarly with IFRS 3 (applicable to

acquisitions only). Business combinations and combinations arising from non-

exchange transactions which are covered purely under Public Sector

Combinations as amalgamations.

8ll'arc
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IOTES TO THE L ST AT EMENTS (CONT' N UED)

4. Summary of 5 nt Accounting Policies

t4) Revenue ition

i) Revenue Non-Exchange Transactions

Transfers from Government Entities

Revenues from n

and recognized o

free from conditi

change transactions with other government entities are measured at fair value

obtaining control of the asset (cash, goods, services and property) if the transfer is

s and it is probable that the economic benefits or service potential related to the

asset will flow to the Board and can be measured reliably. Recurrent grants are recognized in the

statement of hensive income. Development/capital grants are recognized in the statement of

I realized in the statement of comprehensive income over the useful life of thefinancial position

assets that has acquired using such funds.

;e revenues are recognized when it is probable that the future economic benefits orOther non-excha

service potential

measured reliabl

Where the

that the

ii) Revenue Exchange Transactions

Rendering of

The Board izes revenue from rendering of services by reference to the stage of completion

when the e of the transaction can be estimated reliably. The stage of completion is measured

by reference to bour hours incurred to date as a percentage of total estimated labour hours

ssociated with the asset will flow to the Board and the fair value of the asset can be

ct outcome cannot be measured reliably, revenue is recognized only to the extent

incurred are recoverable.

I) zr9
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Financial Statements
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NOTES TOTHE FTNANCTAL STATEMENTS (CONflNUED)

Sale of Goods

Revenue from the sale of goods is recognized when the significant risks and rewards of ownership

have been transferred to the buyer, usually on delivery of the goods and when the amount of revenue

can be measured reliably and it is probable that the economic benefits or service potential associated

with the transaction willflow to the entity.

lnterest lncome

lnterest income is accrued using the effective yield method. The effective yield discounts estimated

future cash receipts through the expected life of the financial asset to that asset's net carrying

amount. The method applies this yield to the principal outstanding to determine interest income each

period.

b) Budget lnformation

The original budget for FY zot6lzotT was approved by the National assembly in April zot7. Subsequent

revisions or additional appropriations were made to the approved budget in accordance with specific

approvals from the appropriate authorities. The additional appropriations are added to the original

budget upon receiving the respective approvals in order to conclude the final budget.

The annual budget is prepared on a different basis to the actual income and expenditure disclosed in

the financial statements. The financial statements are prepared on accrual basis using a classification

based on the nature of expenses in the statement of financial performance, whereas the budget is

prepared on a cash basis. The amounts in the financial statements were recast from the accrual basis

to the cash basis and reclassified by presentation to be on the same basis as the approved budget. A

comparison of budget and actual amounts prepared on a comparable basis to the approved budget is

then presented in the statement of comparison of budget and actual amounts.

l0 ll'lgc



Biand Kenya Board
Tinancial Stotements

As at 3dt' June,2018

, IOTES TO THE FTNANC'AL STATEMENTS (CONT'NUED)

ln addition to the basis difference, adjustments to amounts in the financial statements are also made

for differences in ttpe formats and classification schemes adopted for the presentation of the financial

statements and tht approved budget.

A statement to reboncile the actual amounts on a comparable basis included in the statement of

comparison of bu{get and actual as per the statement of financial performance has been presented

under section xv of these financial statements.

c) Property, Plant hnd Equipment

All property, plant and equipment are stated at cost less accumulated depreciation and impairment

losses. Cost includes expenditure that is directly attributable to the acquisition of the items. When

significant parts of property, plant and equipment are required to be replaced at intervals, the entity

recognizes such parts as individual assets with specific useful lives and depreciates them accordingly.

Likewise, when a major replacement is performed, its cost is recognized in the carrying amount of the

plant and equipmlent as a replacement if the recognition criteria are satisfied. All other repair and

maintenance costs are recognized in surplus or deficit as incurred. Where an asset is acquired in a non-

exchange transaction for nil or nominal consideration the asset is initially measured at its fair value

Revaluation will be done every five years and assets stated at valuation less accumulated depreciation

and impairment losses. Any accumulated depreciation will be eliminated against the gross carrying

amount of the asset and the net amount restated to the revalued amount of the asset. Decreases that

offset previous increases of same assets will be charged against the revaluation reserve. lncrease in

carrying amount on revaluation will be credited to a revaluation reserve in the accumulated fund. The

carrying amount of replaced asset will be derecognized.

Depreciation is cdlculated on the straight line basis at annual rates to write off the cost of assets over

their estimated useful lives by equal annual instalments at the following rates;

11 ll'}lr.



Brand Kenya Board
Finuncial Stotements
As at 3dh June,20t8

NOTE5 TOTHE FTNANC'AL STAIEMENTS (CONT'NUED)

(a) Motor Vehicles

(b) Office Equipment

(c) Furniture & Fittings

(d) Computers

25%

tz.5%

tz.5%

B.B%

d) lntangible Assets

lntangible assets acquired separately are initially recognized at cost. The cost of intangible assets

acquired in a non-exchange transaction is their fair value at the date of the exchange. Following initial

recognition, intangible assets are carried at cost less any accumulated amortization and accumulated

impairment losses. lnternally generated intangible assets, excluding capitalized development costs,

are not capitalized and expenditure is reflected in surplus or deficit in the period in which the

expenditure is incurred.

The useful life of the intangible assets is assessed as finite. Amortization is calculated on a straight line

basis at B.B% per annum.

e) Leases

Operating leases are leases that do not transfer substantially all the risks and benefits incidental to

ownership of the leased item to the Entity. Operating lease payments are recognized as an operating

expense in surplus or deficit on a straight-line basis over the lease term.

12 ll'lrc
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, JOIES TO THE F'NANCTAL STATEMENTS (CONTTNUED)

Measurement

the scope of IPSAS z9 Financial lnstruments: Recognition and Measurement are

assets at fair value through surplus or deficit, loans and receivables, held-to-classified as financial

f) Financial tn

FinancialAssets

lnitial

maturity investments or available-for-sale financial assets, as appropriate. The Board determines the

classification of its financial assets at initial recognition.

Loans and Receiv{bles

Loans and receivables are non-derivative financial assets with fixed or determinable payments that are
I

not quoted in ani active market. After initial measurement, such financial assets are subsequently

measured at amohtized cost using the effective interest method, less impairment. Amortized cost is

calculated by takifrg into account any discount or premium on acquisition and fees or costs that are an

integral part of {he effective interest rate. Losses arising from impairment are recognized in the

surplus or deficit.]

i

Held-to MaturftyJ

Non-derivative firfrancial assets with fixed or determinable payments and fixed maturities are classified
I

as held to maturity when the Board has the positive intention and ability to hold it to maturity. After

initial measure nt, held-to-maturity investments are measured at amortized cost using the effective

interest m less impairment. Amortized cost is calculated by taking into account any discount or

premium on a ition and fees or costs that are an integral part of the effective interest rate. The

losses arising m impairment are recognized in surplus or deficit

l3

Financial assets
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NOTES TOTHE FTNANC'AI STATEMENTS (CONTINUED)

lmpairment of Financial Assets

The Board assesses at each reporting date whether there is objective evidence that a financial asset or

a part of financial assets is impaired. A financial asset or a part of financial assets is deemed to be

impaired if, and only if, there is objective evidence of impairment as a result of one or more events

that has occurred after the initial recognition of the asset (an incurred 'loss event') and that loss event

has an impact on the estimated future cash flows of the financial asset or the entity of financial assets

that can be reliably estimated. Evidence of impairment may include the following indicators:

o The debtors or a part of debtors are experiencing significant financial difficulty

o Default or delinquency in interest or principal payments

o The probability that debtors will enter bankruptcy or other financial reorganization

o Observable data indicates a measurable decrease in estimated future cash flows (e.g. changes in

arrears or economic conditions that correlate with defaults)

Financial Liabilities

lnitial Recognition and Measurement

Financial liabilities within the scope of IPSAS 29 are classified as financial liabilities at fair value through

surplus or deficit or loans and borrowings, as appropriate. The Board determines the classification of

its financial liabilities at initial recognition.

All financial liabilities are recognized initially at fair value and, in the case of loans and borrowings, plus

directly attributable transaction costs.

14 | I' :.r r-r c
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As ttt 3dt' June,20l

,JOTES TOTHE STATEMENTS (CONT'NUED)

Loans and

After initial ition, interest bearing loans and borrowings are subsequently measured at

amortized cost usi the effective interest method. Gains and losses are recognized in surplus or

deficit when the iabilities are derecognized as well as through the effective interest method

amortization pro Amortized cost is calculated by taking into account any discount or premium on

acquisition and or costs that are an integral part of the effective interest rate.

g) Provisions

Provisions are ized when the Board has a present obligation (legal or constructive) as a result

of a past event, it is probable that an outflow of resources embodying economic benefits or service

potential will be red to settle the obligation and a reliable estimate can be made of the amount

of the obligation.

Where the Board cts some or all of a provision to be reimbursed, for example, under an insurance

contract, the bursement is recognized as a separate asset only when the reimbursement is

virtually certain.

The expense ng to any provision is presented in the statement of financial performance net of

any reimbursem

h) Contingent ities

, recognize a contingent liability, but discloses details of any contingencies in theThe Board does

notes to the fi ancial statements, unless the possibility of an outflow of resources embodying

economrc or service potential is remote.

Pacc15
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NOTES TO THE F|NANCTAL STATEMENTS (CONT'NUED)

t4) Contingent Assets

The Board does not recognize a contingent asset, but discloses details of a possible asset whose

existence is contingent on the occurrence or non-occurrence of one or more uncertain future events

not wholly within the control of the Board in the notes to the financial statements. Contingent assets

are assessed continually to ensure that developments are appropriately reflected in the financial

statements. lf it has become virtually certain that an inflow of economic benefits or service potential

will arise and the asset's value can be measured reliably, the asset and the related revenue are

recognized in the financial statements of the period in which the change occurs.

j) Nature and Purpose of Reserves

The Board creates and maintains reserves in terms of specific requirements.

Retained Earnings

This is the portion of net income of the Board that is retained by the corporation. lf the Board incurs a

loss, then that loss reduces the corporations retained earnings balance.

Revaluation Reserve

This represents surplus on revaluation of Property, plant and equipment. Three motor vehicles that

had been fully depreciated were revalued in a previous financial year to reflect their current market

value.

Capital Reserve (Sinking Fund)

The Board makes provision for the renewal of depreciating assets by maintaining a sinking fund equal

to the accumulated depreciation and amortization at the end of the financial year.

16 lt'lgc
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NOTES TO THE STATEMENTS (CONTTNUED)

k) Changes in nting Policies and Estimates

The Board recogn s the effects of changes in accounting policy retrospectively. The effects of

changes in ac policy are applied prospectively if retrospective application is impractical

l) Employee

Retirement Plans

The Board provi retirement benefits for its employees. Defined contribution plans are post-

plans under which an entity pays fixed contributions into a separate entity (a

no legal or constructive obligation to pay further contributions if the fund does

employment

fund), and will

not hold sufficient

prior periods. The

The Board currentl

pay and to the

Employee

The estimated

financial position

ssets to pay all employee benefits relating to employee service in the current and

contributions to fund obligations for the payment of retirement benefits are

charged against in the year in which they become payable.

contributes to a defined contribution pension scheme at the rate of 15% of basic

nal Social Security Fund (NSSF) as provided in the relevant statute.

ts

Iiability for accrued employee annual leave entitlement at the statement of

performance and

reporting date is recognized as an expense in the statement of financial

ccrued in the statement of financial position. Employee's entitlement to gratuity

are recognized

position.

they accrue and a provision for the liability is made in the statement of financial

c

rLl
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Financial Statements
As at 3dh June,2018

NOTES TOTHE FTNANCTAL STATEMENTS (CONTINUED)

m) Foreign Currency Transactions

Transactions in foreign currencies are initially accounted for at the ruling rate of exchange on the date

of the transaction. Trade creditors or debtors denominated in foreign currency are reported at the

statement of financial position reporting date by applying the exchange rate on that date. Exchange

differences arising from the settlement of creditors, or from the reporting of creditors at rates

different from those at which they were initially recorded during the period, are recognized as income

or expenses in the period in which they arise.

n) Related Parties

The Board regards a related party as a person or an entity with the ability to exert control individually

or jointly, or to exercise significant influence over the Board, or vice versa. Members of key

management are regarded as related parties and comprise the directors, CEO and senior managers.

o) Cash and Cash Equivalents

Cash and cash equivalents comprise cash on hand and cash at bank, short-term deposits on call and

highly liquid investments with an original maturity of three months or less, which are readily

convertible to known amounts of cash and are subject to insignificant risk of changes in value. Bank

account balances include amounts held at the Kenya Commercial Bank at the end of the financial year.

p) Comparative Figures

Where necessary comparative figures for the previous year have been amended to or configured to

conform to the required changes in presentation.

q) Subsequent Events

There have been no events subsequent to the financial year end with a significant impact on the

financial statements for the year ended 3o June, zot8.

18 l['a!.e
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As at 3dh June,2018

,JOTEs TO THEFTNANCTAL STATEMENTS (CONTTNUED)

5. Significant Judgments and Sources of Estimation Uncertainty

The preparation of the Board's financial statements in conformity with IPSAS requires management to

make judgments, e$timates and assumptions that affect the reported amounts of revenues, expenses,

assets and liabilitieb, and the disclosure of contingent liabilities, at the end of the reporting period.

However, uncertainty about these assumptions and estimates could result in outcomes that

require a material adjustment to the carrying amount of the asset or liability affected in future

periods.

Estimates and Assr4mptions

The key assumptions concerning the future and other key sources of estimation uncertainty at the

reporting date, that have a significant risk of causing a material adjustment to the carrying amounts of

assets and liabilitips within the next financial year, are described below. The Board based its

assumptions and Gstimates on parameters available when the financial statements were prepared.

However, existing circumstances and assumptions about future developments may change due to

market changes or'circumstances arising beyond the control of the Board. Such changes are reflected

in the assumptions when they occur.

Usefut Lives and RLsidualValues

The useful lives a{rd residual values of assets are assessed using the following indicators to inform

potential future uCe and value from disposal:

o The [ondition of the asset based on the assessment of experts employed by the Board

. Thelnature of the asset, its susceptibility and adaptabilityto changes in technology and

pro(esses

The nature of the processes in which the asset is deployedo

o

a

Availability of funding to replace the asset

19
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NOTES TO THE F'NANCTAT STATEMENTS (CONT'NUED)

Provisions

Provisions were made based on a determination of present obligation and the ability of management

to estimate based on the information available. Details of these estimates of provisions are included in

Note rg.Provisions are measured at the management's best estimate of the expenditure required to

settle the obligation at the reporting date, and are discounted to present value where the effect is

material.
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Amount

ognized to

Statement

of

rprehensive

lncome

Amount

deferred

under

deferred

lncome

Amount

recognized in

capitalfund

Total grant

income

during the FY

2c1712018

FY zor6lzorT

Name of

Entity

Sending the

Grant

Kshs
I

Kshs Kshs Kshs Kshs

irloorooo 17511OOrOOO 6tjrooorooo

Ministry of

lndustry,

Trade and

/ State

Department

for Trade

Coop

z6rt6trt89

The National I

rreasury 
I

639,t6t,t891,,Total ;,lOOrOOO lT5rtOOrOOO

Brand Kenya
Tinoncisl

As at 3dt' ,

6. Revenue

Transfer from

e2t I) ir

June,

Departments and Agencies

Ct

r
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Brand Kenya Board
Financial Statements
As at 3dt' June,20l8

NOTES TOTHE F'NANC'AL STATEMENTS (CONflNUED)

l. Other Revenue

8. Employee Costs

9. Remuneration of Directors and other Board Expenses

Description

zorTlzor& zo16lzorT

Kshs Kshs

Revenue from sale of tenders 4,ooo

Revenue from sale of old newspapers 220 66o

lnterest income t4,o26,599 3,937,2t6

Revenue from provision of service 2,692,o44

Revenue from payment in lieu of notice 855,ooo

Total t4,o3or8t9 7,484,92o

Description zotTlzor& zo16lzorT

Kshs Kshs

35,57't,o66 29,229,476

Remunerative Allowances 11,o4o,611 9,21934o

Telephone Airtime Allowance 't,685,t94 1,474,534

Leave Allowances 412,)3) 594,435

Provision for Accrued Leave (t86,+19)

Employer Contribution to Pension and NSSF 4,552,925 3,855,46o

Casual wages & lnternship Allowances 446,843 254,6o6

Total 531522r49) 45i55;o49

Description zotTlzor& zo16lzorl

Kshs

Chairman's Honoraria 4OO,OOO 96o,ooo

Chairman's Telephone Allowance 35,ooo 9t,248

Directors' Sitting allowances 5,86o,ooo 4,566,ooo
Travel & Subsistence Expenses 1,297,O35 't62,64o

Training Expenses t,368,zoo

CEO's Emoluments 5,26o,264 4,885342
CEO's Gratuity t,259,76o 1,OO4,4OO

Total t5r48o,259 tt,669,67o

22 ll'rr rc
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Tinanciol

As at 3dh June,

NOTES TOTHE

11. Repairs

STATEMENTS (CONTTNUED)

Amortization Expense

[) lt

a

2017lzo18 201612017Description
Kshs Kshs

6322,8o3 4,13),o79Property, Plar al d Equipment

12O,333 12O,334lntangible As:

4?53.417Total 6'443rt36

Mi

201712018 zo16lzollDescription
Kshs Kshs

t,o77,263 't,289,298Motor Vehick

5,5oo 5z,8ooPartitions an< lri nding (odcor')

58,72o 85,5o9Furniture anc ings

419,720 15,352Computers a l( ffice Equipment

965,o37 497,8t8Software Ma rance and Licences

1t9401777z15z6rz4oTotal

E
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Brand Kenya Board
Financiol Statements
As at 3dh June,2018

NOTES TOTHE FTNANC'AL STATEMENTS (CONT'NUED)

t2. General Operating Expenses

*The Postal and Courier Services ledger has a credit balance of Kshs. t8,39o because even though

the Board incurred expenditure of Kshs.71,g1o, a credit note of Kshs.9o,3oo was also received from
a supplier to reverse earlier invoices erroneously billed to the Board and recognized in the financial

statements but for which the Board did not have any contractual obligation.

Description 20.1712018 zo16lzorT

Kshs Kshs

Bank Charges 8l,745 45,711

lnternet Charges 't,o76,o7o 69J,6oo

Cleaning Services )71,2OO 528,96o
Recruitment Services l,9l't,367

Training, Seminars & Workshops 4,775,639 't,652,o47

Rent 'r2,666385 lz,zoz,688

Telephone and Airtime Allowances 92,887 93,850
Postal & Courier Services* -t8,390 25O,41O

Printing, Stationery and Computer Accessories 't,427,64't 695,2'r4

Catering 1,729,494 t36t,997
Entertainment t48,4go

Travelling & Subsistence 9,o76,481 3,588,294
Newspaper Subscriptions r8o,o95 93,813
Subscriptions to Professional Bodies & Club

Membership 4,oo4,697 579,510

Provision for Audit Fees 348,ooo 348,ooo
lnsurance 1',l,241,212 7,893,6o6
Performance Contract Surveys & Expenses t,o78,oo6 912,377

Legal Services 358,ooo
Advertising, Marketing & Communication t8t,783,286 34,790,366
Total z3z,t85r8t5 65,878,933
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Brand Kenya
?inanciol
As at 3dh June,20l

NOTES TO THE STATEMENTS (CONTTNUED)

13. Gain on of Asset

A former emp paid Kshs. 3o,ooo for an Ipad which had been allocated to her but did not

surrender on sepa on from employment of the Board

zo16lzorTDescription zorTlzor&

KshsKshs

ceived on Disposal 3O,OOOCompensation Re

93,ooo 122,OOOCost

93,ooo (76,25o)Accumulated Dep 'eciation

45,750Net Book Value

3OTOOO (+s,tso)Gain / (Loss) on Di sposal

14. Cash and Cash ivalents

r+ (a) Detailed of the Cash and Cash Equivalents

Pa

zorTlzorS zo16lzotTDescription
KshsKshs

583,694,7ooCurrent Account ( (cB) 468,224,883
2'957:y Cash) )2,42oCash in Hand (Petl

58316971657Total 4681257r7o7

201712018 201612017

Kshs KshsFinancial lnstitut ton Account Number

468,224,883 s8l,,694,7oo

(a) Kenya

Commercia

Bank

1110627O41

32,42o 2,957

(b) Cash in Har

(Petty Cast

rd

)

468,257,3oj 583,697,657Total

25 c
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Financial Statements
As at 3dh June,2018

NOTES TOTHE F'NANCTAL STATEMENTS (CONTTNUED)

The cash is held in Kenya Commercial Bank, Capital Hill Branch, A/C No.'r'no6z7o4'r and includes

Kshs. 33,72 5,428 being the balance of the capital replacement reserve (sinking fund).

t5. Receivables from Exchange Transactions

Prepaid insurance comprises of the portion of insurance premiums paid during the year under review

but relating to the period t" July zo8 to 3t'toctober zot8.

t6. Receivables from Non-Exchange Transactions

These are staff imprest accounts with debit balances meaning the imprests of Kshs. 118,774 held by
staff had not been surrendered or accounted for as at 3oth June zot8.

Description zotllzorS zo16lzorT

Kshs Kshs

Rent Deposit (NHIF) t,743,850 't,743,85o

Prepaid lnsurance 3,9't8,t't4 z38z,4z't

State Department of Trade 4,548,870
Total torztorST4 4rtz6rz7t

Description 2c1712018 2016l2otl

Kshs Kshs

Staff Debtors 18,774 2o6,544

Total 118r714 206,544
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Brand Kenya Board
Tinancial

As at 3dt' June,20I

IOTES TOTHE

17. Property

Cost/Valuation

AttJulyzot6

Additions

STATEMENTS (CONT'NUED)

ipment
Equipment Computers

Kshs

3,471169)

979,4oo

(rzz,ooo)

Kshs

9,5621589

Furniture &

Fittings

Kshs

12,449'3o9

Motor

Vehicles

Kshs

23,158357

Total

Kshs

48,64t,948

979,4oo

(rzzrooo)Disposals

At3o JunezotT

Additions

41329ro93

3,347,315

9,562,589

4,536,96|J^

12,449,3o9 2),158,.357

4,O21,5OO

49,499,348

11r9O5,775

1,616,408 14,0,99$49 12,449,.a0,9 21,119,8'7 6t,4o5,r23At3o Junezor8

Depreciation

AttJulyzot6

Depreciation

Disposals

At3o June2oU

Depreciation

At3o Junezor8

11944rot)

662,436

(76,25o)

83o9,764

645,972

9rz47rt85

1r2O7,171

16,688357

't,617,5oo

36,r893t9

4r1)3ro79

(76,25o)

2r5)Or1gg

t,o94,416

8,955,736

z,o78,9zz

to,454356

526,59o

183o5,857

2,622,875

4orz46rt48

6gzzr8o3

),624,615 1t,o34r658 tor98o,946 2or928r732 46r568r95t

NetBookValues

At 3o June zot8 4,o51,79j j,o64r891 t,468363 6rz5t,tz5 t4,836rt72

At3o JunezolT t,798r894 6o6,853 1,994,95) 4r85z,5oo grz'l,rzoo

The Board has offi equipment, computers and furniture & fittings which cost Kshs.t,439,9o8.oo,

Kshs.9,56z,589.oo and Kshs.8,48t,665.oo respectively that are fully depreciated but still in use.

l)agc27
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Financial Statements
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NOTES TOTHE F'NANC'AL STATEMENTS (CONflNUED)

t8. lntangibleAssets - Software

Cost

AtrJulyzot6

Additions

Disposals

At3o JunezorT

Additions

Disposals

At3o JunezotS

Amortization

AtrJulyzot6

Amortization in Period

At3o JunezorT

Amortization in Period

At3o JunezotS

zorTlzorS

Kshs

5,932,82t

5,93zr8zt

5,93zr8zt

5,692rt54

12O,3)4

5,8r2,488

12O,333

5r93zr8zt

NetBookValues

As at3o JunezotS

As atSo June zotT 12o1333

The Board has software that cost Kshs.5,93z,8z't.oo which is fully amortized but still in use.
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Brand Kenya
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As at 3dh June,20

NOTES TOTHE STATEMENTS (CONT'NUED)

t9. Trade and Payables from Exchange Transactions

The tax Iiabilities prise of withholding VAT and withholding tax outstanding as at 3oth June zot8

zo. Payables from Transactions

201612017De scription zo17l2o18

KshsKshs

15,446,2O132,520,497Trade Payables

479,78c.383,8o2Tax Liabilities
t5r9z5r98t72,9O4,299Total

2c1612017D escription 201712018

KshsKshs

8,984t3,586Staff lmprests

8,98413,586Total

These are staff i st accounts with credit balances.

zr. Current

Leave

Provision

Gratuity

Provision Total
Descriptio 1 Audit Fees

Provision

Kshs KshsKshs Kshs

3,576,o}a17 348,OOO 2,223,620 1,OO4,4OOBalance at r't July zo

't,259,76o 't,6o7,76os Raised 348,oooAdditional Provision
(t,574,479)(348,ooo) (t86,+19) (t,o4o,ooo)Provision Utilized

921,9)',1921,931Transfer from Non-C urrent

4r5)11232348,ooo 2rO)71141 zrt46rogtBalance as at 3oh Ju ne zorS
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Financial Statements
As at 3dh June,2018

NOTES TOTHE FTNANC'AL STATEMENTS (CONTTNUED)

zz. Financial Risk Management

The Board's activities expose it to a variety of financial risks including credit and liquidity risks and effects

of changes in foreign currency. The Board's overall risk management programme focuses on

unpredictability of changes in the business environment and seeks to minimize the potential adverse

effects of such risks on its performance by setting acceptable levels of risk. The Board does not hedge

any risks and has in place policies to ensure that credit is only extended to customers with an established

credit history.

The Board's financial risk management objectives and policies are detailed below;

i) Credit Risk

The Board has exposure to credit risk, which is the risk that a counterparty will be unable to pay amounts

in full when due. Credit risk arises from cash and cash equivalents, and deposits with banks, as well as

trade and other receivables and available-for-sale financial investments.

Management assesses the credit quality of each customer, taking into account its financial position, past

experience and other factors. lndividual risk limits are set based on internal and external assessment in

accordance with limits set by the directors. The amounts presented in the statement of financial position

are net allowances for doubtful receivables, estimated by the Board's management based on prior

experience and their assessment of the current economic environment.

The carrying amount of financial assets recorded in the financial statements representing the Board's

maximum exposure to credit risk without taking account of the value of any collateral obtained is made

up as follows;

30 ll'lrr
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NOTES TOTHE L 5TATEMENTS (CONT'NUED)

ii) Liquidity Management

ty for liquidity risk management rests with the Board's directors who have built an

risk management framework for the management of the Board's short, medium

ing and liquidity management requirements. The Board manages liquidity risk

Ultimate respons

appropriate liqu

and long-term ftr

through continuou monitoring of forecasts and actual cash flows

The table below resents cash flows payable by the Board under non-derivative financial liabilities by

their remaining ctual maturities at the reporting date. The amounts disclosed in the table are the

contractual u nted cash flows. Balances due within tz months equal their carrying balances as the

impact of discounti

Pa e

Past Due lmpaired
TotalAmount Fully

Performing
Kshs KshsKshs KshsAt 30 June zot8

5,66't,964

Receivables from
Transactions

ixchange

5,66't,964

tt8,774
Receivables from
Exchange Transac

\on-
lions 118,774

468,257,3o3Bank Balances 468,257,3o3

474ro78ro4tTotal 474rO38ro41

At 30 June zotT

4,'tz6,z7l 4,126,271

Receivables from
Transactions

ixchange

tlon-

:ions 2o6,544 206,544
Receivables from l

Exchange Transac

583,697,657Bank Balances 583,697,657

588ro7o,472588ro3or47z

31
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Financial Statements
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NOTES TO THE F'NANCTAL STATEMENTS (CONT'NUED)

Less than I Month Between t - 3

Months
Over 3
Months Total

At 30 June zor8 Kshs Kshs Kshs Kshs

Trade Payables 28355,429 28355,429

Provisions 348,ooo 348,ooo
Employee Benefit Obligations 4,t83,232 4,l83,232
Total )215781661 348rooo 121886r66t
At 3o June zotT

Trade Payables 15,925,981 t5,925,98t

Provisions 348,ooo 348,ooo
Employee Benefit Obligations 3,z28,ozo 921,931 4,'t49,951

Total 19r154rOO1 rrz69r93r 20,42)rg)2

iii) Market Risk

The Board has put in place an internal audit function to assist it in assessing the risk faced by the entity

on an ongoing basis, evaluate and test the design and effectiveness of its internal accounting and

operational controls.

Market risk is the risk arising from changes in market prices, such as interest rate, equity prices and

foreign exchange rates which will affect the Board's income or the value of its holding of financial

instruments. The objective of market risk management is to manage and control market risk exposures

within acceptable parameters, while optimizing the return. Overall responsibility for managing market

risk rest with the Audit and risk Management Committee.

The Board's Finance department is responsible for the development of detailed risk management

policies (subject to review and approval by Audit and Risk Management Committee) and for the day to

day implementation of those policies.

There has been no change to the Board's exposure to market risks or the manner in which it manages

and measures risk.
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As at 3dh June,

NOTES TO STATEMENTS (CONT'NUED)

a) Fore Risk

The Board doe have transactional currency exposures.

b) Risk

the risk that the Board's financial condition may be adversely affected as a result of

rate levels. The Board's interest rate risk arises from the bank deposits. This exposes

lnterest rate

changes in i

the Board to interest rate risk. The interest rate risk exposure arises mainly from interest rate

movements company's deposits.

Fair Value of

Financial Measured otfair volue

IFRS 7 specifies rarchy of valuation techniques based on whether the inputs to those valuation

techniques are able or unobservable. Observable inputs reflect market data obtained from

independent s unobservable inputs reflect the Board's market assumptions.

The Board do hold any financial instruments hence no disclosure of fair values of financial

instruments not m red at fair value has been made

iv) Capital nagement

The objective of

going concern.

follows;

Board's capital risk management is to safeguard the Board's ability to continue as a

Board's capital structure comprises of general fund and revaluation reserve asTh

Pa

I
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Financial Stotements
As at 3dh June,2018

NOTES TO THE FTNANC'AL STATEMENTS (CONflNUED)

23. Events after the Reporting Period

There were no material non-adjusting events after the reporting date. However, the Government is in the

process of merging the functions of Brand Kenya Board and those of Export Promotion Council to form a

new entity to be referred to as Kenya Export Promotion and Branding Agency. The merger process is

underway. This indicates that the Board may not remain a going concern for at least the next twelve

months from the date of this statement.

24. Currency

The financial statements are presented in Kenya Shiltings (Kshs).

25. Contingent Liabilities

The Board has two ongoing litigations by former employees. One case is by a former employee

(lndustrial case no. 'r44'r of zot4) for work injury and other claims for a total of Kshs. 7,455,496. The other

case is by former Chief Executive Officer for wrongful dismissal. The outcome of the cases cannot be

Description zorTlzorS zo16lzorT

Kshs Kshs

6eneral Fund 446,576,468 567,573,592

Revaluation Reserve 9,397,5oo 9397,500
Total Funds 455,97),968 576r97tro9z

Total Borrowings

Less: Cash and Bank Balances (468,2573o3) (583,9o4,2or)

Net Debt (Excess Cash and Cash Equivalents) (468,2573q) (583,9o4,2or)

Gearing
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NOTES TOTHE STATEMENTS (CONTTNUED)

accurately det as at the end of the financial year

26. Capital

The Board did not ve any capital commitments at the end of the financial year.

ished under the State Corporations Act and is fully funded by the exchequer and

taxes.

Commitments

a r lease with the National Hospital lnsurance Fund (Lessor) which started on t" July

minimum lease payments under the operating lease

I payments in year t(July 2o18 to June zorg) is Kshs.tz,z02,688.

I payments in year z(July 2o19 to June zozo) is Kshs.tz,202,688.

I payments in year 3(July 2o2o to June zozt) is Kshs.tz,z02,688.

I payments in year 4(July 2o2i to June zozz) is Nil.

I payment beyond 4 years (from July zozz onwards) is Nil.

29. Related Party

erm

27. Taxation

The Board is esta

hence does not pa

28. Operating

The Board has

zot5. The total

Nature of

Entities and

or exercise s

management

a

a

a

a

a

lances

Relations

es related to the entity include those parties who have ability to exercise control

nt influence over its operating and financial decisions. Related parties include

nel, their associates and close family members.

Pa I'

II
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NOIES TOTHE FTNANCTAL STATEMENTS (CONT'NUED)

Government of Kenya

Brand Kenya Board is a state corporation fully owned by the Government of Kenya under the Ministry of

lndustry, Trade and Cooperatives, State department for Trade. ln the Executive Order No.t of zot8 signed

on 5th June zor8, the Board was moved to the Ministry of Tourism and Wildlife. The Board received

recurrent grants of Kshs.t75,1oo,ooo from the National Treasury.

zorTlzorS zo16lzorl

Transactions with related parties Kshs Kshs

(a) Grants from the Government

Grants from National Government 175,'lOO,OOO 639,'t6t,t89

(b) Key Management Compensation

Directors Emoluments 6,z95,ooo 5,5z6,ooo
CEO's Emoluments 5,26o,264 4,885342
CEO's Gratuity 1,259,760 1,OO4,4OO

Compensation to Key Management 't6,276,4oo 't4,446,79',t

Total 29rO911424 251862,533
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ON FOLLOW-UP OF AUDITOR RECOMMENDATIONS

ised by the external auditor in the Board's FY zo't6lzot7 financial statements

a

Mr. Linus Gitahi

Chairman, Board of Directors

Date: .... p.l...o.l.l.*gt1.

t

Rrand Kenya
!inancial
As at 3dt' June,20I

XVlll: APPENDIX l:

There were no

Ms. Floice

Ag. Chief

Date:..

c37 Pa



Brand Kenya Board
Financial Statements
As at 3dh June,20t8

XIX: APPENDIX ll: PROJECTS IMPLEMENTED BY THE BOARD

There were no projects implemented by the Board which were funded by development Partners.

i.,
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As at 3dh

XX: APPEND

The above am

TRANSFERS

been communicated to and reconciled with the parent ministry.

I

Brand Kenya BoardII
of TrBreak Down

FY zotTlzorS

n sfers from the State Department for Trade

rfi Amount (Kshs)

FY to which

Amounts Relaternts Bank Statement Date(a) Recurrent (

zo'rTlzot9o5loglzo'r7 43,775,OOO.OOII
43,775,OOO.OO zo'rllzotSIIl zzl'rzlzol7

zol7lzo'r8t6lo)lzol8 43,775,OOO.ooII
43,775,OOO.OO zolllzo'r8zSlo5lzol8

Total tT5rlOOrOOO.OOll

39 Pa e

Rrand Kenya
Financiol

8



t a.a
Brand Kenya Board
Finoncial Statements
As at 3dh June,20I8

XXI: APPENDIX lV: RECORDING OFTRANSFERS FROM OTHER GOVERNMENT ENTITIES

There were no transfers from other government entities in the FY zotTlzotS.

t_

Name of MDA

/ Donor

Transferring

the Funds

Date Received

as per Bank

Statement

Nature:

Recurrent I
Development /

Others

Total Amount

(Kshs)

Where

Recorded

Tota!

Transfers

During the

Year

Statement of

Financial

Performance
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